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Lou  Ziegler,  Managing  Editor,  Press  &  Sun-Bulletin,  Binghamton 

Getting  better  everyday 

"We're  trying  to  make  each  day  special  so  readers  have  a  special 

reason  tor  buying  us.  It  seemstto  be  working."  .  . 

^  ^  ^  ■  Lou  Ziegler 

::  How  do  we  increase  readership  every  day? 

At  the  Press  &  Sun-Bulletin  in  Binghamton,  N.Y.,  that's  what  Managing 
Editor  Lou  Ziegler  and  Publisher  Dave  Mack  asked  themselves. 

Their  answer:  Improve  the  product.  Their  first  targets:  Saturdays, 

^  Mondays  and  Tuesdays. 

"  For  Saturdays,  new  reader  call-in  lines  and  other  reader-oriented  > 

features.  For  Mondays,  an  expanded  business  report  in  Business 
Monday.  For  Tuesdays,  extra  space  and  coverage  in  Sports  Tuesday. 

'Grculation  increases  followed  the  improvements. 

Next  came  Wednesday  ExtrcCwith  more  food  coverage,  and  the 
Friday  Weekend  Guide.  Coming  soon:  Consumer  Thursday,  with 
‘more  local  consumer  news  and  reader  participation. 


Sunday  circulation  is  strong  in  Binghamton;  weekday  circulation 
is  climbing. 

The  Press  &  Sun-Bulletin:  providing  a  better  newspaperto  better 
serve  more  readers--— every  day. 


GAN^ 


The  freshest 
news  in  town! 

The  Light  had  coverage  of  this 
shooting  in  downtown  San  Antonio 
on  the  newsstands  long  before  the 
noon  television  newscasts  were  on 
the  air  with  the  story. 
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The  Future  Begins  Today 


Corporate  Offices:  25111  Glendale  Ave.,  Detroit,  Ml  48239 
Research  Center:  4600  Arrowhead  Dr.,  P.O.  Box  8609,  Ann  Arbor,  Ml  48107 
with  more  than  40  locations  nationwide 


r  ultra-modern  Research 
erjt^nn  SrlDdr7MictTrgan,  reaffirms  Rint 
^  CQrporati^’si^tfn^^  cdnimitmefjpp 
the  printing  industry,  and  underscores  oiir ' 
determination  to  remain  orrthe  cutting  edge 
of  ink  technology  and  performance. 

Research  Laboratories  devoted  to  the 
exploration  of  new  ink  systems... individual 
Product  Laboratories  specializing  in 
formulation  and  applications 
research  for  each  of  the  major 
printing  processes...Suppo/t 
Laboratories  employing  ■■■ 

sophisticated  instruments  Bgll 

to  provide  data  to  other  ^^11 


laboratories  and  practical  assistance  to  our^ 
customefsT  .  Conference  and  kif^aWh 
/'ac/7/^^'||CtfTiote  the 


These  facilities  will  provide  the  too^fl^^l 
we  need  to  meet  the  challenges  facfl^^^S 
our  customers  —  today  and  in  the  future; 
highly-trained  chemists,  technicians  and 
support  personnel  will  supply  the  necessary 
imagination  and  skills;  and  a  strong, 
positive  corporate  vision  will 
give  steadfast  direction. 


At  Hint  Ink,  we’ve  come  prepared 
for  the  future,  and  it  begins  today. 


CORPORATION 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


The  4th  Estate 


MADCH 

$  M  T  W  T  F  S 
I  2  3  4  S 
6  7  8  91011  12 
13U1SI6I7I8I9 
2021  22  23  24  2526 
2728293031 


APtll 

S  M  T  W  T  F  S 
1  2 

3  4  5  6  7  8  9 
1011  1213141516 
1718192021  2223 
24  25  262728  2930 


MAT 

S  M  T  W  T  F  $ 
12  3  4  5  6  7 
8  91011  121314 
15161718  192021 
22  23  24  252627  28 
293031 


MARCH 

13-15— First  Amendment  Congress,  Marriott  City  Center,  Denver, 

13-16— ANPA  Total  Newspaper  Conference,  St.  Petersburg. 

16-18— New  England  Newspaper  Association,  Winter  Convention  and 
Annual  Meeting,  Westin  Hotel,  Boston. 

16- 18 — Illinois  Press  Association,  Annual  Ad  Managers  Convention,  Shera¬ 

ton  Inn,  Springfield. 

17- 19— Independent  Free  Papers  of  America,  Spring  Conference,  Airport 

Marriott  Hotel,  St.  Louis. 

18- 19— Mississippi  Valley  Classified  Advertising  Managers'  Association, 

50th  Sales  Conference,  Palmer  House,  Chicago. 

19- 24— Inter  American  Press  Association,  Midyear  Meeting,  Hotel  Santo 

Domingo,  Santo  Domingo,  Dominican  Republic. 

20- 22— Central  States  Circulation  Manager's  Association,  Spring  Confer¬ 

ence,  Galt  House,  Louisville. 

20-22— Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Colony  Square  Hotel.  Atlanta. 

21 — New  York  Newspaper  Publishers  Association,  Winter  Convention, 
Steuben  Club,  Albany. 

24-26 — New  Jersey  Press  Association,  Annual  Spring  Conference  and 
Trade  Show,  Plaza  Hotel,  Morristown,  N.J. 

24- 27— Northern  Short  Course  in  Photojournalism,  Sponsored  by  National 

Press  Photographers  Association,  Regions  1,2,3,  Plaza  Hotel, 
Rochester,  N.Y. 

25- 27 — Ohio  News  Photographers  Association,  Convention,  Stouffer's 

Tower  City  Plaza  Hotel,  Cleveland. 

APRIL 

6-8— America  East  Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

6- 9— Sixth  Annual  National  Hispanic  Media  Conference  &  Expo,  Hyatt 

Regency  Hotel,  Dallas. 

7- 8— Louisiana  Press  Association.  Annual  Convention,  New  Orleans. 

7- 9— Southern  Circulation  Managers'  Association.  Spring  Meeting,  Talla¬ 

hassee. 

8- 9— Michigan  Press  Association,  Classified  Advertising  Conference,  Cla¬ 

rion  Hotel,  Lansing. 

9— Conference  in  Visual  Communicatons,  Sponsored  by  photojournal¬ 
ism  students  at  the  William  Allen  White  School  of  Journalism  and 
Mass  Communications,  University  of  Kansas.  Stauffer-Flint  Hall, 
Lawrence,  Kan.  (913-864-4755). 

10-13— Newspaper  Research  Council,  General  Conference,  Doubletree  Inn, 
Monterey,  Calif. 

12- 15 — American  Society  of  Newspaper  Editors,  J.W.  Marriott  Hotel, 

Washington,  D.C. 

13- 16— Suburban  Newspapers  of  America,  Advertising  Conference,  Shera¬ 

ton  Plaza,  Chicago. 

16-19 — Interstate  Circulation  Managers'  Association,  Harrah's,  Atlantic  City. 
18-20— The  Canadian  Press,  Hilton  Harbour  Castle  Hotel,  Toronto. 
18-20— Canadian  Daily  Newspaper  Publishers  Association,  Hilton  Harbour 
Castle  Hotel,  Toronto. 

25-27— American  Newspaper  Publishers  Association,  Sheraton  Waikiki, 
Hawaii. 


SeminarsIWorkshopsIClinics 

MARCH 

20-30—  American  Press  Institute,  Management  and  Costs.  Reston,  Va. 
27-30— SNPA  Foundation,  Seminar,  Is  Our  Food  Safe?,  Gainesville.  Fla. 

27- 4/1— The  Poynter  Institute  for  Media  Studies,  Ethics:  Applied  Ethics,  St. 

Petersburg. 

28- 30 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Austin,  Texas. 

APRIL 

5-6— New  England  Newspaper  Association,  Credit  &  Collections  Work¬ 
shop,  Treadway  Inn,  Newport. 

7- 8— Illinois  Press  Association,  News-Editorial  Regional  Workshop,  Per- 

oria;  April  14-15,  Chicago;  April  21-22,  Mattoon. 

8- 9— New  York  State  Circulation  Managers  Association,  District  Sales 

Management  Seminar,  Holdiay  Inn,  Downtown  Syracuse. 

9— New  York  State  Society  of  Newspaper  Editors,  Sports  Writing  Work¬ 
shop,  Syracuse  University,  Syracuse. 


Vol.  1 21 .  No.  1 2  March  1 9. 1 988;  Editor  &  Publisher.  The  Fourth  Estate  (ISSN:001 3-094X)  is 
published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street,  New  York  N.Y.  10011.  Cable  address  "Edpub,  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing 
Co..  East  Stroudsburg.  Pa.  18301 .  Titles  patented  and  registered  and  contents  copyrighted 
1988  by  Editor  &  Publisher  Co..  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the 
United  States  and  possessions,  and  In  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co..  1 1  West  1 9th 
Street,  New  York,  N.Y.  10011. 

2 


By  Doug  Borgstedt 


About  Awards 


Erburu  honored.  Times  Mirror  Co.  chairman  Robert  F. 
Erburu  was  named  the  recipient  of  the  56th  annual  Asa  V. 
Call  Achievement  Award  by  the  University  of  Southern 
California’s  General  Alumni  Association. 

Hall  of  Earner.  The  late  Gerald  W.  Johnson,  a  long-time 
Maryland  political  journalist,  became  the  22nd  person 
inducted  into  the  Maryland-Delaware  Press  Association’s 
Hall  of  Fame.  Johnson’s  Journalism  career  included  18 
years  at  the  Baltimore  Sunpapers. 

Photographer  of  the  Year.  Boston  Globe  photographer 
Bill  Greene  was  named  Photographer  of  the  Year  in  the 
45th  annual  Pictures  of  the  Year  competition  held  by  the 
University  of  Missouri,  Columbia,  and  co-sponsored  by 
the  National  Press  Photographers  Association. 

Fol  efforts  honored.  Robert  H.  Wills,  editor  of  the  Mil¬ 
waukee  Sentinel,  was  named  recipient  of  the  first  Freedom  of 
Information  award  given  by  the  Milwaukee  chapter  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi. 

NPF  Editor  of  the  Year.  Richard  Oppel,  editor  of  the 
Charlotte  (N.C.)  Observer  recieved  the  National  Press 
Foundation’s  1987  George  D.  Beveridge  Jr.  Editor  of  the 
Year  Award  for  directing  the  newspaper’s  coverage  of  the 
Jim  and  Tammy  Bakker-PTL  scandal. 


New  Golden  Club  members.  The  Georgia  Press  Associa¬ 
tion  recently  announced  four  winners  of  its  Golden  Club 
Award  honoring  50  years  of  service  to  the  newspaper 
industry:  W.H.  "Champ”  Champion,  former  editor  and 
publisher  of  the  Dublin  Courier-Herald',  Katherine  Sim¬ 
mons  Boswell  Bryant,  Elberton  Star',  Thomas  H.  Frier, 
Sr.,  publisher  of  the  Douglas  Enterprise',  and  Jere  Ayers, 
publisher  of  the  Danielsville  Monitor  and  the  Comer 
News. 
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Alabama,  Kodak  Ekuxhrome  64  professional  film 


japan,  Kodadirome  64  professional  film 

PooTk  Ocean,  Kodochrome  64  professional  film 


"Most  photopurnalists  get  their 
enjoyment  from  taking  wonderful  pic¬ 
tures.  So  do  I.  But  I  get  my  bluest  thrill 
out  of  seeing  my  work  published. 

Tm  not  looking  to  build  a  beau¬ 
tiful  portfolio  to  show  people.  I'm  looking 
to  get  the  cover  of  the  magazine  I’m 
shooting  for.  I've  been  working  profes¬ 
sionally  for  n  years,  and  I  still  run  out  to 
the  newsstand  first  thing  in  the  morning 
to  buy  a  copy  of  a  magazine  containing 
my  pictures  as  soon  as  it's  out. 

‘'Kodak  film  has  been  wonderful 
for  me,  because  it  always 
looks  great  on  the  page. 

“I've  listened  to 
discussions  about  the  reds 
being  better  in  this  film, 
or  this  one  being  a  little 
warmer  and  this  one  a  little  § 
colder.  All  I  know  is  that  I 
go  out  and  shoot  Kodak  film,  and  when  it 
appears  in  print,  it  looks  terrific 

‘The  consistency  of  Kodak  film 
is  more  evident  to  me  than  it  may  be  to 
others,  because  when  I  was  shooting 
sports  I  probably  shot  more  film  in  a  year 
than  most  people  do  in  a  lifetime.  And  it's 
always  right  on.  That  gives  me  all  the 
security  I  need.” 


Kenya,  Kodochrome  200  professional  film 


m 


Kodak 


Editorial  workshop 

By  Roy  H.  Copperud 

Professionally  speaking  No.  662 

Washington  journalists  are  resisting  being  designated 
professionals.  Earlier  I  expressed  dismay  at  the  fact  that 
reporters  are  generally  not  so  regarded.  My  reaction  was 
prompted  by  a  story  in  the  Los  Angeles  Times  that  said 
“her  son  learned  the  reporting  trade  ...”  Trade,  indeed. 
Teaching  at  all  levels  is  by  common  consent  referred  to  as 
a  profession,  and  a  well  qualified  newswriter  surely 
matches  the  competence  of  a  teacher  at  any  level. 

But  an  article  I  came  upon  shortly  thereafter  in  Editor  & 
Publisher  showed  that  I  had  the  shoe  on  the  wrong  foot  — 
or  was  barking  up  the  wrong  tree.  The  designation  “pro¬ 
fessional,”  in  this  case,  was  not  a  matter  of  status  alone 
but  primarily  of  the  compensation  of  journalists,  and  so  I 
see  no  reason  to  retreat  from  my  conviction  that  they  are 
entitled  to  all  the  esteem  the  traffic  will  bear,  as  long  as  it 
does  not  reduce  their  income. 

The  E&P  piece  reported  that  about  100  Washington 
Post  staff  members  had  appealed  a  federal  judge’s  ruling 
that  they  are  professionals  and  thus  exempt  from  laws 
requiring  overtime  pay. 

The  judge  concluded  that  reporters  are  highly  educated 
and  skilled  and  exercise  wide  powers  of  discretion  and 
interpretation.  Thus,  he  reasoned,  they  qualify  as  profes¬ 
sionals,  placing  them  outside  the  purview  of  the  Fair 
Labor  Standards  Act.  Previous  case  law  held  that  report¬ 
ers  were  covered  by  the  act.  In  its  appeal,  the  Post  unit  of 
the  Newspaper  Guild  said  the  decision  makes  the  Post  the 
only  newspaper  in  the  country  exempt  from  the  overtime 
law. 

The  Washington  development  was  only  Chapter  2  in  an 
old  story.  Back  in  the  New  Deal  days  the  American 
Newspaper  Publishers  Association  once  argued  that 
reporters  should  be  classified  as  professionals.  The  object 
was  not  to  raise  their  status  but  to  keep  from  having  to  pay 
them  more  money  under  a  law  that  exempted  profession¬ 
als.  Publishers,  some  of  them  at  least,  are  tireless  in  their 
efforts  to  denigrate  the  people  on  whom  their  enterprises 
depend,  whenever  it  is  a  matter  affecting  the  pocketbook. 

Wayward  words 

“If  the  author  had  cut  some  of  the  overdone  dialogue,  the 
audience  may  have  been  able  to  enjoy  the  play  more.” 
Since  the  audience  did  not  enjoy  the  play  as  much  as  it 
could  have,  might,  not  may,  is  called  for  —  not  an  unusual 
error.  To  express  a  condition  contrary  to  fact,  say  mighf, 
may  here  allows  for  a  possibility  —  more  enjoyment  — 
the  writer  did  not  intend  to  convey  .“The  Bible  ought  to  be 
banned;  then  it  may  be  read  instead  of  gathering  dust  on 
shelves.”  Might,  once  again,  to  express  a  hypothetical 
condition.  “If  property  owners  had  not  seen  the  new  sign 
erected  during  the  night,  they  may  not  know  they  are 
officially  in  the  county.”  They  did  see  the  sign,  and  there¬ 
fore  the  statement  is  hypothetical;  might. 

*  *  * 

In  an  earlier  column  1  cited  a  dictionary  definition  for  old 
maid:  “A  woman,  especialy  an  older  woman,  who  is  not 
married.”  These  dangling  comparatives  {better  stores, 
cheaper  goods,  which  lack  a  stated  basis,  originated,  1 
believe,  in  advertising  copy,  to  take  the  curse  off  such 
blunt  language  as  old  women,  but  now  may  be  found 
nearly  everywhere.  An  older  woman,  we  might  wonder,  in 
the  absence  of  something  more  explicit,  is  older  than 
what?  The  dictionary  does  not  say.  Older,  once  a  compar¬ 
ative,  evidently  has  become  a  positive,  meaning  older  than 
young  but  not  so  old  as  old. 
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About  Awards 

IRE  winners.  Investigative  Reporters  and  Editors  recent¬ 
ly  announced  the  winners  of  its  1987  best  investigative  sto¬ 
ries  competition. 

In  the  category  for  newspapers  with  over  75,000  circula¬ 
tion,  the  winners  were:  the  Charlotte  (N.C.)  Observer  for 
reporter  Charles  Shepard’s  series  of  revelations  about  Jim 
and  Tammy  Bakker’s  PTL  ministry;  the  Miami  (Fla.) 
Herald  for  reporting  by  Guy  Gugliotta,  Jeff  Leen  and 
James  Savage  on  the  Medellin  cocaine  cartel  in  Colombia; 
and  the  Cincinnati  Post  for  a  series  by  Lisa  Cardillo  Rose, 
A1  Salvato  and  Robert  White  about  the  failures  of  Ohio’s 
child  protection  system. 

For  newspapers  under  75,000  circulation,  the  winners 
were  the  Boulder  (Colo.)  Daily  Camera  for  Martin  Con¬ 
nolly’s  reporting  on  the  Rocky  Flats  nuclear  weapons 
plant;  The  Daily  Herald,  Arlington  Heights,  III.,  for  a 
series  of  articles  by  Chris  Szechenyi  and  Rena  Wish 
Cohen  on  the  dangerous  working  conditions  at  a  sewage 
tunnel  construction  site;  and  the  San  Francisco  Bay  Guar¬ 
dian  for  Jim  Balderston  and  Tim  Redmond’s  stories  on  the 
asbestos  hazard  in  the  San  Francisco  public  schools. 

Lesher  honored.  Dean  S.  Lesher,  head  of  Lesher  News¬ 
papers  in  California,  received  the  Freedoms  Foundation 
National  Service  Medal  for  his  contributions  to  education 
through  his  personal  service  and  funding  of  scholarships. 

Golden  Poet.  Timothy  D.  Bunn,  managing  editor  of  the 
Syracuse  Herald-Journal  and  Sunday  Herald  American, 
recently  received  the  Paul  Lawrence  Dunbar  Golden  Poet 
Award. 

The  award  was  given  in  recognition  of  Bunn’s  efforts  in 
bringing  the  city’s  minorities  and  newspapers  closer 
together,  hiring  and  educating  of  minority  journalists  and 
for  his  role  in  increasing  positive  coverage  of  news  affect¬ 
ing  minorities. 

In  Brief _ 

Will  not  serve  as 
ASNE  president 

Edward  R.  Cony,  associate  editor  of  the  Wall  Street 
Journal,  has  announced  he  will  not  serve  as  president  of 
the  American  Society  of  Newspaper  Editors  this  coming 
year,  and  plans  to  resign  from  his  ASNE  office  and  from 
the  board  at  the  annual  convention  in  April. 

Cony,  who  is  currently  vice  president  of  the  ASNE,  re¬ 
cently  learned  he  is  in  the  early  stages  of  Alzheimer’s  dis¬ 
ease. 

The  ASNE  board  has  approved  a  plan  whereby  Cony 
will  be  elected  president  of  ASNE  during  the  April  con¬ 
vention  in  Washington,  but  he  will  resign  immediately. 

“In  recognition  of  Ed  Cony’s  major  contributions  to 
ASNE  over  many  years,  the  board  has  insisted  he  serve  in 
the  office  of  president  to  which  he  had  been  designated, 
even  if  only  for  a  brief  period,”  said  Katherine  Fanning, 
ASNE  president. 

Loren  F.  Ghiglione,  who  was  next  in  line  of  succession 
to  presidency,  has  asked  the  board  to  delay  his  succession 
for  a  year  because  of  previously  made  plans  tied  to  his 
scheduled  year  as  ASNE  president.  John  Seigenthaler, 
editor  and  publisher  of  the  Nashville  Tennessean  and 
editorial  director  of  USA  Today,  this  year’s  secretary  to 
the  board  and  next  in  line  of  succession,  has  agreed  to 
succeed  Cony  as  ASNE  president  in  April. 
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Day  after  day  we  insert  bur 
know^howinto  thousands  of  newspoi 
throughout  the  world. 


OurRotosertautomaticinsert- 
ing  system  enables  printing 
plants  to  achieve  optimal 
production  and  economical 
performance  in  a  wide  va¬ 
riety  of  demanding  situa¬ 
tions.  Inserting  provides  flex¬ 
ible  new  ways  to  structure 
the  product,  thus  offering 
readers  maximum  service. 
The^onvincing  argument  is 
targeted  information  -  for 
readers  and  advertisers  alike. 

Processing  while  con¬ 
veying  is  the  secret.  It's  the 
cornerstone  of  Ferag’s  sy¬ 
stems  engineering  and  your 
key  to  new  markets. 

Plan  with  Ferag  from  the 
top  down  -  and  turn  your 
mailroom  into  a  profit  center. 


F'E'K'A'G 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Perdiruind  C.  Teubner,  Publisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Secrecy  and  freedom 

“Freedom  of  Information  Day”  March  16  has  come  and  gone  amid 
resounding  secrecy  and  almost  deafening  silence. 

Last  Oct.  30  the  Senate  approved  a  “joint  resolution”  setting  the 
day  aside  for  “celebration  and  recognition.”  The  House  finally  ap¬ 
proved  it  on  March  15  (just  “under  the  wire”)  and  the  president 
signed  it  late  on  March  16  —  the  “Day,” 

Originally  promoted  by  the  Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  this  is  the  third  year  the  Day  has  been  observed. 
The  Senate  resolution  noted  freedom  of  information  is  a  “fundamen¬ 
tal  principle”  deriving  from  the  P’irst  Amendment  and  called  for 
federal,  state  and  local  governments  to  observe  the  Day  with  appro¬ 
priate  programs,  ceremonies  and  activities. 

The  American  Library  Association’s  Coalition  on  Government  In¬ 
formation  planned  a  breakfast  on  Capitol  Hill.  The  City  of  Milwau¬ 
kee  planned  a  dinner  honoring  Robert  Wills,  editor  of  the  Milwaukee 
Sentinel,  the  immediate  past  president  of  SPJ,SDX.  As  far  as  we  can 
learn,  these  are  the  only  observances  of  the  Day  anywhere  by  any¬ 
one. 

To  “celebrate”  the  Day,  the  American  Library  Association  re¬ 
leased  a  packet  of  information  titled  “Information;  The  Currency  of 
Democracy”  which  included  the  information  that  “since  1982  one  of 
every  four  of  the  government’s  16,000  publications  has  been  elimi¬ 
nate 'd.”  Conceding  the  necessity  of  eliminating  waste  in  that  area, 
the  ’.umbers  sound  excessive. 

A  104-page  pamphlet  prepared  by  ALA  called  “Less  Access  to 
Less  Information  by  and  about  the  U.S.  Government”  provides  a 
chronological  report  for  1981-1987  documenting  administration  ef¬ 
forts  to  restrict  government  information  which  has  led  to  “signifi¬ 
cantly  limited  access  to  public  documents  and  statistics.”  The  Coali¬ 
tion,  which  includes  43  organizations,  is  attempting  to  focus  national 
attention  on  all  efforts  to  limit  access  to  government  information. 

Coincidentally,  this  week  the  Reporters  Committee  for  Freedom 
of  the  Press  released  its  latest  summary  (53  pages)  of  actions  taken 
by  the  administration  to  restrict  public  and  media  access  to  informa¬ 
tion.  The  report  cites  200  actions,  60  of  which  have  occurred  since 
March  1987. 

Many  of  the  citations  are  duplicated  in  the  ALA  and  the  Reporters 
summaries.  Typical  is  the  reference  to  comments  by  the  director  of 
the  National  Security  Agency  last  September  that  the  news  organi¬ 
zations  that  publish  leaks  and  sensitive  information  should  be  pros¬ 
ecuted  under  the  espionage  laws. 

There  is,  of  course,  prevailing  freedom  of  information  in  this  coun¬ 
try  and  the  American  people  should  be  aware  of  it  and  be  thankful  for 
it.  They  should  be  aware  also  of  the  gradual  but  persistent  erosion  of 
that  freedom  emphasized  by  the  Reporters  Committee  and  the 
American  Library  Association  reports. 

Each  incident  has  been  reported  by  the  press  as  it  occurred  over 
the  last  seven  years.  But  it  is  only  in  the  aggregate  that  the  size  of 
the  monster  becomes  evident.  Freedom  of  information  must  be  pur¬ 
sued  actively  and  aggressively.  It  seems  to  be  getting  lip  service 
from  Congress  and  the  administration.  It  deserves  more  than  that. 
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Letters  to  the  Editor 


Agrees  with 
McClatchy 

Someone  had  to  say  it;  McClatchy 
said  it. 

Some  newspaper  chains  contribute 
precious  little  to  the  community  they¬ 
’re  supposed  to  be  serving. 

Here’s  a  true  story:  1  was  a  beginning 
photographer  at  a  small  daily  just  after  a 
group  bought  it  from  the  founding  fam¬ 
ily.  The  head  office  sent  in  a  string  of 
advertising-background  GMs  to  run  the 
operation. 

The  second  one  —  I  won’t  embar¬ 
rass  him  by  name  —  on  his  third  day 
in  the  building  summoned  me  to  his 
walnut-paneled  office. 

He  told  me  to  take  lots  of  crowd 
shots  at  games  and  parades.  “Crowd 
shots  sell  newspapers,”  he  pointed 
out. 

“Let  me  ask  you  something,”  he 
said.  “When  you  take  a  mug  shot  of 
someone,  just  one  person,  how  many 
frames  of  film  would  you  use?” 

I  told  him  it  varied— at  least  six  or 
eight — more  if  the  person  were  hard  to 
photograph  or,  conversely,  showed  a  lot 
of  potential. 

Then  he  asked  me  about  group 
shots  —  six,  eight  people.  I  told  him  I 
used  more  (there’s  always  one  joker 
with  his  eyes  closed). 

He  asserted  —  and  this  is  a  direct 
quote;  these  words  instantly  burned 
themselves  upon  my  brain  —  “Let’s 
bring  that  down  to  two  frames  for  the 
mug  shots  and  four  for  the  groups. 
We’re  not  after  Pulitzer  Prize  winners 
here.  Our  readers  wouldn’t  know  the 
difference.”  Something  told  me  he 
wouldn’t  either. 

I  soon  left  and  now  work  for  a  small 
newspaper  group  that  recognizes  it 
owes  the  readers  far  more  than  obits, 
council  minutes  and  comics. 

Kurt  Wanfried 

(Wanfried  is  managing  editor  of  the 
Sentinel,  Carlisle,  Pa.) 


Correction 

In  the  story  on  AIDS  obituaries  that 
ran  in  the  Feb.  13  £<feP,  Dallas  Morn¬ 
ing  News  assistant  managing  editor 
Stuart  Wilk  was  identified  as  having 
“corrected”  a  story  about  the  death 
of  a  retired  Methodist  bishop.  In  real¬ 
ity,  he  ran  a  followup  article  to  the 
piece  after  confirming  that  the  bishop 
had  indeed  died  of  AIDS. 

EDITOR  &  PUBLISHER  for  March  19,  1988 


Wants  to  keep  public  relations 
courses  in  j-  schools 


E&P's  Jan.  23  story  on  the  great  jour¬ 
nalism  schools  debate  regarding  public 
relations  and  advertising  is  important  for 
several  reasons. 

I  have  to  admit,  however,  it  really 
struck  a  nerve  when  various  sources 
quoted  referred  to  the  importance  of 
maintaining  an  “inflexible  principle 
presenting  the  truth  about  any  subject 
insofar  as  that  is  possible”  as  a  reason 
not  to  include  advertising  and  public 
relations  in  the  journalism  sequence. 
Call  me  daffy,  but  I  thought  that  was 
the  approach  that  I,  as  a  good  PR 
person,  was  supposed  to  take. 

In  fact,  that  is  the  very  ideal  I  repre¬ 
sent  when  called  upon  for  counsel  on 
intemal/extemal  issues.  My  managers 
look  to  me  to  help  keep  the  course  on  the 
straight  and  narrow  and  it’s  something  I 
take  seriously. 

As  aj-student  at  Kent  State  Univer¬ 
sity  in  the  late  sixties  and  seventies,  I 
was  required  to  take  heavy  loads  of 
newswriting  and  editing  courses,  even 
though  my  major  was  PR.  I  also 
took  courses  in  advertising,  broad¬ 
cast  communications  and  photogra¬ 
phy  with  the  understanding  that  com¬ 
prehending  the  work  in  each  of  these 
areas  would  make  me  far  better  at 
what  I  hoped  to  do.  In  understanding 
what  good  news  format  is  —  what  is 
news  and  what  is  not  —  I  feel  I  can  do 


a  much  better  job  in  working  with 
reporters  trying  to  develop  or  get  to 
the  bottom  of  a  story. 

Had  I  been  a  business  school  prod¬ 
uct,  there  is  no  way  I  could  have 
accurately  known  the  pressures,  the 
demands  and  the  many  nuances  so 
critical  to  developing  a  good  story. 

Yes,  I  may  have  been  able  to  tell  the 
president  or  chairman  of  the  board 
what  they  want  to  hear,  but  that  is  not 
my  job.  My  job  is  to  help  them  better 
understand  what  the  outsiders  look¬ 
ing  in  are  seeing,  and  guiding  them  in 
decision  making  which  brings  the  two 
viewpoints  together. 

It  would,  indeed,  be  a  crime  to 
separate  advertising  and  public  rela¬ 
tions  from  the  journalism  school.  1 
wouldn’t  begin  to  recruit  a  job  appli¬ 
cant  from  a  business  school  and  I  think 
I  speak  for  many.  We  don’t  want  cor¬ 
porate  clones.  We  want  public  rela¬ 
tions  people  who  are  thinkers  and 
askers  of  questions.  We  want  people 
committed  to  working  with  the  media, 
not  people  who  are  trained  to  slam 
doors,  phones  and  windows. 

Jamie  E.  Haines 

(Haines  is  Director,  public  affairs 
and  public  education.  National  Fire 
Protection  Association.) 


AUTO  COLUMNIST  WITH  DRIVE 


WANTED 


BOB  SIKORSKY 

If  your  car  columnist  isn’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 

DESCRIPTION:  Best-selling  author 
and  nationally  syndicated  columnist. 
LAST  SEEN:  In  Feb.  Reader's  Digest. 
RECORD:  Two  car  columns  every 
week:  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
print,  and  RIDIN'  IN  STYLE,  the  test- 
drive  column  that  tells  all. 

EDITORS:  For  a  FREE  copy  of 
Sikorsky’s  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Dan  Barber  at  The  New 
York  Times  Syndication  Sales  Corp.  at 
800-972-3550  or  (212)  645-3000. 


icdyune 


For  150  years,  New 
Orleans  has  been  waking  up 
t;)  The  Times-Picayune. 
Politics  and  sports.  War  and 
peace.  From  the  economy  to 
the  weather,  tragedy  to  the 
comics.  Super  Bowls  and 
Final  Four.  The  Pope.  And 
now  the  Republican 
National  Convention  at  the 


Louisiana  Superdome. 

For  four  important  days 
in  August,  delegates  will 
pick  a  presidential  nominee 
in  New  Orleans.  All  of  it  will 
be  reported  in  depth  in  The 
Times-Picayune.  And 
available  each  day  over  a 
cup  of  chicory  coffee  and  a 
few  powdered  beignets. 


tThe  tTimea-'flicajiune 

GOP  Host  City  Newspaper  1988 
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E&P 

Every  Saturday  since  1884 


A  look  at  UPl’s  finances 


After  a  small  profit  in  1985,  the  wire  service  lost  $9.7  million  in  ’86; 
$18.1  million  in  ’87;  and  losses  for  ’88  are  running  at  a  rate  of  $24  million 


By  George  Garneau 

United  Press  International’s  finan¬ 
cial  fortunes  collapsed  from  a  small 
profit  in  1985  to  $18  million  in  losses 
last  year  and  losses  mounting  at  a  rate 
of  $24  million  this  year,  according  to 
its  new  managers. 

In  other  matters,  UPI  repjrted  re¬ 
ceiving  $1  million  in  d.;sperately 
needed  short-term  financing  and  was 
negotiating  seriously  with  the  Wire 
Service  Guild  on  terms  for  a  labor 
contract. 

While  annual  expenses  hovered 
around  $90  million  a  year,  revenue 
plunged  from  $90  million  in  1985  to 
$72.6  million  in  1987,  UPI  president 
Paul  Steinle  said  in  a  March  9  memo  to 
employees. 

Losses  of  $4  million  in  the  first  two 
months  of  1988  calculate  to  an  annual 
loss  of  $24  million,  based  on  $6  million 
less  annual  revenue. 

The  four-page  memo  provided  by  far 
the  most  thorough  picture  of  U Pi’s  de¬ 
clining  financial  fortunes  in  recent 
years. 

It  documents  the  news  service’s  con¬ 
tinued  financial  nosedive  under  the 
management  of  Mexican  publisher 
Mario  Vazquez  Raha,  who  bought  it 
from  bankruptcy  in  June  1986  for  $41 
million  —  most  of  that  in  back 
debts  —  and  financed  millions  more  in 
losses  before  turning  over  his  troubled 
management  last  month  to  WNW 
Group  Inc.,  essentially  the  third  corpo¬ 
rate  management  team  since  1985. 

WNW,  affiliated  with  Financial 
News  Network  and  Infotechnology 
Inc.,  is  headed  by  Steinle  as  president 
and  Dr.  Earl  Brian  as  chairman.  Both 
are  current  or  former  officers  of  FNN, 
Infotech  or  related  companies. 

Steinle  said  the  financial  results  were 
preliminary,  and  if  any  changes  result 
from  audits,  “the  overall  picture  will 


be  worse.” 

Steinle  also  reported  that  Infotech¬ 
nology  Inc.  had  loaned  UPI  $1  million 
to  cover  overdue  bills  and  expenses. 

The  loan,  at  1 1%  annual  interest  and 
secured  by  UPI  accounts  receivable, 
was  reported  after  neither  the  Wire  Ser¬ 
vice  Guild  nor  anybody  else  responded 
to  pleas  for  short-term  financing  lead¬ 


ing  to  participation  in  future  stock  of¬ 
ferings. 

Steinle  said  the  $1  million  “should 
address  the  company’s  most  immediate 
and  urgent  cash  requirements.” 

A  week  earlier  Steinle  had  called 
UPI’s  financial  situation  “a  crisis.” 

Steinle  told  E&P  that  UPI  owes 
(Continued  on  page  10) 


UPI’s  financial  picture 


Years  ended 
(In  millions  of  doiiars) 


1985 

1986 

1987 

— 

— 

— 

REVENUE 

90.0 

83.6 

72.6 

Operating  Expenses 

Payroll  &  related 

40.1 

46.3 

47.3 

Travel  &  trans. 

4.2 

4.7 

4.7 

News  Gathering 

5.5 

5.9 

5.8 

Telecommunications 

16.2 

15.4 

12.0 

Equip  Rent  &  Main. 

7.3 

5.3 

5.3 

Serv.  Supplies 

1.3 

0.7 

1.8 

Prof,  fees 

3.7 

2.4 

1.8 

Rent 

4.1 

4.3 

4.7 

G&A,  Int.,  Other 

7.3 

8.3 

7.2 

— 

— 

— 

TOTAL  OPER.  EXPENSES 

89.7 

93.3 

90.6 

— 

— 

— 

Income  (loss) 

before  taxes 

0.3 

(  9.7) 

(18.0) 

Income  Taxes 

— 

— 

(  0.1) 

_ 

_ 

_ 

NET  INCOME  (LOSS) 

$0.3 

$(9.7) 

$(18.1) 

These  figures  are  rounded  off  to  the  nearest  $100,000. 

The  above  figures  are  from  a  UPI  management  report  to  employees  dated 
March  9,  1988. 
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Finances 

(Continued  from  page  9) 


money  for  “just  about  everything,”  in¬ 
cluding  health  insurance  (see  related 
story  on  Page  11),  rents,  phone  ser¬ 
vice,  advertising,  supplies,  stringers 
and  employee  expenses. 

Though  he  said  he  didn’t  know  how 
deeply  indebted  UPl  was,  the  figure 
was  “substantial.” 

“We  are  trying  to  raise  money  to  pay 
all  the  bills,”  he  asserted. 

WNW  took  control  of  UPl  in  late 
February,  promising  to  support  losses 
until  a  business  plan  is  formulated  and 
recapitalization  is  sought  through  a 
stock  offering. 


About  a  week  later  it  asked  for  tem¬ 
porary  financing. 

Alluding  to  impending  changes, 
Steinle  said  in  his  memo  that  turning 


Steinie  said  the 
financial  results  were 
preliminary,  and  if  any 
changes  result  from  audits, 
“the  overall  picture  will  be 
worse.” 


UPI  around  “will  require  fundamental 
changes  in  the  way  we  do  business.” 
He  pointed  to  “the  inevitable  need  to 


reduce  expenses”  and  added,  “Unfor¬ 
tunately,  this  may  mean  reducing  and/ 
or  redeploying  staff,  instituting  cut¬ 
backs  and  other  reductions.” 

Changes  would  be  based  on  the  im¬ 
pending  business  plan. 

He  said,  however,  that  WNW  was 
“dedicated”  to  stabilizing  and  rebuild¬ 
ing  UPl  and  that  he  was  finding  support 
in  the  marketplace  for  UPl. 

UPl  has  fallen  far  behind  on  reim¬ 
bursing  employees  for  out-of-pocket 
expenses,  the  Guild  said. 

Guild  spokesman  Dan  Carmichael 
said  since  Feb.  26  the  union  has  pre¬ 
sented  UPI  chief  editor  A1  Rossiter  Jr. 
with  unpaid  expense  claims  worth 
$33,000.  He  said  slow  payments  earli¬ 
er  blamed  on  a  “paperwork  backlog” 
were  not  even  being  processed. 


E.W.  Scripps  Co.  to  offer  stock  to  the  public 


The  E.W.  Scripps  Co.,  Cincinnati- 
based  parent  of  Scripps  Howard  News¬ 
papers,  announced  it  is  planning  an  ini¬ 
tial  offering  of  its  Class  A  Common 
Stock. 

The  company  intends  to  file  with  the 
Securities  and  Exchange  Commission 
in  April. 

The  Class  A  shares  elect  one-third  of 
the  board,  but  otherwise  have  no  other 
voting  rights.  The  company  has  not 
said  how  many  shares  will  be  offered. 

The  majority  of  shares  to  be  offered 
will  be  newly  issued  stock.  The  E.W. 
Scripps  Trust  will  also  offer  some 
shares,  but  will  continue  to  hold  a  ma¬ 
jority  of  both  the  Class  A  Common 
Stock  and  the  Common  Voting  Stock 
which  has  full  voting  rights. 


The  trust  presently  owns  73%  of  the 
Common  Voting  Stock  and  90%  of  the 
Class  A  Common  Stock.  During  its  ex¬ 
istence,  the  Scripps  Trust  is  required  to 
maintain  voting  control  of  the  E.W. 
Scripps  Co. 

The  offering  is  being  made  to  pro¬ 
vide  the  company  with  additional  re¬ 
sources  for  growth,  as  well  as  to  pro¬ 
vide  future  liquidity  for  members  of  the 
Scripps  family  who  will  control  the 
company  after  the  trust  terminates,  said 
Lawrence  A.  Leser,  president  and  chief 
executive  officer. 

Scripps  was  reincorporated  in  Dela¬ 
ware  in  1987.  The  capital  structure  in¬ 
volving  two  classes  of  common  stock  is 
similar  to  that  of  other  media  compa¬ 
nies  wishing  to  retain  control  by  the 


founding  family.  Media  General,  Dow 
Jones  &  Co. ,  New  York  Times  Co.  and 
the  Washington  Post  Co.  all  have  simi¬ 
lar  two-stock-class  structures. 

Shares  of  Common  Voting  Stock  can 
be  transferred  into  Class  A  Common 
Stock  on  a  one-for-one  basis. 

The  trust  will  terminate  upon  the 
death  of  the  last  of  the  four  eldest  chil¬ 
dren  of  Robert  P.  Scripps,  son  of  E.W. 
Scripps.  At  termination,  the  trust’s  as¬ 
sets  will  be  distributed  among  the  28 
great-grandchildren  of  E.W.  Scripps. 

E.W.  Scripps  Co.  also  owns  80%  of 
Scripps  Howard  Broadcasting  Co., 
which  is  publicly  traded  on  the  NAS¬ 
DAQ  market.  The  offering  will  not  af¬ 
fect  the  public  status  of  that  company, 
Scripps  said. 


Congress  designates  Fol  Day  for  the  third  time 


March  16  marked  the  third  Free¬ 
dom  of  Information  Day,  designated 
by  Congress  in  recognition  of  the  na¬ 
tion’s  traditions  in  free-flowing  infor¬ 
mation. 

Celebrated  on  the  birthday  of  James 
Madison,  the  Founding  Father  remem¬ 
bered  for  his  support  of  the  Bill  of 
Rights,  the  third  FOI  Day  was  ap¬ 
proved  by  the  Senate  in  a  joint  resolu¬ 
tion  last  Oct.  30,  passed  unanimously 
by  the  House  on  March  15.  It  was 
awaiting  signing  of  a  proclamation  by 
the  president  as  E&P  went  to  press. 

The  resolution  noted  freedom  of  in¬ 
formation  is  a  “fundamental  princi¬ 
ple”  deriving  from  the  First 
Amendment  and  said  an  informed  citi¬ 
zenry  can  best  decide  the  nation’s 
course. 

“People  have  no  real  freedom  with¬ 


out  information.  It’s  just  a  way  saying 
this  is  a  key  component  of  our  lives  and 


“People  have  no  real 
freedom  without 
information.  IVs  just  a  way 
saying  this  is  a  key 
component  of  our  lives  and 
we  should  recognize  it.  ” 


we  should  recognize  it,”  said  Jean 
Otto,  the  editorial  page  editor  of  the 
Rocky  Mountain  News,  who  started 
working  on  FOI  Day  in  1979  as  presi¬ 
dent  of  the  Society  of  Professional 
Journalists  and  finally  won  its  passage 
in  1985. 


She  hoped  that  by  the  centennial  of 
the  Bill  of  Rights  in  1991  that  Congress 
would  permanently  designate  March 
16  FOI  Day. 

The  designation  was  urged  in  letters 
to  Congress  from  the  American  News¬ 
paper  Publishers  Association  and  the 
ANPA  Foundation. 

The  ceremonial  resolution  calls  for 
federal,  state  and  local  governments  to 
observe  the  day  with  “appropriate  pro¬ 
grams,  ceremonies  and  activities.” 

Among  the  celebratory  events  this 
year,  the  American  Library  Associ¬ 
ation’s  Coalition  on  Government  Infor¬ 
mation  was  planning  a  breakfast  on 
Capitol  Hill  and  the  city  of  Milwaukee, 
Wis.,  was  recognizing  the  day  with  its 
first  FOI  award  dinner  in  honor  of  Rob¬ 
ert  Wills,  editor  of  the  Milwaukee  Sen¬ 
tinel. 
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UPl’s  new  management  meets  with  news  execs 

Subscribers  who  attend  say  its  a  step  in  the  right  direction 


By  George  Garneau 

United  Press  International  will  re¬ 
main  a  24-hour-a-day,  seven-day-a- 
week  news  service,  its  new  managers 
told  newspaper  and  broadcast  execu¬ 
tives  at  a  closed-door  session. 

In  what  was  described  as  a  positive 
encounter  with  about  20  news  execu¬ 
tives,  UPI  managers  said  the  money¬ 
losing,  privately  owned  news  agency 
would  no  longer  compete  head-to-head 
with  the  cooperative  Associated  Press 
in  all  areas. 

Beyond  saying  UPI  would  provide 
“unique  services  supplementals  can¬ 
not,”  no  blueprint  was  laid  out  for  re¬ 
versing  UPI’s  decline,  except  to  say  it 
would  not  become  a  cyclical,  supple¬ 
mental  service,  according  to  executives 
who  attended. 

UPI  executives  expressed  awareness 
of  the  need  to  change  UPI  and  that 
“something  has  to  fall  by  the  way- 
side,”  and  they  had  to  “very  quickly 
discern  where  focus  was  going  to  be,” 
one  source  said. 

Indeed,  determining  what,  exactly. 


Paul  Steinie 

UPI  would  become  was  part  of  the 
meeting’s  purpose. 

The  five-hour  tete-a-tete  on  March 
10  at  the  Park  Hyatt  Hotel  in  Wash¬ 
ington,  D.C.,  introduced  WNW  ex¬ 
ecutives  and  UPI  managers  to  current 
and  former  UPI  clients.  News  ex¬ 
ecutives  were  sounded  out  on  what 


the  news  business  wants  from  UPI. 

Managers  from  WNW  Group  Inc., 
who  said  in  February  they  bought 
management  rights  to  UPI  from  ma¬ 
jority  stockholder  and  former  chief 
executive  Mario  Vazquez  Raha,  were 
rushing  to  form  a  business  plan,  ex¬ 
pected  within  a  month,  to  present  to 
prospective  investors.  WNW,  for 
World  Newswire,  is  headed  by  Dr. 
Earl  Brien,  a  medical  doctor  and  pro¬ 
fessional  investor,  as  chairman,  and 
Paul  Steinie,  a  broadcast  executive, 
as  president. 

UPI’s  new  leaders,  the  latest  in 
several  years  of  continual  manage¬ 
ment  shuffling,  were  widely  praised 
for  their  candor,  in  part  because  they 
released  to  news  executives  a  memo 
to  employees  that  documented  UPI’s 
mounting  losses  since  1985  (See  re¬ 
lated  story  on  Page  9.) 

The  meeting  was  described  as  a 
frank  and  courteous  exchange  in 
which  the  news  service  listened  with 
the 

realization  that  it  could  no  longer  con- 
(Continued  on  page  44) 


Under  the  management  of  Vazquez: 

UPI  failed  to  make  insurance  payments 


By  George  Garneau 

United  Press  International  has 
failed  to  pay  at  least  $280,000  into  its 
self-insured  hospitalization  plan, 
leaving  employees  with  medical  bills 
from  November  and  headaches  from 
collection  agencies. 

The  shortfall  followed  the  imposi¬ 
tion  by  former  UPI  president  and  chief 
executive  Mario  Vazquez  Raha  of  what 
the  Wire  Service  Guild  has  called  a 
“budget”  health  insurance  plan.  The 
plan’s  subsequent  underfunding  was 
disclosed  after  Vazquez  turned  man¬ 
agement  of  the  financially  troubled 
news  service  over  to  WMW  Group  Inc. 

“The  whole  thing  is  frozen  and  only 
emergency  payments  will  go 


out,”  said  a  source  familiar  with  the 
situation.  “It’s  a  problem  the  new 
management  inherited.” 

The  Wire  Service  Guild  said  UPI 
had  admitted  falling  behind  by 
$280,(KX),  a  figure  not  disputed  by  UPI 
sources,  in  order  to  meet  payroll.  The 
Guild  said  UPI’s  admission  in  negotia¬ 
tions  “contradicted”  previous  assur¬ 
ances  that  the  problem  was  “backed-up 
paperwork.” 

Despite  employee  contributions  from 
payroll  deductions  and  apparently 
lower  costs  to  UPI  of  the  new  insurance 
plan,  imposed  by  management  along 
with  new  work  rules  last  November, 
UPI  has  been  unable  to  pay  claims  ap¬ 
proved  by  its  claims  processor.  Com¬ 
prehensive  Benefits  Service  Company 


Inc.  of  Exton,  Pa. 

Wire  Service  Guild  president  Ke¬ 
vin  Keane  said  in  a  letter  to  manage¬ 
ment  that  the  union  believed  UPI’s 
deducting  health  insurance  costs  from 
paychecks  without  paying  claims  was 
“a  breach  of  the  collective  bargaining 
agreement,  UPI’s  work  rules  and  the 
law.  It  must  be  addressed  immediate¬ 
ly-” 

The  number  of  unpaid  claims  could 
not  be  determined.  Accounts  were  be¬ 
ing  audited  by  new  managers. 

“I  can  no  longer  go  to  my  dentist.  I 
am  embarrassed  to  go  to  my  physician 
and  I’m  tired  of  opening  letters  from 
hospitals  and  doctors  containing  un¬ 
paid  medical  bills,”  said  one  UPI  staff- 
(Continued  on  page  44) 
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Sugarman  continues  takeover  bid  of  Media  Generai 

News  company  files  legal  action  against  him 


Hollywood  producer  Burt  Sugarman 
continues  to  search  for  a  way  to  breach 
the  anti-takeover  defenses  of  Media 
General. 

Sugarman  recently  offered  $1.57 
billion  for  Media  General,  or  $61.50  a 
share,  but  was  rebuffed  by  the  Bryan 
family  which  owns  70%  of  the  Class  B 
stock  that  elects  70%  of  the  board.  Un¬ 
der  the  laws  of  Virginia,  a  two-thirds 
vote  by  both  classes  of  stock  is  needed 
for  a  takeover  to  succeed. 

In  his  latest  move,  Sugarman  con¬ 
tends  that  the  Bryan-controlled  Class  B 
stock  loses  its  special  voting  power  in 
the  case  of  a  merger  involving  a  share¬ 
holder  who  has  more  than  10%  of  the 
stock  of  any  class  and  leaving  Media 
General  as  the  surviving  company. 

Sugarman  recently  increased  the 
holdings  of  Media  General  Class  A 
stock  under  his  control  to  just  over 
10%,  and,  in  a  letter  to  president  James 
S.  Evan,  he  stated  Media  General 
would  be  the  surviving  company  in  his 
proposed  merger. 


Sugarman  argued  that  the  Media 
General  charter  states  both  classes  of 
stock  vote  proportionately  on  an  acqui¬ 
sition  by  Media  General  involving  a 
shareholder  who  owns  at  least  10%  of 
the  stock  of  any  class. 


Sugarman  recently 
increased  the  holdings  of 
Media  General  Class  A 
stock  under  his  control  to 
just  over  10%.  .  . 


Sugarman  also  stated  that  since  the 
Bryan  family  holds  only  12%  of  the 
total  equity  of  Media  General,  it  would 
not  be  in  a  position  to  block  the  merger. 
However,  the  Bryan  family  respond¬ 


ed  that  Sugarman ’s  interpretation  of  the 
charter  is  “incorrect  and  without  mer¬ 
it.” 

David  Jordon,  Media  General  vice 
president  for  finance,  said  the  com¬ 
pany’s  charter  “specifically  states  we 
have  to  abide  by  all  the  laws  of  Virginia 
which  require  a  two-thirds  vote  of  both 
classes  of  stock.  That  law  cannot  be  put 
aside  by  the  company  charter.” 

In  a  related  move.  Media  General 
filed  a  lawsuit  in  federal  court  in  Rich¬ 
mond  charging  Sugarman  with  making 
incomplete  and  inaccurate  statements 
in  filings  with  the  Securities  and  Ex¬ 
change  Commission. 

Sugarman  has  stated  that  if  he  fails  to 
win  control  of  Media  General  he  would 
wage  a  proxy  battle  in  order  to  seat  the 
three  board  members  elected  by  Class 
A  shareholders. 

The  Media  General  lawsuit  is  seen  as 
an  effort  to  have  the  SEC  rule  that  Su¬ 
garman  must  comply  with  its  regula¬ 
tions  before  pursuing  the  proxy  cam¬ 
paign. 


Weathering  the  storm 

Canadian  tabloid  has  a  new  publisher,  new  look  and  new  morale 


By  Mark  Fitzgerald 

The  French-language  Le  Matin  of 
Moncton,  New  Brunswick,  has  a  new 
look,  a  new  publisher  and  new  morale 
after  a  monthlong  crisis  that  its  editor- 
in-chief  says  “makes  Dynasty  look  like 
nothing.” 

During  February,  the  struggling  tab¬ 
loid  was  the  target  of  a  merger  attempt 
by  a  larger  rival,  was  refused  financial 
aid  by  the  provincial  government,  and 
then  was  offered  aid  from  the  federal 
government. 

In  a  dramatic  turnaround,  the  paper 
rejected  that  aid,  and  then  hired  a  new 
publisher  —  a  federal  senator  —  who 
has  initiated  a  sweeping  reorganiza¬ 
tion. 

“It  has  been  a  really  hectic  four  or 
five  weeks,”  Le  Matin  editor-in-chief 
Rino  Morin  Rossigol  said  in  a  tele¬ 
phone  interview  from  New  Brunswick. 

The  crisis  began  when  former  pub¬ 
lisher  Adelin  Blanchard  attempted  to 
get  a  financial  aid  package  that  would 
tide  the  paper  over  while  it  attempted  a 


merger  with  L’Acadie  nouvelle,  a  rival 
daily  in  the  northern  provincial  town  of 
Caraquet. 

Blanchard  asked  for  a  weekly  infusion 
of  $10,000  from  the  provinical  govern¬ 
ment. 

New  Brunswick  Premier  Frank  Mc¬ 
Kenna  firmly  rejected  the  request  Feb. 
26,  saying  “governments  must  not  inter- 


Blanchard  asked  for  a 
weekly  infusion  of  $10,000 
from  the  provinical 
government 


fere  directly  with  the  management  or  fi¬ 
nancing  of  media  outlets.” 

Meanwhile,  Le  Matin  staff  was  hos¬ 
tile  to  the  proposed  merger,  and  threat¬ 
ened  a  walkout.  Publisher  Blanchard 
calmed  fears  of  the  51 -staff  paper  during 
a  long  meeting,  however. 

Blanchard  ^so  went  in  search  of  fi¬ 
nancing  from  the  federal  government. 


The  cabinet  minister  for  New  Bruns¬ 
wick  Francophone  affairs  —  the  prov¬ 
ince  has  two  cabinet  ministers  —  one 
for  English-speakers  and  one  for  French- 
speakers  —  successfully  appealed  to  the 
secretary  of  state  on  behalf  of  the  Monc¬ 
ton  paper. 

Financing  of  $75,000  was  arranged, 
editor-in-chief  Morin  said. 

“This  was  to  help  pay  bills  for  four  or 
five  weeks  so  that  the  paper  could  be 
revamped  while  a  merger  was  negotiat¬ 
ed,”  he  stated. 

However,  in  a  sometimes-stormy  13- 
hour  meeting,  the  board  of  tmstees  de¬ 
cided  to  reject  the  federal  help.  Further, 
they  fired  publisher  Blanchard  and 
named  Sen.  Jean-Maurice  Simard  as 
chairman  and  publisher. 

Simard  called  off  merger  talks  and  be¬ 
gan  to  change  the  paper’s  look,  short¬ 
ening  its  long-tabloid  format  and  chang¬ 
ing  the  layout. 

The  change  has  been  remarkable,  edi¬ 
tor-in-chief  Morin  asserted. 

“We’re  all  happy,”  he  declared. 
“We  work  with  much  more  energy.” 
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Seeking  converts  in  Carroll 

Politics  enters  into  newspaper  battle  in  this  small  Iowa  town 


By  Andrew  Radolf 

Carl  Warner  came  to  Carroll,  Iowa, 
three  months  ago  seeking  converts  to 
his  newspaper  and  converts  to  his 
staunch  brand  of  Republicanism. 

The  editor  and  publisher  of  five- 
year-old  Carroll  Today  claims  great 
success  with  the  former  goal,  stating 
the  circulation  of  the  twice-weekly 
newspaper  is  growing  at  10%  a  month 
and  will  more  than  double  to  6,000- 
plus  by  year-end. 

But  winning  people  over  to  the  Re¬ 
publican  cause  has  been  a  bit  more  dif¬ 
ficult,  particularly  among  Carroll’s 
Democrats  who  are  more  outraged  than 
amused  by  Warner’s  editorials. 

And  Warner  himself  admits  that  he 
has  penned  some  “stinging  words’’ 
against  the  Democrats  —  like  the  re¬ 
cent  editorial  that  said  the  reason 
Democrats  are  “so  confused  political¬ 
ly’’  is  because  they  “were  dropped  on 
their  heads  when  they  were  babies  and 
have  scrambled  brains.’’ 

In  another  editorial  Warner  said 
Democrats  were  “anti-American.” 

Warner  was  asked  how  such  com¬ 
ments  were  expected  to  win  converts 
among  the  Democrats. 

“It  doesn’t  make  any  sense  telling 
conservatives  about  conservatives,” 
he  responded. 

Warner  added  that  Today  confines 
its  strong  opinions  to  the  editorial 
pages. 

“My  newspaper  is  absolutely 
straight  as  an  arrow  in  its  news  cover¬ 
age,”  he  said. 

Warner’s  attacks  against  Democrats 
prompted  Mary  Baumhover,  who  re¬ 
cently  served  as  a  precinct  caucus 
chairman,  to  propose  a  plank  in  the 
county  platform  stating  party  members 
should  cancel  their  subscriptions  to 
Carroll  Today  until  Warner  “assures  us 
he  will  report  news  in  a  sane  manner 
and  exclude  Democrats  from  further 
ranting  editorials.” 

“I  just  don’t  think  that  a  Democrat 
should  have  to  take  that,”  Baumhover 
explained.  “He  has  a  right  to  print  and 
we  have  a  right  to  dissent.” 

Baumhover’s  proposal  did  not  make 
it  into  the  platform. 

“It  was  ruled  non-germane,”  by 
other  party  officials,  she  said. 

“There  is  no  plank  in  the  platform 
that  will  be  considered  at  the  county 
convention  that  refers  to  Carroll  To¬ 
day,”  stated  Tim  Tracy,  Carroll  Coun¬ 


ty  Democratic  Party  chairman.  “If  an 
individual  proposes  a  platform  plank  it 
doesn’t  mean  it’s  considered  at  the 
county  caucus. 

Tracy  is  also  advertising  manager  of 
the  Carroll  Daily  times-Herald,  a  Mon- 
day-to-Friday  newspaper  with  about 
6,800  circulation. 

Warner  said  Tracy  was  not  behind 
Baumhover’s  resolution. 

“We  get  along  quite  well.  Tim  is 
pretty  straight  from  what  I  can  see,”  he 


said.  “1  would  be  truly  surprised  if  he’s 
a  part  of  that.” 

So  far,  there  have  been  only  a  couple 
of  cancellations  because  of  the  anti- 
Democratic  editorials,  the  publisher 
said.  But  he  believes  “the  situation 
with  the  Democratic  Party  will  cause  us 
some  problems. 

Specifically,  Warner  believes  his 
newspaper’s  future  growth  may  be 
hampered. 

Warner,  a  former  UPI  correspondent 


The  USS  Ling,  a  World  War  II 
Navy  submarine  that  has  been  housed 
along  the  Hackensack  (N.J.)  River 
and  used  as  a  museum  for  the  last  15 
years,  will  have  to  move  from  the 
berth  it  rents  for  $1  a  year,  because 
Malcolm  A.  Borg,  chairman  of 
Macromedia  Inc.,  parent  company  of 
the  Record  of  Bergen  County,  N.J., 
wants  to  reclaim  the  property  for  a 
$50  million  expansion  of  the  newspa¬ 
per. 

According  to  a  report  in  the  Rec¬ 
ord,  Borg  said,  “I  don’t  know  how 
long  I  could  permit  them  to  stay  or 
how  much  property  they  could  have  if 
they  were  to  stay.”  He  reportedly 
said  he  would  like  the  submarine  to 
relocate  within  six  months. 

However,  the  Submarine  Memorial 


in  South  America,  told  E&P  his  con¬ 
tract  enables  him  to  “but  into”  the 
newspaper  at  a  future  date.  The  major¬ 
ity  owner  of  Carroll  Today  is  Richard 
Knowles,  who  is  also  a  minority  share¬ 
holder  of  Denison  Newspapers,  which 
publishes  the  twice-weekly  Denison 
Bulletin  and  Review. 

Besides  feuding  with  local  Demo¬ 
crats,  Warner  has  also  declared  war  on 
the  120- year-old  Times-Herald. 

The  long-term  goal  is  to  make  Car¬ 


“I  just  don’t  think  that  a  Democrat  should  have  to  take 
that,  ”  Baumhover  explained.  “He  has  a  right  to  print  and 
we  have  a  right  to  dissent.  ” 


World  War  II  sub  told  to  move 
as  newspaper  expands 


roll  Today  a  daily,  Warner  said. 
“Knowles  wants  to  put  them  (the 
Times-Herald)  out  of  business.  1  don’t 
think  there  is  any  secret.” 

Jim  Wilson,  president  and  managing 
editor  of  the  Times-Herald,  declined  to 
comment  on  Warner’s  remarks. 

Knowles  himself  denied  Warner’s 
assertion,  telling  E&P  “that’s  now  my 
goal.”  And  Warner,  in  a  subsequent 
conversation,  softened  his  stand. 

(Continued  on  page  45) 


Association,  which  saved  the  sub 
from  the  scrapyard  and  turned  it  into  a 
museum,  does  not  know  where  the 
Ling  could  dock  next.  That  issue  will 
be  the  subject  of  the  association’s 
next  board  meeting  on  April  12. 

Borg  reportedly  said  he  is  “dis¬ 
turbed”  by  the  condition  of  the  sub¬ 
marine,  which  needs  a  number  of 
improvements.  He  also  noted  that 
attendance  is  down,  and  that  the  asso¬ 
ciation  has  not  repaid  a  $20,000  loan 
from  the  newspaper  five  years  ago. 

Herbert  J.  Georgius,  executive 
director  of  the  Submarine  Memorial 
Association,  conceded  that  there 
were  problems,  although  attendance 
was  up  in  January  and  February,  and 

(Continued  on  page  44) 
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Does  confidentiality  work  both  ways? 

Reporter  agrees  to  keep  a  source’s  identity  confidential;  the  source 
then  plays  a  recording  of  their  conversations  at  a  government  hearing 


By  George  Garneau 

Washington  (D.C.)  Times  reporter 
Leslie  Cauley  was  covering  a  federal 
contract  appeal  in  which  a  confiden¬ 
tial  government  source  of  hers  testi¬ 
fied  he  had  secretly  tape-recorded  one 
of  their  phone  conversations. 

The  theretofore  confidential 
source,  Thomas  McQuown,  a  Gen¬ 
eral  Services  Administration  super¬ 
visory  communications  specialist, 
said  under  oath  at  a  hearing  on  GS  A’s 
$55-million  telecommunications  con¬ 
tract  that  he  had  taped  —  at  the  direc¬ 
tion  of  GSA’s  inspector  general’s 
office  —  calls  with  Cauley  and  a  US 
West  salesman. 

American  Telephone  &  Telegraph 
Co.  is  appealing  its  loss  of  the  con¬ 
tract,  contending  GSA  leaked  infor¬ 
mation  from  the  AT&T  bid  to  com¬ 
petitors. 

McQuown’s  immediate  boss, 
Sureshar  Soni,  had  been  widely 
reported  as  the  source  of  leaks. 

The  legal  mess  surrounding  the 
contract  —  four  separate  investiga¬ 
tions  under  way,  according  to  the 
Times  —  has  raised  a  unique  ques¬ 
tion;  When  a  reporter  grants  confi¬ 
dentiality  to  a  source,  what  confiden¬ 
tiality  can  the  reporter  expect? 

“It  presents  us  with  an  interesting 
question  and  a  dilemma  —  the  rights 
of  reporters  in  dealing  with  a  source,” 
said  Cauley.  “You  don’t  think  about 
your  confidentiality  being  impugned 
by  a  source.” 

The  Times  now  faces  the  possibility 
that  transcripts  of  the  “confidential” 
conversation  will  become  public  rec¬ 
ord  as  part  of  the  contract  appeal 
case. 

Furthermore,  a  Times  story,  citing 
unnamed  government  and  industry 
sources,  indicated  reporters  for  the 
Wall  Street  Journal  and  New  York 
Times  also  may  have  been  recorded, 
but  that  account  was  doubted  by  the 
newspapers  and  by  a  source  familiar 
with  the  investigation. 

“I’ve  never  heard  of  anything  like 
that,”  Judith  Miller,  deputy  Washing¬ 
ton  bureau  chief  of  the  New  York 
Times,  said,  echoing  other  Washing¬ 
ton  editors’  views  of  the  matter.  She 


said  she  had  no  evidence  the  New 
York  Times  reporter  had  been 
recorded. 

Judith  Kronholz,  Wall  Street  Jour¬ 
nal  deputy  Washington  bureau  chief, 
stated,  “We  arc  confident  that  our 
phone  converstations  weren’t  tapped 
by  Mr.  McQuown.  We  certainly 
would  never  tape  anyone  we  inter¬ 
viewed  without  both  parties  knowing 
about  it,  and  1  assume  they  wouldn’t 
tape  us,”  Kronholz  said,  adding  that 
in  any  relationship  of  trust,  “one  can 
always  get  set  up.” 

Sen.  John  Glenn  (D-Ohio),  who 
heads  the  Senate  Governmental 
Affairs  Committee,  in  response  to 
McQuown’s  testimony,  has  asked 
GSA  Inspector  General  'William  Bar¬ 
ton  to  explain  who  was  taped  and 
under  what  authority. 

McQuown  testified  Feb.  18  that  he 
recorded  two  conversations  last 
November  with  US  West  sales  rep¬ 
resentative  Karl  Payne  and  with  Cau¬ 
ley.  He  said  neither  was  told  of  the 
recordings,  made  at  the  urging  of  offi¬ 
cials  from  the  GSA  inspector  gener¬ 
al’s  office  and  with  their  equipment. 

Copies  of  the  tapes  were  turned 
over  to  GSA’s  Board  of  Contract 
Appeals. 


Much  of  the  testimony  remains  sealed 
by  the  appeals  board. 

Times  attorney  Alan  Farber  said 
the  paper  had  taken  no  legal  action 
but  “reserved  the  right  to  pursue 
whatever  is  perceived  to  be  appropri¬ 
ate  to  protect  its  First  Amendment 
rights.” 

Sources  said  it  was  unclear  whether 
McQuown  taped  the  calls  for  his  own 
protection  or  under  the  auspices  of 
the  inspector  general’s  office. 

McQuown  said  he  had  no  comment 
on  the  matter. 

“The  recording  of  a  reporter  is 
something  we  became  aware  of  after 
the  fact,”  said  Joel  Gallay,  counsel  to 
GSA  inspector  general  Barton.  He 
declined  further  comment  on  the 
case,  citing  the  continuing  investiga¬ 
tions. 

Clyde  Pearce,  GSA  general 
counsel,  was  quoted  in  the  Times  as 
saying,  “I  would  never  ask  anybody 
to  record  a  telephone  conversation 
because  it  is  a  violation  of  the  attor¬ 
ney’s  canon  of  ethics.  If  I  knew  that 
one  of  my  employees  was  recording 
conversations,  I  would  tell  him  not  to 
do  it.” 

The  case  also  could  raise  the  issue 
of  applicability  of  state  and  federal 


“It  presents  us  with  an  interesting  question  and  a 
dilemma  —  the  rights  of  reporters  in  dealing  with  a 
source,”  said  Cauley.  “You  don’t  think  about  your 
confidentiality  being  impugned  by  a  source.” 


“Our  main  interest  is  not  to  have 
the  transcript  released,”  said  Josette 
Shiner,  Washington  Times  managing 
editor.  “We  feel  it  may  reveal  some 
sources  we  wouldn’t  want  revealed.” 

She  pointed  out  that  reporters  often 
exchange  information  with  sources. 

However,  an  attorney  for  the 
GSA’s  Board  of  Contract  Appeals 
said  the  tapes  were  on  their  way  to 
becoming  public  record.  Transcripts 
of  the  tapes  will  be  released  —  with 
bidding  information  deleted  —  as 
part  of  the  public  record,  according  to 
board  attorney  Joseph  Vergilio. 


wiretap  laws.  Virginia,  where 
McQuown  lives,  does  not  prohibit 
taping  phone  conversations.  Mary¬ 
land,  where  Cauley  lives,  prohibits 
taping  phone  conversations  unless 
both  parties  consent,  and  it  bans  dis¬ 
closure  of  improperly  recorded  calls. 

A  federal  wiretap  law  requires  one 
party  to  consent  to  recording  and 
applies  to  interstate  calls,  but  it  is  not 
clear  which  law  would  prevail, 
according  to  Jane  Kirtley,  director  of 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press. 

( Continued  on  page  45 ) 
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Contract  clause  would  allow  Murdoch  to  reacquire  N.Y.  Post 


Rupert  Murdoch’s  contract  for 
selling  the  New  York  Post  to 
developer  Peter  S.  Kalikow  con¬ 
tains  a  provision  giving  him  the 
opportunity  to  buy  back  the 
newspaper  —  provided  Kalikow 
decides  to  sell  it  and  Murdoch  wins 
his  legal  challenge  to  the  law  barring 
any  waivers  to  federal  cross-owner- 
ship  rules. 

The  contract  gives  Murdoch  the 
right  to  make  a  “first  offer”  for  the 
Post  should  the  new  owner  put  it  up 
for  sale,  explained  Howard  J. 
Rubenstein,  who  is  spokesman  for 
both  Murdoch  and  Kalikow. 

But  the  contract  provision  does  not 


require  Kalikow  to  accept  Murdoch’s 
bid  and  allows  the  Post’s  new  owner 
to  consider  other  offers  and  sell  to 
someone  willing  to  pay  more, 
Rubenstein  said. 

“And  if  Kalikow  chooses  not  to 
sell,  Murdoch  has  no  rights  at  all,” 
Rubenstein  said. 

The  spokesman  denied  Time  maga¬ 
zine’s  recent  story  saying  the  sale 
contract  gave  Murdoch  the  option  to 
reacquire  the  Post. 

“Murdoch  does  not  have  an  option 
to  buy  back  the  Post,”  Rubenstein 
said.  He  explained  that  options  usu¬ 
ally  contain  specific  provisions,  such 


as  when  they  can  be  exercised  and  at 
what  price. 

Kalikow  purchased  the  Post  from 
Murdoch  for  $37.6  million. 

A  federal  law  passed  last  December 
forbids  the  Federal  Communications 
Commission  from  granting  any  waiv¬ 
ers  to  its  cross-ownership  rules  bar¬ 
ring  newspaper-broadcast  combina¬ 
tions  in  a  single  market. 

Murdoch  has  challenged  the  law’s 
constitutionality  in  federal  court.  In 
addition  to  New  York,  where  he  owns 
a  television  station,  Murdoch  also 
faces  a  cross-ownership  situation  in 
Boston,  where  he  owns  a  television 
station  and  the  Herald. 


Pitcher  apologizes  for  dumping  water  on  coiumnist 

Then  the  newspaper  makes  a  tv  commercial  alluding  to  the  incident 


Detroit  Tigers  relief  pitcher  Willie 
Hernandez  —  who  was  frequently 
and  roundly  booed  last  season  for 
poor  performances  —  dumped  a 
cooler  of  water  on  the  Detroit  Free 
Press  columnist  he  said  turned  fans 
against  him. 

Hernandez  dumped  the  large  con¬ 
tainer  of  iced  water  on  the  head  of 
Mitch  Albom,  while  the  columnist 
was  sitting  in  the  spring-training  club¬ 
house  interviewing  pitcher  Frank 
Tanana. 

“You’re  a  class  act,  Willie.  1  wasn’t 
even  talking  to  you,”  Albom 
remarked  while  remaining  seated. 

Hernandez,  according  to  reports, 
threw  the  container  on  the  floor  and 
walked  away  muttering. 

Hernandez  told  other  reporters  that 
he  blamed  Albom  for  the  booing  from 
fans  at  Tiger  Stadium  last  year. 

Later  in  the  day,  however,  Hernan¬ 
dez  apologized  for  the  incident,  and 
the  ball  club  issued  this  statement: 
“The  Detroit  Tigers  have  advised 
Willie  Hernandez  that  his  conduct 
with  respect  to  columnist  Mitch 
Albom  was  clearly  inappropriate.  The 
club  does  not  condone  such  conduct 
and  Hernandez  has  been  told  that  any 
recurrence  will  be  dealt  with 
severely  .  .  .  The  club  feels  the  mat¬ 
ter  has  been  handled  properly  and  the 
issue  is  closed.” 

Ironically,  the  next  day  Hernandez 
was  cheered  wildly  by  fans  at  an  exhi¬ 
bition  game  in  Lakeland,  Fla. 


“No  one  could  recall  such  a  thing 
ever  happening  in  a  practice  game  in 
Lakeland  —  not  for  A1  Kaline,  Bill 
Freehan,  Denny  McLain,  Jack  Mor¬ 
ris,  Kirk  Gibson,  Lance  Parrish  or 
Alan  Trammel.  Not  even  for  Mark 
Fidrych,  the  kid  who  used  to  titillate 
them  all,”  wrote  Detroit  News  sports 
editor  Joe  Falls. 

Falls  said  the  water  incident  appar¬ 
ently  did  not  spark  the  ovation. 

However,  he  reported  that  calls  to 
the  Tigers  were  running  “12  to  1”  in 
support  of  Hernandez. 

Former  Tigers  pitcher  and  ex-con 
Denny  McLain,  who  18  years  ago 
earned  headlines  for  dumping  water 


on  two  reporters,  told  the  News  he 
did  not  approve  of  Hernandez’ 
action. 

“He  shouldn’t  have  done  such  a 
thing,  nor  should  it  have  been  allowed 
to  happen,”  McLain  asserted.  “The 
writer  should  have  punched  him  out. 
At  least  I  used  warm  water.” 

In  the  aftermath,  the  Free  Press 
decided  to  turn  the  dousing  of  its 
reporter  into  something  positive.  The 
newspaper  filmed  a  tv  commercial 
with  Albom  noting,  “When  you’re  a 
sportswriter,  it's  important  to  be  fair 
and  accurate.”  He  then  opens  an 
umbrella  and  states,  “It’s  also  not  a 
bad  idea  to  take  a  few  precautions.” 


Reporters  Committee  issues 
its  latest  ‘Reagan  Chronology’ 


The  Reporters  Committee  for  Free¬ 
dom  of  the  Press  has  released  its  latest 
summary  of  actions  taken  by  the  Rea¬ 
gan  administration  to  restrict  public 
and  media  access  to  government 
information. 

The  survey  includes  60  new  inci¬ 
dents  which  the  Reporters  Committee 
said  occurred  between  March  1987 
and  February  1988.  In  all,  the  survey 
cites  more  than  200  actions  taken  by 
the  administration  to  restrict  access. 

“The  latest  version  of  our  ‘Reagan 
Chronology’  underscores  that  con¬ 
tempt  for  the  public’s  right  to  know 


permeates  virtually  all  facets  of  the 
current  administration’s  information 
policy,”  said  Jane  E.  Kirtley,  execu¬ 
tive  director  of  the  committee.  “It  is 
chilling  eviuence  that  many  of  those 
entrusted  with  the  operation  of  our 
government  are  committed  to  setting 
up  roadblocks  to  access  to  informa¬ 
tion,  rather  than  to  facilitating  public 
oversight."  i 

Some  of  the  new  items  in  the  1988 
study  include: 

A  proposal  by  President  Reagan  to 
create  a  new,  tenth  exemption  of  the 
(Continued  on  puf^e  45) 
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Contest  boycott 

News  organizations  boycott  Canadian  business  writing  competition 
to  protest  the  exclusion  of  a  story  that  is  involved  in  a  libel  suit 


By  Mark  Fitzgerald 

Some  of  Canada’s  largest  news 
organizations  have  withdrawn  their 
entries  from  the  prestigious  National 
Business  Writing  Award  to  protest 
the  exclusion  of  a  story  that  is  the 
subject  of  a  libel  action. 

In  addition,  a  number  of  judges 
have  similarly  withdrawn  from  the 
contest,  which  is  co-sponsored  by  the 
Royal  Bank  of  Canada. 

The  dispute  over  the  contest  has 
renewed  discussion  about  the  use  of 
libel  suits  as  a  muzzle  on  investigative 
reporting. 


At  issue  is  a  Toronto  Life  magazine 
story  written  by  Elaine  Dewar  about 
the  Reichmanns,  the  prominent  fam¬ 
ily  of  developers  who  own  the  Olym¬ 
pia  and  York  Developments  Ltd.  The 
article  traced  their  family  history 
since  their  flight  from  the  Nazis. 

The  family  sued  for  libel  and  has 
been  vigorous  in  pursuing  other  news 
organization  which  use  material  from 
the  article. 

For  example,  the  Toronto  Sun  was 
sued  after  columnist  Diane  Francis 
praised  the  article  in  print,  and  the 
Toronto  Globe  and  Mail  was  sued  for 
a  Dec.  11  story  that  referred  the 
Toronto  Life  article. 

When  the  article  was  submitted  as 
an  entry  in  the  16-year-old  National 
Business  Writing  Awards,  the  Royal 
Bank  asked  for  a  legal  opinion  on  the 
consequences  of  accepting  the  sub¬ 
mission. 

Attorneys  for  the  Toronto  firm 
McMillan,  Binch  determined  that  the 
bank  could  face  a  libel  action. 

“The  legal  opinion  indicates  that  to 
accept  an  entry  amounts  to  the  same 
thing  as  republishing  the  article,"  the 
chief  of  the  judges  panel,  Kenneth 
Barnes,  wrote  in  a  letter  to  fellow 


judges.  “It  as  inappropriate  for  an 
awards  program  to  take  any  side  in  a 
legal  dispute.” 

The  decision  not  to  consider  the 
Toronto  Life  article  touched  off  a 
furor  among  Canadian  journalists. 

“I  think  the  decision  of  the  Royal 
Bank  and  its  panel  of  judges  is  wrong 
in  law  and  offensive  in  journalism,” 
Globe  and  Mail  managing  editor 
Geoffrey  Stevens  said. 

In  a  Feb.  25  editorial,  the  Globe  and 
Mail  announced  it  was  withdrawing 
its  entries  to  the  contest. 

“If  a  suit  automatically  disqualifies 
an  entry,  then  the  way  is  clear  for 


people  who  have  been  embarrassed  by 
any  publication  to  stop  it  from  being 
submitted  [to  a  contest].  All  they  have 
to  do  is  serve  notice;  the  case  may 
never  get  to  court;  it  may  be  specious, 
but  it  will  prevent  tough,  legitimate, 
investigative  articles  from  receiving 
the  attention  and  acclaim  they 
deserve,”  the  newspaper  editorial¬ 
ized. 

Newspaper 

co-sponsors 

fundraiser 

The  Boulder  (Colo.)  Daily  Camera 
recently  joined  with  student  leaders  at 
the  U  ni  versity  of  Colorado  to  sponsor 
a  sneak  preview  of  the  movie,  “Cry 
Freedom.” 

Donald  Woods,  a  South  African 
journalist  living  in  exile  in  London, 
came  to  Boulder  to  introduce  the  film, 
which  was  based  on  his  anti-apartheid 
book,  “Biko.” 

The  event  drew  1,500  people  and 
raised  $6,500,  which  went  into  a 
scholarship  fund  to  educate  non¬ 
whites  in  South  Africa,  according  to 
Camera  managing  editor  Gary  Burns. 


The  Globe  and  Mail  decision  was 
followed  by  similar  withdrawals  by 
the  Ottawa  Citizen,  Saturday  Night 
magazine,  and  the  Canadian  Press. 

CP  vice  president  and  managing 
editor  Jim  Poling  told  E&P  that  the 
news  cooperative  withdrew  its  three 
submissions  because  the  contest  had 
been  damaged  by  the  boycott. 

“We  just  simply  said  the  competi¬ 
tion  had  been  spoiled.  People  would 
say,  [would  you]  have  won  if  the 
Globe  and  Mail  .  .  .  were  in  it?” 
Poling  said. 

Two  contest  judges  also  resigned 
from  the  panel:  Saturday  Night  editor 
Robert  Fulford  and  Peter  Desbarat, 
dean  of  the  Graduate  School  of  Jour¬ 
nalism  at  the  University  of  Western 
Ontario  in  London,  Ont. 

The  contest,  however,  will  be  run. 
Barnes  told  the  Globe  and  Mail 
recently  that  more  than  300  entries 
had  been  received. 

Paper’s  staffer 
pens  play 
on  alcoholism 

Syracuse  (N.Y.)  Herald-Journall 
Herald  American  editorial  writer 
Saundra  Smokes  has  written  a  play  in 
association  with  the  Onondaga  Coun¬ 
cil  on  Alcoholism.  Smokes  was  com¬ 
missioned  by  the  Paul  Robeson  Per¬ 
forming  Arts  Co.  to  write  a  play  on 
alcoholism  in  the  black  community. 

Ontario  paper 
gets  redesign 

Consultant  Robert  Lockwood  has 
been  hired  to  head  efforts  to  totally 
redesign  the  London  (Ont.)  Free 
Press,  the  newspaper  said. 

The  redesign  will  be  introduced  this 
fall,  editor  Philip  McLeod  said. 

Named  to  work  with  Lockwood  on 
the  project  is  a  four-member  in-house 
team  composed  of  Dick  Ward,  man¬ 
aging  editor/production;  Jane  Foy, 
assistant  assignment  editor;  George 
Kemick,  assistant  news  editor;  and 
Bill  McGrath,  graphics  coordinator. 


“If  a  suit  automatically  disqualifies  an  entry,  then 
the  way  is  clear  for  people  who  have  been 
embarrassed  by  any  publication  to  stop  it  from  being 
submitted  [to  a  contest]  ” 
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Four  college  journalists  suspended  for  harassment 


By  Andrew  Radolf 

Four  Dartmouth  College  students 
who  are  also  staffers  of  the  indepen¬ 
dent  Dartmouth  Review  were  pun¬ 
ished  by  the  school  for  harassing  a 
black  professor  after  they  went  to  his 
classroom  to  get  his  response  to  a 
critical  story  on  his  teaching  of  a 
music  class. 

Dartmouth’s  Committee  on  Stan¬ 
dards,  comprised  of  students,  faculty 
and  administrators,  found  three  of  the 
four  students  guilty  of  disorderly  con¬ 
duct,  harassment  and  invasion  of  pri¬ 
vacy.  A  fourth  student  was  found 
guilty  of  disorderly  conduct. 

Two  of  the  students,  Christopher 
E.  Baldwin,  a  junior  who  is  editor  in 
chief  of  the  Review,  and  John  H.  Sut¬ 
ter,  a  senior  who  is  the  Review’s 
executive  editor,  were  suspended 
until  the  fall  of  1989.  Their  suspen¬ 
sions  began  March  16. 

John  W.  Quilhot,  a  sophomore  and 
Review  photography  editor,  was  sus¬ 
pended  until  this  coming  fall.  Fresh¬ 
man  Sean  P.  Nolan,  a  Review  con¬ 
tributor,  was  put  on  probation  for  a 
year. 

The  Feb.  25  classroom  confronta¬ 
tion  grew  out  of  an  article  the  Review 
published  the  previous  day  Feb.  24 
that  said  a  class  taught  by  Prof.  Wil¬ 
liam  Cole  called  “American  Music  in 
Oral  Tradition”  was  one  of  Dart¬ 
mouth’s  “most  academically  deficient 
courses.” 

The  article,  by  Baldwin,  consisted 
in  large  part  of  his  having  taped  one  of 
Cole’s  lectures  to  the  class  and  adding 
his  own  commentary.  The  article  con¬ 
cluded  by  comparing  Cole  to  the  fic¬ 
tional  Prof.  Harold  Hill  of  the  play. 
The  Music  Man,  who  sets  up,  Bald¬ 
win  wrote,  “a  scam  operation”  in 
Iowa. 

Baldwin  wrote  that  while  Hill  was 


saved  from  humiliation  at  the  play’s 
end,  “Unfortunately  for  Prof.  Cole, 
the  only  ones  likely  to  come  to  his 
rescue  are  those  for  whom  tenure  is 
more  important  than  teaching  and 
racist  ranting  is  preferable  to  compe¬ 
tence.” 

In  the  same  edition  the  Review 
published  a  much  shorter  article  by 
Sutter  which  criticized  a  freshman 
writing  class  taught  by  a  white  assis¬ 
tant  professor  characterized  as  “a 
60‘s  reject”  and  “the  one  with  the 
flaked-out  grin  and  the  clogs.” 


mouth  spokesman,  said  that  after  the 
confrontation  with  the  four  students 
Cole  complained  to  the  college’s 
Office  of  Safety  and  Security.  The 
complaint  led  to  the  four  students 
being  charged  with  disorderly  con¬ 
duct,  harassment  and  invasion  of  pri¬ 
vacy,  Adams  said. 

About  250  Dartmouth  students, 
including  members  of  the  Afro- 
American  Society,  rallied  in  support 
of  Cole  and  charged  the  Review, 
known  for  its  staunchly  conservative 
positions,  with  being  racist. 


“The  charges  of  racism  are  unfounded,”  Baldwin 
stated.  “We  were  just  following  up  on  student 
complaints  about  the  guy.” 


In  a  statement  following  the  disci¬ 
plinary  decision,  the  students  said, 
“A  travesty  of  justice  has  been  com¬ 
mitted.  We  plan  to  appeal  and  we 
strongly  hope  that  these  unjust  penal¬ 
ties  will  be  overturned  on  appeal.” 

In  a  telephone  interview  before  the 
decision  was  issued,  Baldwin  referred 
to  the  committee  proceedings  as  a 
“kangaroo  court.” 

Baldwin  told  E&P  that  he  and  the 
others  had  gone  to  Cole’s  classroom 
on  Feb.  25  to  seek  his  response  to  the 
article.  The  students  wanted  to  pre¬ 
sent  Cole  with  a  written  memo  outlin¬ 
ing  the  Review’s  policy  that  it  would 
print  a  written  response  of  up  to  1 ,500 
words  “as  long  as  it  contained  no 
obscenities,”  Baldwin  said. 

Baldwin  alleged  that  it  was  Cole 
who  “exploded”  when  approached 
by  the  students  and  became  abusive. 

Cole  did  not  comment  to  the  media 
on  the  incident.  Rick  Adams,  a  Dart¬ 


“The  charges  of  racism  are 
unfounded,”  Baldwin  stated.  “We 
were  just  following  up  on  student 
complaints  about  the  guy.” 

Cole  sued  the  Review  in  1983  for 
libel  after  the  weekly  published  an 
article  criticizing  him.  The  suit  was 
dropped  two  years  later. 

One  of  Cole’s  complaints  in  the 
suit,  according  to  Baldwin,  was  that 
the  Review  had  not  sought  his 
response  to  the  story. 

This  is  not  the  first  time  Baldwin 
has  been  involved  in  a  racially  volatile 
incident.  In  January  1986  he  was  one 
of  a  dozen  students,  including  several 
other  Review  staffers,  who,  in  a  3 
a.m.  raid,  used  sledgehammers  to 
demolish  shanties  set  up  by  students 
as  part  of  an  anti-apartheid  protest. 

Baldwin  was  placed  on  probation 
and  sentenced  to  180  hours  of  com¬ 
munity  service  for  his  part  in  the  inci¬ 
dent. 


Press  groups  say  censorship  is  a  human  rights  violation 


Representatives  of  four  leading 
world  free  press  organizations  believe 
they  will  succeed  in  their  efforts  to 
have  censorship  and  other  press  free¬ 
dom  violations  added  to  the  U.N. 
Human  Rights  Commission’s  agenda. 

The  free  press  representatives  tes¬ 
tified  last  month  at  the  commission’s 
headquarters  in  Geneva  that  cases 
involving  violations  of  press  freedom 
should  be  treated  as  violations  of 
human  rights,  according  to  Leonard 
H.  Marks,  a  Washington,  D.C.,  attor¬ 
ney  who  is  also  general  and  treasurer 


of  the  World  Press  Freedom  Commit¬ 
tee. 

Marks  told  E&P  that  the  press  rep¬ 
resentatives  felt  “very  encouraged” 
after  their  testimony.  There  is  strong 
support  among  the  commissions  43 
members  for  including  cases  of  free 
press  violations  on  the  commission’s 
agenda  in  time  for  its  1989  interna¬ 
tional  conference  in  Moscow,  Marks 
reported. 

The  free  press  representatives 
argued  that  Article  19  of  the  Universal 
Declaration  of  Human  Rights  also 


includes  journalistic  activities,  Marks 
stated. 

The  article  says,  “Everyone  has 
the  right  to  freedom  of  opinion  and 
expression;  this  right  includes  free¬ 
dom  to  hold  opinions  without  interfer¬ 
ence  and  to  seek,  receive  and  impart 
information  and  ideas  through  any 
medium  and  regardless  of  frontiers.” 

Consideration  by  the  Human 
Rights  Commission  on  worldwide 
abuses  of  press  freedom  would  turn 
the  “glare  of  the  spotlight  on  offend- 
(Continued  on  page  45) 
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ADVERTISING 


J.C.  Penney  is  sold  on  the  cost  efficiency  of  preprints 


By  M.L.  Stein 

The  good  news  for  publishers  from 
a  major  advertiser  was  that  generally 
ROP  advertising  is  more  effective  for 
his  firm  than  preprints. 

The  bad  news  was  the  complaint  by 
the  advertiser  that  ROP  rates  have 
risen  so  fast  that  a  wide  gap  has  been 
created  between  the  cost  efficiency  of 
a  preprint  and  ROP. 

Larry  D.  Walker,  Western  regional 
advertising  manager  of  J.C.  Penney 
Co. ,  offered  this  view  at  a  panel  called 
"Listening  to  Our  Customers”  at  the 
recent  convention  of  the  California 
Newspaper  Publishers  Association. 

The  veteran  advertising  executive 
said  he  has  expressed  his  concerns  to 
over  70  newspapers  about  what  he 
termed  the  “decline  in  ROP  cost  effi- 
ciency  created  by  annual  rate 
increases  while  circulation  has 
remained  basically  flat,  resulting  in  an 
escalating  cost  per  thousand.” 


Walker  attributed  this  problem  to 
the  fact  that  many  newspaper  manag¬ 
ers  are  “encumbered  by  tradition,” 
but  said  he  was  encouraged  by  the 
emergence  of  a  new  breed  of  newspa¬ 
per  executives  who  are  “willing  to 
explore  some  very  non-traditional 
methods  for  improving  service  to 
their  advertisers.” 

Talks  with  these  individuals  have 
convinced  him  that  the  time  is  not  far 
off  when  a  simple  dollar  volume  rate 
structure  will  be  standard  for  the 
newspaper  industry.  Walker  stated. 

In  presenting  the  Penney 
viewpoint,  he  explained  that  the  com¬ 
pany’s  marketing  strategy  is  built 
around  a  corporate,  12-  to  48-page, 
full-color  preprint.  Some  30  million 
are  inserted  weekly,  mostly  in  news¬ 
papers,  he  added. 

Walker  said  the  preprints  are 
extremely  cost-efficient  “and  really 
sell  .  .  .  merchandise.” 

“We  found  that  the  preprint  sold 
twice  as  much  of  what  was  advertised 


as  did  the  ROP  markets,”  he  noted. 
However,  he  added,  the  company’s 
research  found  that  preprint  markets 
had  less  sales  in  unadvertised  depart¬ 
ments  of  the  stores,  while  ROP  mar¬ 
kets  had  better  sales  in  those  depart¬ 
ments. 

“Therefore,”  Walker  pointed  out, 
“preprints  did  not  assure  overall 
store  merchandise  sales  or  gross  mar¬ 
gin  dollar  gains  from  the  previous 
year,  even  with  high  advertised  item 
gains.” 

Penney  determined  that  customers 
were  using  preprints  in  the  same  way 
they  would  a  mail-order  catalog  — 
picking  items  they  liked  and  making  a 
purchase  decision  almost  before  they 
get  to  the  store.  Walker  said. 

Penney  concluded  that  preprint  is  a 
powerful  tool  that  should  be  main¬ 
tained,  but  it  also  needed  a  good 
balance  of  ROP  to  traffic  its  stores,  he 
declared. 

While  that  would  seem  to  be  cheery 


news  for  publishers.  Walker  argued 
otherwise. 

He  conceded  that  although  news¬ 
papers  have  generally  stayed  com¬ 
petitive  with  alternate  preprint  distri¬ 
bution  systems,  soaring  ROP  rates 
have  created  the  cost-efficiency  gap 
with  the  inserts. 

Equivalent  space  in  an  ROP  format 
might  have  20  to  25%  more  value,  but 
most  newspaper  rate  cards  show  a 
CPM  gap  of  over  50%  and  many  go 
beyond  70  %,  Walker  stated. 

The  result  is  that  many  J.C.  Penney 
markets  have  taken  their  ROP  dollars 
and  developed  local  market,  black- 
and-white  preprints,  he  reported. 

In  some  markets,  including  the  San 
Francisco  Bay  area,  ROP  is  almost 
non-existent,  the  speaker  added. 

“If  this  is  happening  with  your 
paper,  you  have  become  extremely 
vulnerable,”  Walker  warned. 
“Unless  you  maintain  your  competi¬ 
tive  posture  with  insert  rates  —  and 
right  now  that  would  be  in  the  $25  to 


$30  a  thousand  range  —  you  could 
lose  the  entire  account  to  an  alterna¬ 
tive  distribution  system.” 

Still,  there  is  a  positive  side  of  the 
issue  for  newspapers.  Walker  told 
CNPA  delegates.  If  newspapers,  he 
explained,  can  get  their  “runaway 
ROP  rates  in  line,”  the  company, 
instead  of  going  to  a  commercial 
printer,  could  buy  newspaper  ROP 
space. 

In  the  Los  Angeles  area  alone,  he 
said,  this  represents  $3  million  in 
revenue. 

“Have  you  ever  increased  revenue 
that  much  with  your  traditional  rate 
increase?”  Walker  asked.  “Never 
mind,  I  know  the  answer  to  that  one.” 

Another  panelist,  Larry  Davis,  vice 
president/advertising  for  Vons,  a 
major  supermarket  chain,  said 
although  his  business  used  relatively 
little  preprint,  preferring  ROP,  it 
nevertheless  expects  newspapers  to 
provide  research  information  that 
helps  increase  its  volume. 

“We  want  to  know  what  customers 
read  you,”  he  remarked.  “What  turns 
your  readers  on  and  off?  Is  the  right 
page  or  the  left  page  better  for  us? 
What  kind  of  ads  turn  on  your  read¬ 
ers?  Any  information  you  can  give  us 
about  your  area  is  welcome  but  the 
research  must  be  current  and  accu¬ 
rate.” 

He  chided  one  newspaper  for  pre¬ 
senting  Vons  in  October  with  data 
obtained  from  research  the  previous 
April. 

“A  lot  can  change  between 
October  and  April,”  Davis  observed. 

The  advertiser  praised  newspapers 
for  doing  an  “excellent  job”  in  their 
food  sections,  but  urged  that  the  sec¬ 
tions  be  made  even  more  interest¬ 
ing. 

175th  anniversary 
for  Mobile  Register 

The  Mobile  (Ala.)  Register  will 
celebrate  its  175th  anniversary  with  a 
special  section  April  24  and  with  sto¬ 
ries  and  events  throughout  the  year. 

The  Register,  the  morning  newspa¬ 
per  of  the  Mobile  Press  Register  Inc., 
began  publication  in  1821,  but  dates 
itself  to  1813  because  it  absorbed  the 
Mobile  Gazette,  established  in  that 
year.  The  afternoon  publication,  the 
Mobile  Press,  was  founded  in  1929. 


“IVe  found  that  the  preprint  sold  twice  as  much  of 
what  was  advertised  as  did  the  ROP  markets,”  he 
noted.  However . . .  preprint  markets  had  less  sales  in 
unadvertised  departments  of  the  stores,  while  ROP 
markets  had  better  sales  in  those  departments. 
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LEGAL 


Newspaper  faces  invasion-of-privacy  trial  for  naming  witness 


A  California  appellate  court,  in  a  2- 
1  decision,  ruled  that  the  Los  Angeles 
Times  must  face  trial  for  privacy  inva¬ 
sion  because  a  story  named  a  witness 
in  a  murder  investigation. 

But  the  dissenting  justice  warned 
the  decision  will  chill  First  Amend¬ 
ment  guarantees  for  newspapers 
across  the  state. 

The  Times  lost  its  effort  to  obtain 
summary  dismissal  of  a  case  brought 
by  the  roommate  of  a  San  Diego  mur¬ 
der  victim  in  1981.  She  sued  for  $3 
million  for  invasion  of  privacy  and 
infliction  of  emotional  distress. 

A  Times  attorney  said  the  ruling 
will  be  appealed  to  the  state  Supreme 
Court. 

A  plaintiff  identified  by  the  court 
only  as  Jane  Doe  told  police  she  found 
her  roommate’s  body  and  an  intruder 
in  their  apartment.  The  intruder  fled. 

A  story  by  Times  intern  Amy 
Chance  in  the  San  Diego  edition  iden- 
ified  the  roommate  who  discovered 
the  body.  Later  in  the  story,  there  was 
a  reference  to  a  witness  who  saw  the 
intruder  escape,  but  the  name  was 
omitted  at  police  request. 


The  Times  insisted  that  using  the 
name  in  the  first  reference  was  priv¬ 
ileged  since  it  was  provided  by  the 
coroner’s  office. 

The  appellate  majority  emphasized 
the  danger  Jane  Doe  might  face  as  the 
result  of  being  revealed. 

Justice  Howard  Weiner  wrote, 
“We  conclude  that  where  an  indivi¬ 
dual  observes  and  can  identify  a  sus¬ 
pected  murderer  who  is  still  at  large, 
the  First  Amendment  provides  no 
absolute  protection  from  liability 
from  printing  the  witness’s  name.’’ 

According  to  Weiner,  a  jury  should 
decide  whether  the  news  value  of 
using  Doe’s  name  outweighs  the  risk 
in  printing  it. 

Other  legal  articles  appear  on  Pages 
22,  28  and  29. 

Justice  Daniel  J.  Kremer  joined  in 
Weiner’s  opinion. 

However,  Justice  Edward  T.  But¬ 
ler,  in  a  seven-page  dissent,  declared, 
“Should  the  majority  view  prevail,  1 
forecast  the  weather  in  newsrooms 
across  the  state  as  continued  freezing 


temperatures  with  chilling  effects  on 
First  Amendment  guarantees  of  free¬ 
dom  of  the  press.” 

Times  attorney  Rex  Heinke  told 
E&P  the  Supreme  Court  appeal  will 
again  stress  that  “We  don’t  believe 
that  names  can  be  private  facts.  The 
name  was  given  to  the  reporter  by  the 
coroner.  Anyone  can  go  to  the  coron¬ 
er’s  office  and  get  a  copy  of  the  report 
just  by  paying  the  duplicating  cost. 
All  this  boils  down  to  is  that  we  pub¬ 
lished  the  name  a  month  before  the 
coroner  did.” 

—  M.L.  Stein 


Price  hike 

The  Asbury  Park  (N.J.)  Press  has 
increased  the  price  of  seven-day 
home  delivery  from  $1.95  to  $2.25. 
The  price  of  the  Sunday  Press  at 
newsstands  and  vending  machines 
was  raised  from  750  to  $1.  The  news¬ 
stand  and  newsrack  price  of  editions 
Monday  through  Saturday  remains  at 
250. 


Need  to  find  out  what  it 
costs  to  insure  a  fieo  circus? 

Sorry.  We  can’t  heip. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 


You’ve  got  our  number(s). 
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And  the  reasons  are  clear. . . 


'STSpsW 


In  1988  MAN  Roland  will  have  delivered  185  Flexo 
couples  to  eight  newspapers,  some  slip-in,  some 
complete  presses,  making  us  the  leading  supplier  of 
Flexo  technology  to  the  newspaper  market,  '^e 
reasons  for  our  lead  are  clear... 

The  Con^aiiy:  MAN  Roland,  a  $7  billion  global 
press  manufacturer,  with  nearly  500  employees  at 
U.S.  headquarters  in  N.J.  and  over  6,000  employees 
worldwide  -  is  reaffirming  its  commitment  to  the 
U.S.  newspaper  market  with  a  multimillion  dollar 
facilities  e}q)ansion  and  upgrade  of  its  U.S.  operations. 

Technology  &  Experience:  MAN  Roland 
FLEXOMAN  press  technology  currently  has  more 
running  experience  than  any  competitor.  In  1988  we 
will  make  quantum  leaps,  as  eight  FLEXOMAN  sites 
will  be  operational.  Ei^t  complete  MAN  Roland  Ink 
Handling  Systems,  with  87  Split  Fountain  Inkers,  and 
a  new  Flexo  Press  Management  System  -  the  first 
complete  presetting  system  to  maximize  Flexo’s 
simplicity. 


Add  to  this,  our  proven  3:2  and  2:1  folder  designs  - 
the  workhorses  of  the  U.S.  newspaper  market  with 
over  200  in  operation.  The  MAN  Roland  pioneered 
Running  Belt  Tension  Reels,  with  our  new  state  of  the 
art  50"  RTP  is  an  accumulation  of  30  years  of 
experience  in  this 

After-Sale  Siq>port:  An  installation  and  service 
support  organization  staffed  by  people  who  under¬ 
stand  newspapers  -  many  are  former  pressmen. 

And  Press  Parts  International,  our  parts  support 
group,  maintains  a  multimillion  dollar  inventory  of 
parts  for  installed  presses.  They  respond  to  80%  of 
current  parts  orders  in  24  hours. 

Consider  the  reasons  that  made  MAN  Roland  the 
Flew  leader  when  you  consider  your  next  press. 
MAN  Roland  USA,  INC. 

333  Cedar  Avenue,  Middlesex,  NJ  08846 
Telex:  833-330  (201)  469-6600 


■MAN  on  the  move 


f  MAN  \ 
I  ROLAND! 


8  newspapers  and  185  couples  ' 

FLEXOMAN  press 
technology 
leads  the  wag. 


LEGAL 


Guyana  Catholic  paper  ordered  to  pay  damages  in  libel  suits 


By  Barb  Fraze 

A  Catholic  newspaper  cited  as  “the 
sole  independent  voice  in  Guyana” 
faces  nearly  $155,500  (U.S.  $15,550) 
in  damages  and  court  costs  stemming 
from  two  libel  suits  won  by  the  Guy¬ 
anese  president. 

Jesuit  Father  Andrew  Morrison, 
editor  of  Catholic  Standard,  diocesan 
newspaper  of  Georgetown,  Guyana, 
voiced  optimism  that  the  money 
could  be  raised  but  he  expressed  con¬ 
cern  about  the  impact  of  the  decisions 
which  said,  in  part,  that  someone 
could  be  libeled  even  if  the  writer  did 
not  know  that  the  individual  existed. 

Guyana’s  Court  of  Appeal,  the 
country’s  highest  court,  ruled  in  favor 
of  President  Hugh  Desmond  Hoyte  in 
two  libel  cases  filed  in  1982.  Hoyte, 
who  became  president  in  1985,  was 
awarded  $75,000  (U.S.  $7,500)  in  one 
case  and  had  damages  increased  from 
$12,000  (U.S.  $1,200)  to  $30,000 
(U.S.  $3,000)  in  another  case. 

Father  Morrison  said  Catholic 
Standard  Ltd.  also  would  have  to  pay 
court  costs,  expected  to  be  about 
$50,000  (U.S.  $5,000). 

In  a  telephone  interview  from 
Georgetown  Father  Morrison  said 
Bishop  Benedict  Singh  made  a  dioce¬ 
san  appeal  during  Masses  the 
weekend  of  Feb.  28.  Father  Morrison 


said  March  1  that  the  paper  already 
had  received  about  $30,()()0  (Guyan¬ 
ese)  in  donations. 

“We  want  to  show  Mr.  Hoyte  that 
the  Guyanese  people  are  with  us  and 
against  this  decision,”  Father  Morri¬ 
son  asserted. 

The  Catholic  Standard  Defense 
Committee  also  is  working  to  raise 
money  to  pay  the  costs.  Father  Morri¬ 
son  said.  The  committee  includes 
prominent  Guyanese  citizens. 


Hoyte’s  cases  were  among  four 
libel  suits  filed  against  the  Standard  in 
a  two-week  period  in  1982.  Since  that 
time,  one  of  the  plaintiffs  has  left  the 
country  and  another,  former  Presi¬ 
dent  Forbes  Burnham,  has  died. 

In  one  suit,  the  Standard  published 
a  release  from  the  Liberator  Party 
accusing  the  ruling  party  of  deceiving 
the  U.N.  Development  Program 
when  applying  for  funds.  Hoyte  was 
head  of  the  Ministry  of  Economic 
Planning  and  Finance,  which  applied 
for  the  funds. 


According  to  an  article  on  the  case 
published  in  the  Feb.  21  issue  of  the 
Standard,  the  release  did  not  mention 
Hoyte’s  name  but  members  of  his 
staff  testified  that,  when  they  read  the 
article,  they  thought  it  referred  to 
him. 

A  lower  court  judge  decided  in 
favor  of  Hoyte  and  awarded  him 
$12,000  in  damages,  which  the  appeal 
court  increased  to  $30,000. 

In  a  second  case,  the  Standard 


published  an  article  quoting  allega¬ 
tions  by  an  insurance  company  offi¬ 
cial  that  the  government  was  lying  to 
the  World  Bank  and  International 
Monetary  Fund  and  “strangling”  the 
private  sector  by  instructing  insur¬ 
ance  companies  to  repatriate  their 
foreign  investments.  The  article  did 
not  mention  Hoyte,  who  was  respon¬ 
sible  for  relations  with  the  World 
Bank  and  International  Monetary 
Fund. 

Two  witnesses  testified  that  they 
thought  the  article  referred  to  Hoyte, 
and  the  appeal  court  ruled  in  his 
favor,  overturning  a  lower  court  rul¬ 
ing. 

The  court  said  a  person  could  be 
guilty  of  libel  even  if  he  did  not  intend 
to  libel  the  individual  menitioned  or 
even  if  he  did  not  know  of  the  indivi¬ 
dual’s  existence,  as  long  as  reason¬ 
able  people  reading  the  article 
believed  that  was  to  whom  the  article 
referred.  Father  Morrison  said  he 
thought  the  written  opinion  had  not 
been  issued  because  lawyers  would 
“tear  it  apart.” 

Father  Morrison’s  lawyer.  Miles 
Fitzpatrick,  had  said  if  Catholic  Stan¬ 
dard  lost  the  case,  journalists  would 
not  be  able  to  attack  government  pol¬ 
icy  without  fear  of  being  sued  for  libel 
by  those  who  implement  the  policy. 

The  newspaper  and  Father  Morri¬ 
son  have  been  sued  several  times  by 
government  officials  for  stories  criti¬ 
cizing  official  policies  and  authorities. 

The  Inter  American  Press  Associa¬ 
tion,  an  organization  of  leading  daily 
newspapers  of  North  and  South 
America,  has  referred  to  Catholic 
(Continued  on  page  45) 
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“We  want  to  show  Mr.  Hoyte  that  the  Guyanese 
people  are  with  us  and  against  this  decision,”  Father 
Morrison  asserted. 
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IN  BRIEF 


Montreal  Gazette’s 
Sun.  edition  debuts 

The  Montreal  Gazette  Sunday  edi¬ 
tion,  two  years  in  the  planning, 
recently  hit  the  stands,  complete  with 
a  soap  opera  designed  to  keep  readers 
eager  for  the  next  week’s  installment. 

Gazette  publisher  Clark  Davey 
conceded  that  the  Sunday  edition  was 
planned  as  a  defensive  move  against 
Quebecor’s  new  tabloid,  the  Mon¬ 
treal  News,  which  is  slated  to  begin 
publication  soon,  although  the  exact 
date  is  uncertain. 

The  News  has  decided  not  to  pub¬ 
lish  on  Sunday.  Its  managing  editor, 
Jim  Duff,  said  he  and  his  colleagues 
decided  that  Montreal  is  not  a  Sunday 
newspaper  town. 

Davey  would  not  say  how  long  he 
expects  it  will  take  the  Sunday  edition 
to  be  profitable.  He  said  that  La 
Presse  and  Le  Journal  de  Montreal 
don’t  do  well  with  their  Sunday  edi¬ 
tions,  and  that  it  took  the  Toronto 
Star  Sunday  edition  three  years  to 
show  profits. 

One  feature  of  the  first  issue  of  the 
64-page  Sunday  Gazette  was  the  ser¬ 
ialized  novel,  “Under  the  Cross,’’ 
whose  title  is  inspired  by  the  big  cross 
which  dominates  Montreal  from  atop 
Mount  Royal.  The  novel  is  written  by 
Gazette  feature  writer  James  Quig. 

—  CP 

Four-color  ads  up 
560%,  says  Tribune 

The  use  of  four-color  advertising  in 
the  Chicago  Tribune  has  increased  by 
560%  in  the  past  two  years,  according 
to  information  supplied  by  the  Tri¬ 
bune. 

In  addition,  spot  color  advertising 
in  the  Tribune  has  shown  a  steady 
growth  of  11%  during  the  two-year 
period. 

Tex.  group  names 
literacy  director 

Sarah  E.  Rodriguez  has  been 
appointed  to  the  newly-created  posi¬ 
tion  of  director/coordinator  of  liter¬ 
acy  projects  for  the  Freedom  News¬ 
paper  Group  in  the  Rio  Grande  Valley 
in  Texas. 

Immediately  prior  to  joining  the 
Freedom  group,  Rodriguez  was  pro¬ 
ducer  and  director  of  public  affairs  for 
KMBH-TV,  the  Public  Broadcasting 
Station  in  Harlingen,  Texas,  where 


she  produced  a  number  of  documen¬ 
taries  and  public  affairs  programs  and 
was  coordinator  for  Project  Literacy 
U.S.  (PLUS),  a  joint  effort  of  PBS 
and  ABC-TV  to  publicize  the  literacy 
problem  in  the  United  States. 

The  Rio  Grande  Valley  Newspaper 
Group  consists  of  the  Monitor  in 
McAllen,  the  Valley  Morning  Star  in 
Harlingen,  and  the  Brownsville  Her¬ 
ald. 

Literacy  bee 

The  first  annual  Bee  for  Literacy,  a 
community  event,  was  sponsored 
recently  by  the  Sacramento  (Calif.) 
Bee. 

Business  executives,  bankers  and 
media  representatives  were  among 
those  taking  part  in  the  drive  to  raise 
money  for  Sacramento  literacy  pro¬ 
jects. 

Teams  of  three,  captained  by  the 
chief  executive  officer  or  a  senior 
executive  met  in  a  spell-off.  Besides 
paying  an  entry  fee,  each  team  soli¬ 
cited  pledges  for  every  word  it  spelled 
correctly. 

The  event,  which  also  was  open  to 
the  public  for  a  small  fee,  raised 


$5,000  for  the  fight  against  illiteracy. 

Last  year,  the  Bee  published  a 
series  of  reports  on  the  cycle  of  illiter¬ 
acy  in  California. 

ANPA  Foundation 
to  focus  on 
family  reading 

The  ANPA  Foundation  is  starting  a 
program  aimed  at  teaching  parents 
how  to  use  newspapers  as  a  way  to 
help  their  children  learn. 

The  “Family  Focus:  Reading  and 
Learning  Together”  program  is  co¬ 
sponsored  by  International  Reading 
Association,  the  National  Congress 
of  Parents  and  Teachers,  the  National 
Association  of  Elementary  School 
Principals. 

The  Canadian  Daily  Newspaper 
Publishers  Association  has  also 
endorsed  the  program. 

Under  the  program,  parents  will  be 
invited  to  meetings  at  their  local 
schools  where  reading  association 
and  Newspaper  In  Education  spe¬ 
cialists  will  train  them  to  use  newspa¬ 
pers  to  teach  their  children  at  home.  | 


Get  a  grip  on  the  world  with 
editorial  cartoons  by 
Rob  Rogers 


Editorial  cartoonist  for 
The  Pittsburgh  Press,  ^ 
Rogers  is  now  nationaiiy  syndicated.  ^ 

For  more  information  call  Brad  Bushell  at 
1-800-221-4816  (in  New  York,  212-692-3700).  , 

United  Media  Canada,  1-800-668-4649. 
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James  T.  McKnight  has  been 
named  to  the  new  position  of  director 
of  information  services  for  the  news¬ 
paper  publishing  division  of  Cox 
Enterprises  and  reports  directly  to 
David  E.  Easterly,  president. 

McKnight  is  transferring  from  the 
corporate  staff  which  he  joined  in 
1983  as  manager  of  telecommunica¬ 
tions.  He  continues  that  work  for  the 
newspapers  and  will  monitor  deve¬ 
lopments  in  the  field  of  electronic 
publishing  and  judicial  rulings  and 
developments  by  legislative/regulat¬ 
ory  agencies  concerning  telecommu¬ 
nications  and  will  study  pilot  projects 
in  this  country  and  overseas. 

*  *  * 

James  W.  Artz,  senior  vice  presi¬ 
dent  and  general  counsel  of  Philadel¬ 
phia  Newspapers  Inc.,  has  joined  Dil- 
worth,  Paxson,  Kalish  &  Kauffman,  a 
prominent  Philadelphia  law  firm. 

He  will  retain  his  association  with 
PNl  and  continue  to  serve  as  general 
counsel,  working  with  the  PNI  man¬ 
agement  team  on  labor  and  legal  mat¬ 
ters. 

Before  Philadelphia,  Artz  was 
executive  vice  president  of  the  New 
York  Daily  News  and  corporate  direc¬ 
tor  of  labor  relations  for  Dow  Jones 
and  Co.  Inc. 

*  *  * 

Philip  A.  Valenti,  previously  pri¬ 
mary  market  area  circulation  man¬ 
ager  for  the  Orlando  Sentinel,  has 
moved  to  circulation  director  of  the 
Newport  News  (Va.)  Daily  Press  and 
Times-  Herald.  The  papers  are  owned 
by  the  Tribune  Co.,  Chicago. 

John  Goodwyn,  circulation  direc¬ 
tor  at  the  Daily  Press  Inc.,  since  1979, 
announced  plans  to  serve  in  an  advis¬ 
ory  capacity  until  his  retirement  in 
September.  His  career  at  the  newspa¬ 
pers  began  34  years  ago  as  a  circula¬ 
tion  district  manager  and  since  he  has 
held  increasingly  responsible  posts. 


William  J.  McDonald  has  been 
appointed  vice  president/circulation 
for  The  Record,  Hackensack,  N.J. 

Prior  to  joining  the  newspaper  last 
November  as  circulation  director, 
McDonald  was  a  vice  president  at 
News  America  with  responsibility  for 
circulation  and  promotion  efforts  at 
the  New  York  Post,  the  Boston  Her¬ 
ald,  the  San  Antonio  Express  and  the 
Chicago  Sun-Times. 

Earlier,  McDonald  had  been  vice 
president  and  circulation  director  of 
the  New  York  Daily  News  and  a  news 
assistant  at  the  New  York  Times  and 
night  sports  editor  for  the  Staten 
Island  Advance.  He  holds  an  LLB 
from  New  York  Law  School. 

*  *  ♦ 

Bernard  M.  Judge,  veteran  Chi¬ 
cago  news  executive,  has  joined  the 
Chicago  Daily  Law  Bulletin  as  vice 
president  of  the  company  and  editor 
of  the  Bulletin. 

Judge,  a  native  of  Chicago,  began 
his  career  as  a  reporter  for  the  City 
News  Bureau  in  1965  and  in  a  year 
moved  to  covering  courts  for  the  Chi¬ 
cago  Tribune.  In  1970,  he  became 


assistant  city  editor  and  subsequently 
served  as  night  city  editor,  Sunday 
editor,  city  editor  and  assistant  man¬ 
aging  editor. 

He  was  general  manager  of  the  City 
News  Bureau  in  1983-84  and  then 
joined  the  Chicago  Sun-Times.  Judge 
also  served  as  a  part-time  journalism 
instructor  at  Northwestern  Univer¬ 
sity  for  three  years. 

>|c  I|c  I): 

Jack  Lessenberry,  most  recently 
national  editor  for  the  Toledo  Blade 
and  political  coordinator  for  Block 
Newspapers,  became  editor  of 
Detroit  Monthly  magazine  on  March 
1. 

Lessenberry’s  background 
includes  political  and  foreign  corre¬ 
spondent  posts  and  serving  as  execu¬ 
tive  national  editor  for  the  Detroit 
News.  He  was  director  of  the  Mas¬ 
ter’s  in  Journalism  program  at  the 
University  of  Michigan  in  1982-83  and 
1985-87. 

*  *  * 

Gary  Pruitt  is  the  newly 
appointed  general  counsel  of 
McClatchy  Newspapers  Inc.  He 
became  counsel  for  the  group  in  1984 
and  corporate  secretary  in  January 
1987.  Before  joining  McClatchy, 
Pruitt  was  with  the  law  firm  of  Thom¬ 
son,  Zeder,  Bohrer,  Werth  &  Razook 
in  Miami. 

He  earned  his  law  degree  and  a 
master’s  degree  in  public  policy  from 
the  University  of  California,  Berke¬ 
ley. 

% 

Kathryn  Tynberg,  who  has  main¬ 
tained  her  own  public  relations  firm 
in  Washington,  D.C.,  the  past  two 
years,  was  named  director  of  commu¬ 
nications  for  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 
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Doug  Mendenhall,  who  joined 
the  Nashville  Banner  last  June  as  assis¬ 
tant  graphics  editor,  is  now  graphics 
editor.  His  department  includes  the 
makeup  editors,  artists  and  photogra¬ 
phers. 

Prior  to  Nashville,  Mendenhall  was 
graphics  editor  of  the  Abilene  (Texas) 
Reporter-News. 

*  *  * 

Roger  Wood  has  been  appointed 
publication  director  of  Star  Magazine 
in  addition  to  his  on-going  responsi¬ 
bilities  as  vice  president  and  editorial 
director  of  News  America  Publishing, 
New  York. 

Wood,  editor  of  the  New  York  Post 
since  1977  and  editor-in-chief  since 
1986,  held  key  editorial  and  business 
positions  with  English  and  Australian 
publishing  companies  before  joining 
New  America. 


Roger  H.  Clapp,  advertising  direc¬ 
tor  of  the  Richmond  (Va.)  News 
Leader  and  Richmond  Times-Dis- 
patch,  is  the  newly  elected  president 
of  the  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives.  He  succeeded  Alan  H.  Dant  of 
the  Cleveland  Plain  Dealer. 

Other  new  officers  are:  President¬ 
elect,  Fred  D.  Crisp  Jr.,  director  of 
sales  and  marketing,  Raleigh  (N.C.) 
News  &  Observer  and  the  Raleigh 
Times’,  first  vice  president,  Norman 
R.  Kirk,  director  of  advertising, 
Toronto  Star;  second  vice  president, 
Beverly  Klein,  director  of  advertis¬ 
ing,  Milwaukee  Journal  and  Milwau¬ 
kee  Sentinel. 


Ron  Richard  has  been  appointed 
news  editor  of  the  Anaheim  (Calif.) 
Bulletin,  moving  up  from  assistant 
news  editor.  Before  joining  the  staff 
last  year  he  had  been  a  reporter  at  the 
Los  Angeles  Independent  and  news 
editor  of  the  Downey  (Calif.)  Herald- 
American 


In  editorial  changes  at  the  Chicago 
Tribune,  Howard  Tyner  assumed 
the  new  position  of  managing  editor 
for  foreign  and  national  news,  Nick 
Horrock,  Washington  bureau  chief, 
became  assistant  managing  editor  for 
Washington  news,  and  Ellen 
SOETEBER,  assistant  managing  editor 
for  metropolitan  news. 

Also,  Gene  Quinn  is  now  assistant 
managing  editor  for  sports  and  Char¬ 
les  Madigan  has  the  new  position  of 
senior  national  correspondent  based 
in  Chicago.  Randy  Weissman  is  now 
national  editor  and  John  Maclean, 
foreign  editor. 


Suzanne  L.  Bush  has  been  named 
director  of  marketing  services  for  the 
Newspaper  Division  of  Gannett  Co., 
Inc.,  moving  from  director  of  promo¬ 
tion. 

Frederick  T.  Jacobi  has  been 
appointed  regional  circulation  direc¬ 
tor/east  and  south  for  the  Newspaper 
Division.  He  has  been  circulation 
director  for  the  Reno  Gazette-Journal 
since  1985. 


Milton  W.  Mitchell,  vice  presi-  (I 
dent/marketing  for  Atlantic  Publica¬ 
tions,  is  the  new  president  of  Mary-  v 
land-Delaware-District  of  Columbia  tl 
Press  Association,  succeeding  C 
Edward  E.  Beeler,  publisher  of  the  fi 
Carroll  Countv  Times,  Westminster,  R 
Md. 

Other  new  officers  include:  B 
Edward  Casey,  executive  editor  of  B 
the  Capital-Gazette  Newspapers,  1 
Annapolis,  president-elect;  Jean  d 
Moon,  general  manager  of  Patuxent  P 

Protection 
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Publishing,  Columbia,  vice  president; 
Peggy  Schiff,  vice  president/con¬ 
troller  of  the  Washington  Post,  secre¬ 
tary,  and  J.B.  Holland,  general  man¬ 
ager  of  Comprint,  Gaithersburg,  trea¬ 
surer. 


Roy  Morris,  former  promotion 
manager  for  the  Denver  Post,  joined 
the  Westmoreland  County  Tribune- 
Review,  headquartered  in  Greens- 
burg.  Pa.,  as  director  of  promotions 
and  research.  Morris  was  with  the 
Post  five  years  and  prior  to  that  had 
his  own  agency/consulting  business. 


New  staff  members  of  the  Albany 
(N.Y.)  Times  Union  and  the  Knicker¬ 
bocker  News  include: 

Times  Union — Dan  Janison  to  the 
capitol  bureau  from  the  Staten  Island 
Advance;  Sandra  Oddo,  to  the  copy 
desk;  Timothy  O’Brien  to  the 
regional  staff  from  the  Jamestown 
(N.Y.)  Post-Journal. 

Knickerbocker  News — Alan  Lla- 
VORE  to  general  assignment  staff  from 
the  Danbury  (Conn.)  News-Times; 
Cailin  Brown,  to  general  assignment 
from  Capital  District  Business 
Review. 

Combined  departments — Theresa 
Buckley  to  features  editor  from  the 
Binghamton  (N.Y.)  Sun-Bulletin; 
Tom  Precious,  to  the  business 
department,  from  the  Washington 
Post. 


hAEDiA  = 

ohowp  == 


Jean  Sharley  Taylor,  associate 
editor  of  the  Los  Angeles  Times,  will 
be  honored  as  the  “Woman  Behind 
the  News”  for  her  achievements  as  a 
Journalist  during  the  Los  Angeles  Pro¬ 
fessional  Chapter  of  Women  in  Com¬ 
munications  Inc.’s  awards  luncheon 
April  12  at  the  Four  Seasons  Hotel. 


Steven  Arenberg,  a  University  of 
Baltimore  MBA  candidate,  has  been 
hired  as  a  research  analyst  in  the  mar¬ 
keting  research  department  of  the 
Baltimore  Sun.  The  full-time  position 
follows  his  completion  of  an  intern¬ 
ship  in  the  department. 
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T//e  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 


(213)474-5554  Deane 


1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 
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L.  Richard  Belden,  83,  a  former 
owner  of  the  Farmington  Valley  Her¬ 
ald,  Simsbury,  Conn.,  died  Feb.  19. 
He  also  had  served  as  a  state  legisla¬ 
tor,  a  securities  broker  and  invest¬ 
ment  adviser,  and  as  executive  secre¬ 
tary  to  two  Connecticut  governors, 
James  L.  McConaughy  and  James  C. 
Shannon. 

4c  «  « 

John  S.  Bunning,  43,  data  pro¬ 
cessing  manager  of  the  Aurora  (III.) 
Beacon-News  since  1979,  died  Feb. 
25  of  a  heart  attack. 

He  4c  « 

James  Delehanty,  83,  who  was  a 
staff  artist  at  the  New  York  Daily 
News  for  more  than  54  years  before 
retiring  in  1982,  died  Feb.  25  at  Kings- 
brook  Jewish  Medical  Center  in 
Brooklyn  after  a  long  illness.  At  one 
point  in  his  career,  he  specialized  in 
caricatures  for  the  entertainment 
pages. 

4c  4c  4c 

Casper  T.  Dorfman,  77,  long-time 
Boston  newspaper  reporter  and  attor¬ 
ney,  died  March  1.  He  was  with  the 
Boston  Evening  American  and  the 
Boston  Record-American  for  40 
years. 


His  practice  of  probate  law,  which 
he  did  not  pursue  full-time  until  25 
years  after  leaving  law  school,  was 
supplementary  to  his  lifelong  interest 
in  journalism. 

4c  4c  4c 

Robert  Chapin  Dowse,  85,  a  Chi¬ 
cago  Tribune  editorial  employee  for 
26  years  and  chief  copy  editor  for  the 
foreign  and  national  desks  in  the 
1960s,  died  March  1  in  a  nursing  home 
in  Superior,  Wis. 

He  joined  the  Tribune  as  a  copy 
editor  on  the  telegraph  desk  Dec.  7, 
1941,  the  day  of  the  Pearl  Harbor 
attack,  after  working  at  the  Superior 
(Wis.)  Evening  Telegraph  as  a 
reporter  and  in  editing  posts  at  the 
Duluth  News  Telegraph  and  the  Wis¬ 
consin  Sunday  Times. 

4c  4c  4c 

Emelyn  Jewett,  59,  a  former 
senior  vice  president  of  the  Tribune 
Publishing  Co.,  Oakland,  Calif.,  and 
daughter  of  the  late  Sen.  William 
Knowland,  who  was  publisher  of  the 
Tribune,  died  Feb.  25  of  cancer. 

Jewett  began  serving  on  the  Tri¬ 
bune’s  board  of  directors  in  1950  and 
was  named  president  upon  her 
father’s  death  in  1974.  She  was  senior 
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The  Rentz  family  and  descendants  of  George  Treadwell 
of  New  Castle,  Pennsylvania,  have  sold 

OlaHtk  Neuib 

(Evening  Circulation  21,(XX)J 
To  Thomson  Newspapers,  Ltd. 

We  are  proud  to  have  served  as  the  broker  for 
the  sellers  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 


vice  president  of  the  company 
through  three  other  owners  and 
resigned  in  1985.  She  also  was  presi¬ 
dent  of  Eubco  Inc.,  parent  company 
of  U-Bild  Newspaper  Features. 

4c  4c  4c 

Tobe  Reed,  76,  a  former  columnist 
for  the  San  Francisco  Chronicle  and  a 
radio  and  television  performer,  died 
March  3  at  Eisenhower  Memorial 
Hospital  in  Rancho  Mirage,  Calif. 

He  was  with  George  Burns  and 
Gracie  Allen  on  their  radio  show. 

4c  4c  4c 

Bailey  Bartlett  Scott,  80, 
retired  news  and  sports  editor  of  the 
late  Newark  Evening  News,  died  Feb. 
18  at  his  Morristown,  N.J.,  home.  He 
joined  the  Evening  News  as  a  reporter 
after  graduation  from  Princeton  Uni¬ 
versity  in  1929  and  was  serving  as 
sports  editor  when  he  retired  in  1967. 

^  tfit 

James  S.  Tatman,  83,  publisher 
and  owner  of  the  Winchester  (Ky.) 
Sun  since  1936,  died  Feb.  17  after  a 
lengthy  illness. 

He  was  a  graduate  of  Yale  Univer¬ 
sity  and  Northwestern  University. 
He  worked  at  Time  magazine  and 
later  for  First  National  City  Bank  of 
New  York  before  he  purchased  the 
Winchester  Sun,  continuing  a  news¬ 
paper  tradition  begun  by  his  grand¬ 
father  and  continued  by  his  father  at 
the  Connersville  (Ind.)  Evening 
News. 

Tatman,  who  held  an  ROTC  com¬ 
mission  from  Northwestern,  was 
assigned  to  the  Pentagon  when  the 
United  States  entered  World  War  II. 
He  returned  to  Winchester  and  over¬ 
saw  the  newspaper’s  operation  until 
his  death. 

4c  4c  * 

Charles  H.  Trueblood,  73,  a  for¬ 
mer  city  editor  of  the  Winston-Salem 
(N.C.)  Journal  and  Sentinel  and  the 
Army  Air  Force  colonel  who  helped 
install  the  “hot  line”  between  the 
White  House  and  the  Kremlin,  died 
March  7  of  Alzheimer’s  disease  in 
Fort  Lauderdale. 

He  enlisted  in  the  Air  Corps  during 
World  War  II  and  after  the  war 
returned  to  his  previous  job  as  city 
editor  in  Winston-Salem  but  went 
back  to  the  military  in  1946. 

Col.  Trueblood  had  tours  of  duty  in 
Korea,  Germany,  and  Hawaii  and 
then  was  stationed  in  Washington 
where  he  helped  organize  the  Defense 
Communications  Agency  and  the 
two-way  emergency  system  which 
provides  instant  communication 
between  Washington  and  Moscow  in 
times  of  crisis.  He  retired  in  1970. 
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N.Y.  Times  to 
add  S.F.  edition 

The  New  York  Times  on  April  4  will 
add  a  third  daily  section  to  copies  of 
its  national  edition  distributed  in  the 
San  Francisco  Bay  Area. 

Called  “The  Living  Arts,”  the 
weekday  section  will  place  greater 
emphasis  on  coverage  of  cultural 
affairs,  lifestyles,  trends  and  reviews 
of  artistic  performances. 

The  San  Francisco  edition  will  be 
redesigned  to  include  a  contents  box 
on  the  front  page  and  a  news  summary 
inside.  San  Francisco  editions  will 
also  have  the  capacity  to  increase  in 
size  to  64  pages  from  the  current  56- 
page  maximum  for  the  national  edi¬ 
tion. 

The  Sunday  format  for  the  national 
edition  will  remain  unchanged. 

The  national  edition  currently  con¬ 
sists  of  two  sections,  one  for  general 
news  and  “Business  Day.” 

The  Times  selected  San  Francisco 
for  debuting  its  new  section  because 
the  national  edition  sells  more  copies 
there  than  anywhere  else. 

The  three-section  San  Francisco  edi¬ 
tion  will  offer  advertisers  an  opportuni¬ 
ty  to  reach  a  regional  audience,  and  San 
Francisco  area  readers  will  be  offered 
introductory  discount  prices  for  home 
delivery  and  newsstand  sales,  the  com¬ 
pany  stated. 

San  Francisco  circulation  is  16,700 
daily  and  20,400  on  Sunday,  said 
spokeswoman  Nancy  Nielsen.  The 
national  edition’s  total  circulation  is 
174,100  daily  and  266,300  on  Sunday. 

If  the  three-section  format  proves 
successful  in  San  Francisco,  the 
Times  will  consider  expanding  the 
national  edition  to  three  sections  in 
other  markets,  Nielsen  said. 

In  the  1960’s  the  New  York  Times 
Co.  started  an  afternoon  daily  in  San 
Francisco,  but  the  newspaper  was 
shortlived. 

Tulsa  World  makes 
stories  easy  to  read 

The  Tulsa  (Okla.)  World  has  begun 
an  experimental  program  to  provide 
easy-reading  versions  of  some  major 
news  stories. 

Each  item,  called  “Fast  Take,”  is  a 
one-paragraph  summary  of  a  top 
news  story  written  for  sixth  and 
eighth  grade  reading  levels. 

Each  “Fast  Take”  is  set  in  larger 
type,  identified  with  a  special 
logotype  and  inset  into  the  regular 
story.  A  “Fast  Take”  is  done  only  on 


major  news  stories,  usually  those 
which  are  complex  and  hard  for  a 
casual  or  inexpert  reader  to  follow  in 
the  regular  form. 

The  purpose  of  the  experiment  is  to 
try  to  make  major  news  more  quickly 
and  easily  understandable  for  more 
readers.  It  will  be  beneficial  to  both 
headline  skimmers  and  those  whose 
reading  skills  are  below  the  high 
school  level. 

The  World  also  does  a  weekly  easy- 
reading  “Big  Story”  aimed  specifi¬ 
cally  at  new  or  inexpert  readers,  and 
last  year  ran  a  “Read  Up”  program 
aimed  at  improving  reading  skills  for 
functional  illiterates. 

This  summer  the  paper  plans  to 
develop  a  writing  program  to  be  given 
to  all  reporters  and  editors. 

Legislation  would 
stop  jurors’  sale  of 
story  before  verdict 

Motivated  by  reports  that  the  jury 
forewoman  in  the  Howard  Beach, 
N.Y.,  trial  offered  to  sell  her  story  to 
the  New  York  press  (E&P,  Jan.  9), 
New  Jersey  state  Sen.  Matthew  Feld¬ 
man  (D-Teaneck)  has  introduced 
legislation  that  would  prohibit  jurors 
in  New  Jersey  courts  from  selling 
their  story  until  a  verdict  is  reached. 

Feldman’s  proposal  would  make 
jurors  subject  to  a  prison  term  of  up  to 
18  months  and  a  fine  of  up  to  $7,500  if 
they  sign  newspaper,  magazine  or 
television  contracts  before  a  trial  is 
completed. 

Mercury  News 
starts  KNT 
Calif,  newswire 

The  San  Jose  (Calif.)  Mercury 
News  has  started  a  California  Wire  for 
KNT  Wire  clients.  To  date,  14  news¬ 
papers,  including  one  in  Nevada,  get 
the  daily  service  free. 

The  idea  of  executive  editor  Bob 
Ingle,  the  California  Wire  is  intended 
to  be  a  supplement  for,  not  a  replace¬ 
ment  of,  the  Associated  Press  and 
United  Press  International  wire  ser¬ 
vices. 

The  Mercury  News  transmits  about 
seven  stories  daily,  ranging  from  local 
and  regional  news  to  sports,  features 
and  business  articles.  Occasionally 
stories  from  Knight-Ridder’s  Long 
Beach  (Calif.)  Press-Telegram  are 
used  on  the  wire  as  well. 

Ingle  said  the  service  is  not  only 


good  exposure  for  Mercury  News 
writers,  but  it  is  also  a  good  selling 
tool  for  the  KNT  Wire,  and  an  idea 
other  Knight-Ridder  newspapers  can 
pick  up. 

Papers  now  receiving  the  California 
Wire  are:  the  Escondido  Times-Advo- 
cate.  Las  Vegas  Review-Journal, 
Long  Beach  Press-Telegram,  Los 
Angeles  Daily  News,  Marin  Indepen¬ 
dent  Journal,  Modesto  Bee,  Ontario 
Daily  Report,  Orange  County  Regis¬ 
ter,  Pasadena  Star-News,  Riverside 
Press-Enterprise ,  Sacramento 
Union,  Santa  Barbara  News-Press, 
Santa  Maria  Times  and  the  Stockton 
Record. 

SlUC  opens  exhibit 
of  77  master  editors 

The  School  of  Journalism  at  South¬ 
ern  Illinois  University-Carbondale 
recently  opened  its  permanent  cam¬ 
pus  exhibit,  a  Master  Editors  of 
Southern  Illinois  Hall  of  Fame.  It  will 
display  plaques  and  photos  of  the  77 
editors  honored  by  the  SI UC  journal¬ 
ism  school  with  the  “Golden  em” 
Award  since  1964.  The  44  living  mem¬ 
bers  of  the  group  and  their  families 
were  honored  at  a  luncheon  following 
the  dedication  ceremonies. 

Newspaper  mag  for 
readers  over  50 

The  Kansas  City  Star  Co.  recently 
premiered  “New  Years,”  a  quarterly 
magazine  appearing  in  the  Sunday 
edition  of  the  Kansas  City  (Mo.)  Star 
and  dedicated  to  the  interests  of  area 
residents  over  50. 

The  quarterly  magazine  is  printed 
in  type  slightly  larger  than  the  regular 
newspaper  typeface  for  easier  read¬ 
ing. 

Successful 
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Libel  suit  rejected 
by  appeals  court 

The  Massachusetts  Appeals  Court 
has  rejected  a  lawsuit  brought  against 
the  Lowell  Sun  by  a  man  who  claimed 
the  newspaper  libeled  him  after  he 
was  arrested  on  charges  of  assaulting 
a  police  officer. 

A  Superior  Court  judge  had  ruled 
earlier  that  Michael  J.  Foley,  28,  had 
been  defamed  by  the  Feb.  5,  1983 
article.  It  described  Foley’s  arrest  for 
assault  and  battery  following  an 
alleged  altercation  with  an  officer 
who  was  investigating  a  reported  rob¬ 
bery  at  Foley’s  variety  store  in  Low¬ 
ell. 

The  assault  and  battery  charge 
against  Foley  was  later  dismissed. 

However,  the  judge  failed  to  hold 
the  newspaper  liable  because  the  evi¬ 
dence  submitted  by  Foley  was  “insuf¬ 
ficient  to  warrant  a  finding  of  negli¬ 
gence”  by  the  newspaper. 

The  appeals  court  upheld  the  rul¬ 
ing,  but  for  a  different  reason.  The 
appeals  judges  said  there  was  no  defa¬ 
mation  because  the  newspaper  was 
“simply  reporting  the  undisputed  fact 
that  the  plaintiff  had  been  arrested  on 
a  charge  of  assaulting  an  officer.” 

The  court  noted  that  with  the 
exception  of  the  first  paragraph  of  the 
six-paragraph  story,  which  appeared 
under  a  heading  of  “Police  Log,”  that 
“every  other  part  of  the  article  deal¬ 
ing  with  the  facts  leading  up  to  the 
arrest  is  expressly  attributed  to  the 
police.” 

—  AP 

Va.  Beach  official 
moves  for  non-suit 
in  $6.6  million  case 

Virginia  Beach,  Va.,  mayor  Robert 
G.  Jones  has  withdrawn  his  $6.6  mil¬ 
lion  libel  suit  against  the  Virf>inian- 
Pilol  and  Ledfier-Star. 

According  to  an  account  in  the 
newspapers,  a  letter  sent  to  a  lawyer 
representing  Jones  from  the  state 
attorney  general’s  office  said  Jones 
told  Circuit  Court  judges  last  year  that 
his  support  for  a  new  courts  complex 
hinged  on  their  appointment  of  him  to 
a  lucrative  court  job. 

The  letter  was  apparently  written 
on  behalf  of  five  judges  who  believed 
they  might  have  to  testify  in  the  may¬ 
or’s  libel  suit  against  the  newspapers, 
who  he  charged  with  printing  false 
and  misleading  information  about  his 


request  for  a  court  job.  The  Circuit 
Court  judges  reportedly  asked  the 
state  attorney  general’s  office  to  rep¬ 
resent  them  if  they  were  drawn  into 
the  case. 

The  March  1987  stories  reported 
that  Jones  had  been  heading  a  com¬ 
mittee  studying  proposals  for  court¬ 
house  construction  when  he  asked  the 
judges  to  appoint  him  commissioner 
of  accounts. 

The  assistant  attorney  general’s  let¬ 
ter  sent  to  Jones’  attorney  said  the 
judges  were  reluctant  to  testify,  but  if 
they  were  compelled  to  take  the  stand 
their  statements  would  be  very 
damaging  to  Jones’  case. 

A  few  days  after  the  letter  was  sent 
to  Jones’  attorney,  Stanley  E.  Sacks, 
Jones  withdrew  his  suit  by  moving  for 
a  non-suit. 

Guy  W.  Horsley  Jr.,  the  senior 
assistant  attorney  general  who  wrote 
the  letter  on  behalf  of  the  judges, 
refused  to  release  it  to  the  newspapers 
when  they  requested  it  under  the 
Freedom  of  Information  Act.  A  Cir¬ 
cuit  Court  judge  in  Richmond  upheld 
the  right  to  keep  the  letter  secret, 
although  several  people  familiar  with 
the  letter  were  willing  to  discuss  its 
contents  with  the  newspapers. 

Jones  declined  to  comment  in  the 
newspapers  when  asked  if  there  was  a 
connection  between  the  letter  and  his 
dropping  of  the  suit.  He  did  comment, 
however,  that  by  declaring  a  non-suit 
he  can  reactivate  the  libel  suit  at  any 
time  until  October. 

Antitrust  suit 
is  dismissed 

A  federal  judge  (Feb.  25)  dismissed 
an  antitrust  suit  brought  against  the 
Chicago  Tribune  by  independent  dis¬ 
tributors  who  object  to  the  newspap¬ 
er’s  plans  to  implement  an  indepen¬ 
dent  agent  system  in  April. 

U.S.  District  Judge  James  F.  Hol- 
derman  dismissed  the  suit,  which  also 
included  a  breach-of-contract  claim, 
because  the  Tribune’s  contract  with 
its  distributors  stipulates  that  dis¬ 
putes  over  termination  of  delivery 
rights  are  to  be  resolved  by  arbitra¬ 
tion. 

About  80  contractors  joined  the 
Jan.  13  suit  against  the  Tribune. 

The  Tribune  has  said  it  is  moving  to 
an  independent  agent  circulation  sys¬ 
tem  so  that  it  can  replace  a  crazy-quilt 
of  subscription  prices  with  one  home 
delivery  charge. 

Judge  Holderman  refused  to  dis¬ 
miss  a  similar  antitrust  and  breach-of- 
contract  lawsuit  by  24  of  36  distribu¬ 


tors  who  have  oral  agreements  with 
the  Tribune.  The  newspaper  main¬ 
tains  it  does  not  intend  to  replace 
those  distributors. 

$10  million  lawsuit 
settled  out  of  court 

A  $10  million  lawsuit  against  the 
weekly  Hummelstown  (Pa.)  Sun, 
brought  by  a  Pennsylvania  state  senator 
after  the  newspaper  in  a  March  16, 
1983  editorial  called  him  “the  unoffi¬ 
cial  representative  of  the  Mafia”  in 
the  Senate,  has  been  settled  out  of 
court  for  $50,000. 

Sen.  Vincent  J.  Fumo  (D-Philadel- 
phia)  announced  the  settlement  in  a 
news  release  and  called  it  a  “victory 
for  responsible  journalism  every¬ 
where.” 

He  said,  “There  was  absolutely  no 
basis  or  foundation  for  this  malicious 
and  defamatory  attack  against  me. 
And  while  1  recognize  that  I’m  a  pub¬ 
lic  official  and  the  media  have  certain 
rights  guaranteed  under  the  First 
Amendment  of  our  Constitution,  the 
result  of  this  case  is  important.  It  is 
that  public  figures  do  have  some 
rights.” 

William  Jackson,  editor  of  the  Sun, 
confirmed  that  a  settlement  had  been 
reached  and  that  an  insurance  com¬ 
pany  had  paid  Fumo.  He  would  not 
comment  on  the  case  itself,  but  told 
the  Philadelphia  Inquirer  he  was 
pleased  that  it  was  over. 

“It’s  been  hanging  over  [the 
newspaper]  for  five  years  now,” 
Jackson  said. 

Reporter  can’t  write 
about  his  testimony 
before  a  grand  jury 

A  federal  judge  in  Tampa,  Fla.,  said 
a  reporter  who  testified  before  a  state 
grand  jury  cannot  write  about  his 
experience  because  there  is  a  need  to 
keep  such  investigations  secret. 

Former  Charlotte  Herald  News 
reporter  Michael  Smith  had  asked 
U.S.  District  Judge  Elizabeth  Kova- 
chevich  to  invalidate  a  Florida  law 
forbidding  a  witness  who  testifies 
before  a  state  grand  jury  from  dis¬ 
closing  that  testimony. 

During  a  hearing  in  December,  an 
attorney  for  Smith  argued  the  law 
violated  Smith’s  constitutional  guar¬ 
antees  of  free  speech.  Witnesses 
before  federal  grand  juries  don’t  have 
such  a  restriction,  the  attorney  noted. 

Smith  testified  four  times  before  a 
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special  grand  jury  investigating  the 
Charlotte  County  state  attorney’s 
office  and  other  law  enforcement  offi¬ 
cials  in  1986.  No  criminal  charges 
ever  resulted. 

Smith  is  now  a  news  director  for  a 
radio  station  in  Punta  Gorda.  His 
attorney,  Gregg  Thomas,  said  he  will 
appeal. 

—  AP 

‘Son  of  Sam’  law 
to  be  toughened 

The  New  Jersey  state  Assembly 
has  passed  legislation  that  would 
strengthen  the  state’s  law  empower¬ 
ing  authorities  to  seize  profits  from 
books,  movies  and  other  works  writ¬ 
ten  by  convicted  criminals. 

The  so-called  “Son  of  Sam’’  law  — 
named  for  David  Berkowitz,  the  psy¬ 
chotic  New  York  killer  who  at  one 
point  planned  to  publish  an  account  of 
his  crimes  —  is  aimed  at  prevent¬ 
ing  criminals  from  profiting  by  telling 
the  story  of  their  crimes.  The  law 
contained  a  significant  loophole, 
however,  as  criminals  can  write  their 
life  stories  while  omitting  the  actual 
account  of  the  crime  that  made  them 
famous. 

The  new  bill  followed  publication 
of  the  memoirs  of  Joanne  Chesimard, 
a  member  of  the  Black  Liberation 
Army  who  was  convicted  in  the 
shooting  to  death  of  a  state  trooper  in 
New  Jersey  in  1973,  and  who  escaped 
from  prison  in  1979  and  turned  up  last 
year  in  Cuba. 

Under  the  bill  passed  Monday,  the 
profits  from  Chesimard’s  book  would 
go  to  the  New  Jersey  Violent  Crimes 
Compensation  Board,  although  sei¬ 
zure  of  funds  could  be  complicated  by 
the  fact  that  the  book  was  published  in 
England. 

The  bill  will  go  to  the  state  Senate 
for  consideration. 

Wash,  dailies  lose 
documents  case 

A  federal  Judge  rejected  requests 
by  the  Seattle  Times,  Seattle  Post- 
Intelligencer  and  Tacoma  News  Tri¬ 
bune  for  the  release  of  prosecution 
documents  in  the  trial  of  a  woman 
accused  of  poisoning  her  husband  and 
another  woman. 

Attorneys  for  the  newspapers  are 
expected  to  appeal  to  the  9th  Circuit 
U.S.  Court  of  Appeals. 

Stella  M.  Nickell,  44,  was  indicted 
on  five  federal  tampering  counts, 
including  charges  that  she  caused  the 
June  1986  deaths  of  her  husband, 
Bruce  Nickell,  and  Susan  Snow  with 


cyanide-  laced  Extra  Strength  Exced- 
rin  capsules. 

The  documents  being  sought  were 
part  of  a  detention  hearing  in  which 
Nickell  was  ordered  held  without  bail 
pending  trial. 

District  Court  Judge  William 
Dwyer  ruled  that  the  press’  access  to 
criminal  trials  is  not  absolute  and  said 


Worrell  Enterprises,  Inc.,  of  Char¬ 
lottesville,  Va.,  has  purchased  Gulf 
Coast  Media,  Inc.,  of  Baldwin 
County,  Ala.,  publisher  of  three 
twice-weeklies  and  three  weeklies 
owned  by  Terry  Everett. 

The  twice-weeklies  involved  are 
the  Fair  hope  Courier,  Foley  Onlooker 
and  the  Baldwin  Times.  The  weeklies 
are  the  Spanish  Fort  Bulletin,  Roberts- 
dale  Independent  and  the  Gulf  Shores 
Islander. 

Jim  Hall  Media  Services,  Troy, 
Ala.,  was  the  broker. 


unsealing  the  documents  could  dam¬ 
age  Nichell’s  right  to  a  fair  trial  by  an 
impartial  jury. 

Attorneys  for  the  newspapers  con- 
ted  that  prospective  jurors  could  be 
closely  questioned  during  voir  dire  to 
determine  what  they  knew  about  the 
case,  or  the  trial  could  be  moved  to 
another  district. 


and  the  Riverside  County  News  Adver¬ 
tiser. 

Principals  of  Hemet  Valley  were 
James  W.  Gill  111,  who  will  remain  as 
publisher;  Gail  M.  Gill,  Dester  D. 
Gill,  and  Dean  A.  Gill. 

Donrey  also  finalized  its  purchase 
of  the  Denison  (Tex.)  Herald  and  the 
Oklahoma  Extra  from  Harte-Hanks 
Communications. 


IN  BRIEF 


♦  *  * 

Lincoln  Publishing  Co.  of  Des 
Planes,  Ill.,  a  subsidiary  of  Thomson 
Newspapers  of  Toronto,  has  pur¬ 
chased  the  New  Castle  News  of 
Lawrence  County,  Pa.,  from  the 
Rentz  and  Treadwell  families. 

The  six-evenings-a-week  News  has 
a  circulation  of  about  21,000  copies 
daily. 

sic 

Independent  Publications  Inc.  of 
Bryn  Mawr,  Pa.,  headed  by  William 
McLean  111,  has  entered  into  an 
agreement  to  purchase  Courier- 
Express  Publications  of  Dubois,  Pa., 
owned  by  the  Jason  S.  Gray  and  the 
Gray  family. 

The  newspapers  involved  are  the 
11,000  daily  circulation  Courier- 
Express  and  the  30,000  weekly  circu¬ 
lation  Courier  Spotlite. 

Jason  Gray  will  continue  as 
publisher. 

S|C  S|c  B|C 

The  estate  of  William  and  Nancy 
Champion  has  sold  the  Cedar  Rapids 
(la.)  Penny  Saver  to  Publications  Inc., 
a  subsidiary  of  Edwards  Publications, 
Inc.,  headed  by  Bob  Edwards  of 
Knoxville,  la. 

The  Champions  were  killed  in  a 
1985  airplane  crash. 

John  T.  Cribb,  Cribb  Media  Service, 
Townsend,  Mont.,  was  the  broker. 

♦  *  * 

Donrey  Media  has  purchased  the 
Hemet  (Calif.)  Valley  Publishing  Co., 
publisher  of  the  20,000  circulation 
daily  Hemet  News  and  its  associated 
non-dailies:  the  San  Jacinto  Register, 
Moreno  Valley  Butterfield  Express 


Study  will  look  at 
UPl  market  position 

United  Press  International  has 
signed  an  agreement  with  Christopher 
Burns  Inc.  of  Salem,  Mass.,  to  under¬ 
take  a  marketing  study  of  UPl  that 
will  examine  a  wide  range  of  issues 
which  focus  on  a  review  and  measure¬ 
ment  of  the  news  and  information 
market  for  UPl,  an  analysis  of  UPl’s 
competitive  position  in  the  news 
industry  and  an  evaluation  of  new 
market  opportunities. 

The  research,  slated  to  begin  at  the 
end  of  February,  involves  extensive 
interviews  with  industry  leaders  and 
past  and  present  users  of  the  UPl 
wire. 

Thomson  earnings 
up  30%  in  1987 

Net  earnings  for  the  International 
Thomson  Organization  increased 
30%  in  1987  to  $185  million  (U.S.) 
from  $142  million  the  previous  year. 

The  company’s  information  and 
publishing  division,  which  includes 
its  newspapers,  increased  its  operat¬ 
ing  profits  by  64%  to  $212  million. 

Overall  operating  profits  rose  44% 
to  $329  million. 

The  introduction  of  new  technol¬ 
ogy  at  the  company’s  regional  news¬ 
papers  and  publishing  businsses  in  the 
United  Kingdom  helped  “dramati¬ 
cally”  to  improve  their  perfor¬ 
mances,  Thomson  said. 


Ownership  changes 
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Automation  and  layout  managers 

Coping  with  the  pace  of  change 


By  Jim  Rosenberg 

“Stroud’s  Law"  holds  that  what¬ 
ever  automation  makes  possible 
becomes  necessary. 

Its  namesake  warns  that  advertis¬ 
ing  layout  managers  confronting  auto¬ 
mation  in  their  work  can  expect  to 
face  no  less  work  as  a  consequence, 
and  must  make  the  most  of  new  tech¬ 
nology  by  integrating  it  sensibly  and 
effectively  within  the  entire  newspa- 
pering  process,  in  terms  of  both  the 
machines  and  their  operators. 

By  their  third  annual  conference, 
newspaper  advertising  layout  manag¬ 
ers  had  not  only  organized  and 
acquired  a  name,  but  had  also  made 
headway  in  gaining  recognition  and 
benefiting  the  newspapers  they  repre¬ 
sent. 

A  lack  of  respect  for  what  ad 
makeup  managers  must  contend  with 
was  an  issue  everyone  attending  last 
year’s  meeting  in  Atlanta  knew  all  too 
well  iE&P,  March  7,  1987).  Address¬ 
ing  the  opening  of  this  year’s  Ameri¬ 
can  Newspaper  Layout  Managers 
Association  (ANLOMA)  conference, 
William  H.  Stroud  gave  the  assembly 
hope  that  their  message  was  getting 
out.  Perhaps  few  are  better  prepared 
to  understand  it.  The  address  was 
especially  appreciated  in  light  of 
Stroud’s  editorial-side  background. 

(The  assistant  managing  editor/sys¬ 
tems  at  the  Philadelphia  Inquirer  is 
also  assistant  to  the  executive  editor 
and  project  manager  for  the  Atex 
News  Layout  installation.  He 
reported  and  edited  news  before 
moving  to  Philadelphia,  becoming 
features  sections  editor  there.) 

Stroud  cited  quality,  circulation, 
revenue  and  economy  as  automation 
objectives,  acknowledging  that 
“some  of  us  who  come  from  the 
newsroom  have  been  slow  to  learn 
this."  He  further  noted  that  “ad 
makeup  managers  don’t  need  ser¬ 
mons"  in  such  matters,  as  they 
already  “preside  over  [the]  second 
largest  cost  center  —  newsprint 
usage." 

Speaking  of  newspaper  automation 
in  general,  Stroud  commented  that 
I  "the  pace  of  change  has  been  bewil¬ 


dering.  In  fact,  1  haven’t  had  a  job  1 
understood  since  1  was  a  second- 
string  police  reporter  in  Chatta¬ 
nooga." 

He  distinguished  what  is  realistic 
for  a  newspaper  from  that  which 
works  elsewhere,  relating  a  visit  to  a 
state-of-the-art  automated  automo¬ 
bile  assembly  plant. 

“Publishing  a  newspaper  is  harder 
than  building  a  sport  sedan.  Imagine 
the  luxury  of  knowing  what  your 
product  is  going  to  be  months  in 
advance  .  .  .  [or]  having  to  retool 
once  a  year  instead  of  several  times  a 
night.” 

Furthermore,  at  newspapers,  auto¬ 
mation  makes  room  for  newer  chal¬ 
lenges:  “The  complexity  of  our  prod¬ 
ucts  will  rise  to  meet  the  capabilities 
of  the  new  automation,”  said  Stroud, 
citing  a  future  of  more  zones,  special 
sections,  lifts  and  late  ads.  Stroud’s 
Law. 


Among  five  “key  characteristics” 
of  the  next  level  of  automation,  he 
noted  “the  primacy  of  integration,” 
which  treats  “newspaper  publishing 
as  a  whole  manufacturing  process.” 
Departmental  systems  solutions  must 
take  into  account  effects  on  other 
departments  and  systems. 

The  new  automation  would  also  be 
characterized  by  use  of  portable  code 
and  standard  operating  systems  on 
off-the-shelf  hardware;  growing 
importance  for  images,  their  rapid 
creation  or  acquisition  and  sophisti¬ 
cated  processing  before  printing;  a 
“focus  on  the  user”  freeing  ad,  art 
and  news  staffers  from  technical  con¬ 
cerns  (“In  other  words,”  said  Stroud, 
“to  hell  with  anything  that  takes  more 
than  two  hours  to  learn,  and  in  most 
cases  to  hell  with  anything  you  can’t 
figure  out  by  looking  at  the  screen”); 


last  “and  most  important,  an  empha¬ 
sis  on  people  rather  than  machines. 
Psychology  is  going  to  be  more  impor¬ 
tant  than  electrical  engineering  to  the 
newspaper  of  the  future,”  Stroud 
asserted,  stressing  “humanware” 
over  hardware. 

Stroud  concluded  with  this  aspect 
of  the  new  automation,  noting  that  its 
adoption  means  “changing  the  way 
people  work,”  and  making  “creative 
use  of  good  people  whose  jobs  are 
being  changed  by  technology.” 

His  recipe  for  future  newspaper 
automation  includes,  rather  than 
equipment,  such  ingredients  as  plan¬ 
ning,  communication  and  departmen¬ 
tal  cooperation,  as  well  as  continual 
effective  training  and  “a  focus  on 
results.” 

They  are  the  principles  upon  which 
he  believes  successful  integration  and 
the  automation  objectives  listed 
above  can  be  achieved. 


(Stroud’s  ideas  are  shared  in  other 
production  areas.  Gary  Hoenig,  Long 
Island,  N.Y.,  Newsday  assistant 
managing  editor/graphics  and  busi¬ 
ness,  warned  in  “Coping  with  the  new 
technology,”  prepared  for  a  1987 
National  Press  Photographers  Assn, 
report,  that  “There’s  no  room  for  ter¬ 
ritoriality.  If  you  don’t  talk  to  each 
other,  chances  are  your  systems 
won’t  either.”) 

There  was  also  satisfaction  that 
ANLOMA  meetings  were  making 
visible  bottom-line  differences. 

Audrey  MacLean,  Toronto  Star 
operation  control  manager,  informed 
the  hundred  in  attendance  (of  which 
more  than  a  dozen  represented  five 
system/software  vendors)  that  an  idea 
brought  home  from  their  previous 
meeting  had  saved  her  paper  $90,000 
(Continued  on  page  32) 


“Publishing  a  newspaper  is  harder  than  building  a 
sport  sedan,  imagine  the  luxury  of  knowing  what  your 
product  is  going  to  be  months  in  advance . . .  [or] 
having  to  retool  once  a  year  instead  of  several  times  a 
night.” 
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Nowls  the  time  to  start 
getting  into  flexo  presses. 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4. .  .fiom 
the  people  who  have  done  more  with 
flexo  than  anybody.  Anywhere. 

We’ve  researched  the 
variables  in:  ANILOX 
ROLLS  (cell  volumes,  screen 
mlings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re-wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 

Send  for  our  free  booklet,  / 

Newspaper  Flexography  -  A  / 

Report  on  Current  Technology.  /  .  ^ 

It  gives  answers  to  questions  /  ^ 

that  you  may  not  have  even  / 
thought  of. 

' - L  I 

I  Please  send  me  ^ / 
.  Newspaper  Flexography  - 
I  A  Report  on  Current  I 

I  Technology  I 


PRINTING  PRESS  CO. 

P.O.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 
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{Continued  from  page  30} 


in  newsprint  alone  in  the  last  three 
months  of  1987. 

Charles  Conner’s  simple  but  unor¬ 
thodox  idea  at  the  Toledo  (Ohio) 
Blade  accommodated  three  deep 
four-column  ads  in  a  spread  across 
the  fold  in  double-truck  fashion, 
thereby  often  saving  two  or  four 
pages  of  newsprint  and  press  manning 
per  extra  ad  (E&P,  March  21,  1987). 
The  Blade  reported  saving  about 
$  10,000  using  the  placement  in  its  first 
year;  savings  become  enormous  for 
the  largest-circulation  papers. 

The  third  annual  meeting  was  the 
first  to  schedule  time  for  the  ques¬ 
tioning  of  a  panel  of  vendors.  Not 
unexpectedly,  standardization  and 
pagination  were  of  principal  concern. 

“I’m  practical  enough  to  know 
there  won’t  be  [standardization]," 
said  David  Gibbs  of  Dewar  Informa¬ 
tion  Systems  Corp.,  although  he 
acknowledged  a  need  for  newspaper 
systems  standards. 

Paul  Farrell  of  Atex  found  it  diffi¬ 
cult  and  not  always  useful  to  standar¬ 
dize.  Various  billing  systems,  circula¬ 
tion  sizes  and  markets  were  among 
the  “different  wrinkles”  he  found 
when  working  with  classified  adver¬ 
tising  managers.  He  noted  further  that 
not  only  does  Atex  serve  newspapers 
with  different  needs,  but  those  papers 
have  clients  with  different  needs. 

“We’re  fairly  convinced  there  is  a 
standard  out  there  for  hardware,  and 
that  is  PCs,"  said  Eugene  Kiel,  from 
CText  Inc.,  who  nevertheless  found 
that  even  when  standards  are  defined, 
too  many  quirks  turn  up.  Requiring 
newspapers  to  “give  up”  some  fea¬ 
tures  is  “not  realistic,”  he  concluded. 

Software  Consulting  Services 
president  Richard  Cichelli  believes 
there  should  be  such  standards  and 
that  customers  “ought  to  insist”  on 
them. 

Definitions  of  pagination  ranged 
from  partial  solutions  to  everything 
(but  not  yet).  Cichelli  described  a  pro¬ 
cess  of  working  from  classified  ad 
pages  to  the  greater  number  of  pages 
that  are  mostly  advertising  with  some 
news,  then  to  handling  editorially 
designed  pages  (covers  and  section 
breaks)  and,  after  having  addressed 
those  pages,  moving  on  to  image  pro¬ 
cessing. 

Farrell  looked  for  partial  pagina¬ 
tion,  followed  by  assembly  and  out- 
putting  through  a  raster  image  proces¬ 
sor. 

Dewar  said  most  vendors  have 


most  of  the  necessary  pieces  and 
some  have  all  the  pieces  for  electronic 
newspaper  layout.  But  even  though 
he  believes  “any  one  of  us  .  .  .  can 
and  will  offer  total  pagination  some 
time  this  year,”  he  thinks  that  the 
economics  aren’t  there  for  newspa¬ 
pers  to  make  the  purchases  right 
away.  (When  Farrell  quizzed  mem¬ 
bers  later,  1 3  affirmed  that  their  news¬ 
papers  were  considering  combining 
electronic  makep-up  and  dummying 
for  classified  sections.) 

The  meeting  was  also  the  first  to 
break  up  into  groups  that  later 
reported  on  several  topics.  Among 
concerns  were  vendors  unable  to  pro¬ 
vide  what  was  promised  and  a  need 
for  user  group  pressure,  lack  of 
understanding  between  systems  staff 
and  users  and  the  desirability  to  deter¬ 
mine  efficient  press  configurations. 

Vendors  were  credited  with  an 
understanding  of  the  problems  posed 
by  late-arriving  ads,  although  Jerry 
Hillman  of  the  Indianpolis  Star  and 
News  conceded  that  “it’s  going  to  get 
more  critical  as  we  get  into  the  elec¬ 
tronics  area.” 

Another  group  reported  no  consen¬ 
sus  in  understanding  integration  and 
recommended  a  glossary  of  computer 
jargon. 

“The  only  time  you  have  any  lever¬ 
age  to  get  [integration]  is  in  the  begin¬ 
ning,  before  you  pay  for  it,”  the  group 
reported. 

Groups  also  considered  use  of  mod¬ 
ular  ad  sizes,  premium  charges  for 
page-killers,  cooperation  between 
layout  and  classified  personnel  to 
understand  estimates,  ad  positioning 
schemes,  scheduling  of  color  and  per¬ 
sonnel  considerations. 

Color  in  advertising  generated  sub¬ 
stantial  interest.  Bergen  County,  N.J. 
Record  advertising  administration 
manager  Nicholas  Rosati  and  his 
assistant,  Gabe  Mariniello,  discussed 
the  bumpy  road  fo  the  use  of  color  at  a 
newspaper. 

Advertising  topics  covered  were 
attempts  by  sales  staff  to  help  “man¬ 
age”  advertisers’  color  decisions; 
keeping  90-day  color  ad  lists  for  color, 
size  and  placement;  a  determination 
“to  undercut  commercial  photogra¬ 
phers”  in  the  area  through  use  of  a 
large  new  studio  separate  from  the 
editorial  studio  and  the  hiring  of  an 
experienced  photo  saleswoman  by 
the  department;  positioning  of  color 
advertising,  including  in-house 
recruiting;  advertisers’  specification 
to  maintain  either  color  or  position 
when  color  is  unavailable  after  sec¬ 
tioning;  recommendation  for  in-house 
color  separation  of  ad  material;  lim¬ 
itation  of  spot  colors  to  red  and  blue 


and  process  color  ad  sizes  to  two-col¬ 
umn  X  5 'A". 

Audrey  MacClean  surveyed  layout 
managers  in  matters  of  hiring,  manage¬ 
ment  and  staff  pay,  which  was  believed 
lower  than  other,  comparable  jobs  at 
newspapers.  With  the  consent  of  em¬ 
ployees  at  her  paper,  MacLean  admin¬ 
istered  tests  in  mathematics  and  spatial 
reasoning,  hoping  to  find  an  average 
level  of  abilities  for  qualified  layout 
persons  against  which  to  measure  when 
hiring. 

Among  conclusions  drawn  from  the 
meeting  was  a  recognized  need  to  state 
specifics  and  priorities  when  dealing 
with  vendors,  as  well  as  the  need  to 
approach  them  as  a  professional  group. 
Lack  of  standards  creates  obstacles  to 
successful  automation.  It  was  felt  that 
advertising  was  perhaps  the  only  side 
of  newspapers  with  so  few  or  no  stan¬ 
dards. 

With  this  in  mind,  Knight-Ridder’s 
Leon  Williamson  was  chosen  to  chair 
a  standards  committee.  It  was  also 
decided  to  assemble  a  glossary  that 
will  allow  all  productions  areas  to 
understand  each  other. 

Dale  Miller  of  the  Atlanta  Journal 
and  Constitution,  host  of  the  last  two 
meetings,  will  be  ANLOMA  presi¬ 
dent  for  the  next  year,  taking  over 
from  Katherine  Granat  of  the  Minne¬ 
apolis  Star  Tribune  (who  will  remain 
with  the  association  in  a  consulting 
capacity). 

System  choices  probably  will  be 
presented  next  year  by  a  panel  of 
users,  rather  than  by  one  representa¬ 
tive  of  one  newspaper.  Granat  said 
she  expected  a  future  focus  on  layout 
personnel,  more  and  more  of  whom 
will  have  to  become  accustomed  to 
working  with  electronic  automation. 

PAGE  had  large 
growth  year  in  ’87 

In  its  largest  growth  year  to  date, 
the  PAGE  cooperative  buyers  associ¬ 
ation  increased  membership  by  59% 
and  purchasing  by  62%  in  1987. 

Membership  now  totals  130,  of 
which  1 1 1  are  dailies,  in  32  states. 
Purchases  exceeded  $27.5  million  last 
year. 

Equipment  and  services  suppliers  add¬ 
ed  in  1987  include  an  architectural  engi¬ 
neering  firm,  a  replacement  press  parts 
and  services  company  and  another 
graphic  arts  supplier. 

The  nonprofit  association  serves 
independent  newspapers  and  pri¬ 
vately  owned  groups.  It  monitors 
product  quality  and  will  conduct 
regional  seminars  for  members 
involved  in  purchasing. _ 
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TECHNICAL  BRIEFS 


U.S.  Printing  Ink 
hires  fiexo  expert 

U.S.  Printing  Ink  Corp.  has 
retained  Walter  Hempton  to  consult 
with  its  flexo  ink  customers  and  those 
using  other  processes. 

The  East  Rutherford,  N.J. -based 
manufacturer’s  operations  vice  presi¬ 
dent,  Herbert  L.  Edelman,  cited 
Hempton’s  production  expertise  and 
knowledge  of  flexography. 

Hempton,  who  consults  for  his 
Print,  Media  &  Graphics  Inc.,  has 
been  production  director  at  dailies  in 
Delaware,  Michigan  and  Colorado, 
where  he  served  as  Denver  Post  vice 
president  and  director  of  operations 
until  1984.  He  has  since  worked  with 
newspapers  on  flexo  conversion  or 
expansion  and  with  flexo  press  sup¬ 
pliers  and  ink  manufacturers. 

Harris  papers 
to  get 

DSI  software 

Data  Sciences  Inc.  will  install  its 
Papertrack  newspaper  management 
software  at  all  dailies  belonging  to 
Harris  Enterprises  Inc.  of  Hutchin¬ 
son,  Kans.  Beginning  this  spring, 
software  will  be  installed  on  Texas 
Instruments’  Business  System  Series 
minicomputers. 

In  addition  to  Papertrack  accounts 
receivable  programs  for  display 
advertising,  circulation,  total  market 
coverage,  payroll,  accounts  payable 
and  general  ledger,  the  Silver  Spring, 
Md. -based  software  development 
firm  is  customizing  a  profit-sharing 
trust  system  and  other  programs  for 
Harris  Group  newspapers,  eight  of 
which  are  in  Kansas,  two  in  California 
and  another  in  Iowa. 

Atex  announces 
ad,  pagination 
system  saies 

Atex  announced  sales  of  its  pagina¬ 
tion  and  advertising  systems  to  five 
newspapers. 

The  Idaho  Statesman  and  the 
Lansing  (Mich.)  State  Journal  have 
acquired  Series  60  systems  with  edi¬ 
torial,  Integrated  Advertising  System 
(IAS),  classified  pagination  and 
Architect  software. 

The  55,0(X)-circulation  Boise  daily 
received  a  65-terminal  system  and 


display  ad  terminals,  replacing  a  Har¬ 
ris  system.  The  72  terminals  at  the 
65,000-daily  State  Journal  replaced 
Digital  Equipment  Corp.  products.  A 
third  Gannett  Newspapers  group 
daily,  the  56,000-copy  evening  Green 
Bay  (Wise.)  Press-Gazette ,  has 
upgraded  its  Atex  system  with  display 
ad  makeup,  classified  pagination  and 
News  Layout  software  functioning  on 
Atex  Graphic  Workstations.  The 
upgrade  also  includes  IAS  classified 
order  entry  and  the  Enhanced  System 
Performance  memory  package. 

The  Hartford  (Conn.)  Courant  is 
upgrading  its  Atex  classified  system 
to  IAS  classified  and  retail  order 
entry,  adding  Enhanced  System  Per¬ 
formance  and  increasing  its  terminals 
to  65.  Five  Atex  Graphic  Worksta¬ 
tions  will  also  be  installed  for  support 
of  classified  pagination  and  Architect 
systems.  Architect  extracts  ad  infor¬ 
mation  from  the  IAS  database  for 
automatic  dummying. 

The  Riverside,  Calif.,  Press-Enter¬ 
prise  bought  a  48-terminal  Series  6 
advertising  system.  (It  already  uses  a 
six-CPU  Series  6  on  the  editorial 
side.)  The  installation  includes  IAS 
software,  production  tracking  (for 
checking  display  ads’  progress 
throughout  production),  bar  code 
reader  (for  entering  ad-tracking  data 
into  the  IAS  at  chosen  workstations) 
and  Architect  for  dummying. 

Softsel  contracts 
with  Adobe  Systems 

Softsel  Computer  Products  Canada 
Inc.  has  contracted  with  Adobe  Sys¬ 
tems  Inc.  for  distribution  of  all  Adobe 
products  in  Canada.  Through  the 
arrangement,  “Adobe  Systems  will 
be  able  to  better  service  the  resellers 
and  VARs  in  Canada,”  said  Adobe 
Canadian  sales  manager  Robert  Sim¬ 
mons. 


QUIPP  SYSTEMS,  INC. 

9270  N.W.  IDOth  STREET 
MIAMI.  FLORIDA  33178 

(305)  884-5204 


WHAT  DOES  A 
NEWSPAPER 
PRINTER  OR 
PUBLISHER 
NEED  TO  KNOW 
ABOUT 

FLEXOGRAPHY 

? 

EVERYTHING! 

There  is  only  one  growth 
area  in  printing  today,  . 
the  newest,  most  vibrant 
process  around . .  FLEXO! 

Get  a  clear  look 
through  publication’s 
"Window  to  the  Future" 
at  the  FTA 
30th  Annual  Forum 

•  Learn  what’s  new  in  basic 
and  ancillary  technology 
at  general  and  breakout 
sessions 

•  Thlk  hardware  and  sup¬ 
plies  with  over  100  exhibi¬ 
tors  at  Info*  Flex  tabletop 
demo  area 

•  See  how  good  flexo  can 
be  at  the  FTA  Awards 
(and  discover  how  last 
year’s  winners  did  it) 

•  Be  ready  for  the  printing 
process  of  the  future! 

May  1-4,  1988 
Opryland  Hotel 
Nashville,  Tennessee 
$400  FTA  Members 
$650  Non-Members 
Contact  Grace  Leach 
516-737-6020 

RA 

Flexo  Tbchnical  Assn 
900  Marconi  Avenue 
Ronkonkoma,  NY  11779 
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NEWS/TECH 


Selecting  or  developing  a  layout  system 

Finding  the  right  electronic  layout  system 
for  your  newspaper  is  no  easy  task 


By  Jim  Rosenberg 

As  manual  ad  dummying  gives  way 
to  electronic  layout,  those  who  put 
together  advertising  copy  on  newspa¬ 
per  pages  are  catching  up  with 
advancing  automation  elsewhere  in 
the  business. 

On-screen  page  assembly  calls  for 
sophisticated  programs  and  interac¬ 
tion  with  other  departments’  systems 
for  ad  billing,  delivery  of  the  news 
hole  to  editorial  and  possibly  even  the 
press  configuration. 

Such  integration  would  be 
expected  to  include  business  and  cir¬ 
culation  systems,  bringing  dollars  and 
deliveries  into  the  overall  network. 
Efforts  in  this  direction  continue,  but 
until  the  electronic  ad  dummying 
arrived,  the  layout  was  left  out. 

Highly  automated  areas  depend 
upon  those  who,  with  pencil  and 
paper,  figure  how  it  can  ail  fit 
together,  omitting  nothing  and  creat¬ 
ing  pages  satisfying  advertisers  and 
editors  alike  —  not  an  enviable  job. 

“We  arbitrate  the  interests 
of  .  .  .  news,  advertising  and  produc¬ 
tion,”  said  Washington  Post  makeup 
manager  Jack  Watson,  explaining  a 
need  to  deal  with  differences  in  atti¬ 
tude,  interest  and  jargon  from  one 
department  to  the  next. 

Common  problems  among  makeup 
people  won’t  necessarily  have  com¬ 
mon  solutions,  owing  to  differences 
among  newspapers. 

“No  common  denominator” 
exists,  said  Watson.  Some  makeup 
managers  report  to  advertising, 
others  to  production  and  some 
directly  to  publishers;  papers  may  be 
concerned  with  volume,  zoning  or 
color.  Given  these  different  areas  of 
authority  and  emphasis  (circulation, 
advertising,  production),  how  can  a 
vendor  make  a  product  for  everyone, 
asked  Watson.  “They  cannot  do  it.” 

Watson  counseled  vendor  selection 
according  a  paper’s  needs.  But  many 
of  those  who  have  adopted  electronic 
makeup  reported  less-than-satisfac- 
tory  results.  Designing  and  building  a 
newspaper’s  own  system  also 
appears  risky  and  time-consuming. 
Until  the  technology  evolves  further 


and  users  become  comfortable  with 
equipment,  time  and  material  savings 
may  well  remain  hypothetical. 

No  ad  makeup  system  is  likely  to 
make  everyone  happy  all  the  time 
because  of  its  sensitive  function: 
makeup  is  the  fulcrum  upon  which  ad 
profits,  production  costs  and  news 
content  are  balanced,  and  every  day 
each  weighs  in  differently,  as  ad  vol¬ 
ume,  sizes,  placements,  news  events 
and  copy  volume,  color  content  and 
location  all  change. 

In  fairness  to  vendors,  it  is  worth 
remembering  that  the  newspapers 
with  the  most  need  (and  money)  for 
makeup  systems  are  the  largest  ones, 
which  pose  the  greatest  problems. 


The  Post  selected  Software  Con¬ 
sulting  Services  because  it  would  tie 
into  existing  equipment  and  cut  costs. 
The  high  cost  of  Post  ads,  according 
to  Watson,  makes  positioning  impor¬ 
tant  to  advertisers. 

“We  think  zoning  is  the  answer,” 
said  Watson,  who  mentioned  that  his 
paper  makes  up  the  ad  product 
around  the  news.  The  paper  offers 
seven  different  advertising  zones  and 
manages  them  through  12  different 
editorial  zones.  Its  production  and 
advertising  deadlines  “have  become 
more  and  more  incompatible,”  said 
Watson. 

“I  don’t  consider  this  a  user- 
friendly  system,”  said  Watson, 
explaining  that  the  Post  “has  taken  a 
basic  product  and  tried  to  shape  and 
form  it”  for  its  needs.  He  is  still  wait¬ 
ing  to  see  promised  saving  on  news¬ 
print.  The  Post  is  going  over  to 
Admarc,  which  can  tie  into  SCS’s 
Layout  8000. 

If  Watson  had  to  give  large  and 
complex  papers  one  warning, 
“  ...  it  would  be  ‘do  you  have  this 
kind  of  support?’  ”  His  reference  was 


to  an  interested  staff  and  the  vendor’s 
cooperation.  He  also  credited  man¬ 
agement  for  not  pressuring  for 
implementation.  While  elsewhere 
such  automation  may  cause  anxiety, 
Watson  says  his  people  are  quite 
eager  to  implement  electronic  layout. 
“They’re  getting  too  far  ahead  of 
me.” 

The  Ashitry  Park  (N.J.)  Press, 
tenth  in  classified  and  legal  linage, 
ninth  in  retail  lineage,  third  in  auto¬ 
motive  display  linage  and  first  in  color 
linage  among  U.S.  dailies,  publishes 
seven  zoned  editions  each  week. 

Nevertheless,  a  four-person  layout 
staff  still  manually  dummies  the 
140,()00-circulation  daily  almost  three 


years  after  formation  of  a  committee 
to  study  electronic  layout. 

Creative  Data  Systems  was  chosen 
to  supply  a  system,  and  all  depart¬ 
ments  supported  the  choice  for  busi¬ 
ness  and  technical  reasons,  said  Press 
advertising  services  manager  Donald 
Bender.  The  Press  would  be  a  test  site 
for  CDS,  which  was  said  to  need  no 
interface,  but  underwent  subsequent 
modification.  Reported  problems 
were  poor  ad  positioning  and 
inadequate  support,  including  prob¬ 
lem-solving  at  the  expense  of  training 
time. 

Last  October,  CDS  notified  the 
Press  that  it  was  being  purchased  by 
Integrated  Newspaper  Systems,  a 
joint  venture  involving  Ingersoll 
Publications,  of  Princeton,  N.J.  —  a 
direct  competitor  with  the  Press.  One 
of  two  options  offered  the  Press  was  a 
“generous  refund,”  which  was 
accepted. 

Even  when  a  system  is  generally 
found  to  be  satisfactory,  implementa¬ 
tion  of  electronic  ad  makeup  can  find 
obstacles  in  the  form  of  staff  reluc- 
(Continued  on  page  42) 


In  fairness  to  vendors,  it  is  worth  remembering  that 
the  newspapers  with  the  most  need  (and  money)  for 
makeup  systems  are  the  largest  ones,  which  pose  the 
greatest  problems. 
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IN  BRIEF 


Weekly  publisher  is 
new  APA  president 

Jack  Venable,  publisher  of  the 
weekly  Tallahassee  Tribune,  was 
elected  president  of  the  Alabama 
Press  Association  during  the  group’s 
winter  convention  in  Huntsville. 

Elected  to  a  one-year  term,  Ven¬ 
able  succeeds  Steve  Stewart,  editor 
of  the  Monroe  Journal  in  Monroe¬ 
ville.  Venable,  who  has  been 
publisher  of  the  Tribune  since  1970,  is 
a  four-term  member  of  the  Alabama 
House  of  Representatives. 

Also  elected  were:  James  E.  Jacob¬ 
son,  editor  of  the  Birmingham  News, 
first  vice  president;  and  Paul  Davis, 
publisher  of  the  Auburn  Bulletin,  sec¬ 
ond  vice  president. 

New  board  members  elected  to 
two-year  terms  were:  Larry  Beasley, 
publisher  of  the  Hartselle  Enquirer, 
Doug  Pearson,  publisher  of  the  Daily 
Mountain  Eagle  in  Jasper;  John 
Stevenson,  publisher  of  the  Randolph 
Leader  in  Roanoke;  Dick  Amberg, 
publisher  of  the  Montgomery  Adver¬ 
tiser  and  Alabama  Journal',  Linda 
Breedlove,  co-publisher  of  the  South 
Alabamian  in  Jackson;  and  Bill  Beck- 


ner,  president  of  Mobile  County 
Publications. 

Elected  to  a  one-year  term  was  Pat 
Courington  Jr.,  president  of  the  Sand 
Mountain  Reporter  in  Albertville. 

Newly  installed  officers  of  the  Ala¬ 
bama  Newspaper  Advertising  Ser¬ 
vice,  APA’s  business  affiliate,  were: 
Ben  Kennamer,  publisher  of  the  Sand 
Mountain  Reporter,  president;  and 
Ken  Lightsey,  publisher  of  the 
Franklin  County  Times  in  Russell¬ 
ville,  vice  president. 

Installed  as  officers  of  the  APA 
Journalism  Foundation  were:  Patrick 
McCauley,  editor  of  the  Huntsville 
Times,  president;  and  Luke  Slaton, 
president  of  the  Moulton  Advertiser, 
vice  president. 


Food  writing  group 
opens  its  contest 

The  Newspaper  Food  Editors  and 
Writers  Association  has  opened  its 
second  annual  Awards  Competition 
to  all  newspaper  food  writers  whose 
work  appeared  in  general  circulation 
newspapers  or  newspaper  magazine 


supplements  in  1987.  In  the  first  year 
of  the  competition,  only  members  of 
the  organization  were  eligible  to  com¬ 
pete,  but  now  it  has  been  expanded. 

The  competition  is  designed  to  rec¬ 
ognize  excellence  in  the  field  of  news¬ 
paper  food  reporting  and  editing. 
Contest  categories  include  Best  Sec¬ 
tion,  General  Food  Reporting,  Con¬ 
sumer  Interest/Nutrition,  and  Col¬ 
umns.  There  are  three  circulation 
categories:  under  10,000  daily; 
100,000-250,000;  and  over  250,000. 


Mercury  News  gets 
record  donations 

For  the  fifth  year  in  a  row,  the  San 
Jose  (Calif.)  Mercury  News  Holiday 
Wish  Book  raised  a  record  amount  of 
donations  —  the  grand  total  was 
$137,324. 

The  Mercury  News  Wish  Book  is 
an  in-paper  “catalog”  published  the 
Sunday  after  Thanksgiving  that  fea¬ 
tures  stories  of  36  needy  people  or 
organizations.  Donations  are 
received  from  individuals,  organiza¬ 
tions  and  schools,  and  the  results  are 
published  on  Christmas  Day. 


EXPAND  YOUR  VISION 


There’?  big  news  from  America’s  big¬ 
gest  and  best  graphic  communications 
trade  show. 

In  1988  GRAPH  EXPO®  will  continue 
its  growth  into  one  of  ^ 

America’s  leading  show- 
cases  for  Electronic  and  ^  J  fc  »  ■ 
Desktop  Publishing  sys-  APRIL  17-20, 1988 
terns,  in  addition  to  JACOBJNms 
displaying  all  kinds  of  typo- 
graphic,  makeup,  prepress, 
pressroom  and  bindery  n.i.n-i. 


[cl  JJ;;:  EXPO 


equipment.  More  than  400  exhibitors 
show  the  leading  technologies. 

And  in  1988  we’ll  be  moving  into  the 
biggest  show  hall  we’ve  ever  had  on  the 
I  11^  East  Coast,  the  Jacob 
Javits  Convention  Center 
In  New  York  City.  So  you 
can  view  even  more  of  the 
newest  and  best. 

GRAPH  EXPO®  88: 
Expand  your  vision  as 
never  before. 


For  more  information, 
return  to: 


Graphic  Arts  Show 
Company,  Inc. 

1899  Preston  White  Dr. 
Reston,  VA  22091 


Company . 


Telephone . 
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SYNDICATES 


He  makes  satirical  points  in  ‘Making  It’ 

California  resident  Keith  Robinson  uses  his  offbeat  graphic  feature 
to  comment  on  America’s  image-conscious  society  and  more 


By  David  Astor 

The  road  to  success  for  a  cartoonist 
often  involves  syndication  and  then  a 
book  collection.  But  for  Keith  Robin¬ 
son,  the  book  agreement  came  first. 

An  agent  contacted  Robinson  soon 
after  the  West  Coast  creator  was  pro¬ 
filed  in  a  November  1986  Los  Angeles 
Times  story.  Robinson  back  then  was 
doing  his  “Making  It:  A  Survival 
Guide  for  Today”  feature  for  the  Easy 
Reader,  a  weekly  newspaper  based  in 
Hermosa  Beach,  Calif.  The  agent 
subsequently  approached  Harper  & 
Row  about  publishing  a  “Making  It” 
collection,  and  the  book  company 
readily  agreed  to  a  deal  that  was  con¬ 
summated  in  March  1987. 

Armed  with  this  news,  the  agent 
contacted  Universal  Press  Syndicate  in 
April  1987.  Universal,  too,  expressed 
immediate  interest  in  “Making  It,” 
and  signed  Robinson  on. 

Robinson  was  quite  shocked  at  his 
run  of  good  luck,  and  especially  sur¬ 
prised  that  Universal  agreed  to  dis¬ 
tribute  “Making  It”  without  signifi¬ 
cant  revisions.  He  noted  that  his  text- 
heavy  creation  —  which  has  been 
called  an  “illustrated  feature”  and  a 
“graphic  humor  column”  —  does  not 
look  or  read  like  the  typical  syndi¬ 
cated  cartoon. 

“I  expected  them  to  ask,  ‘Can  you 
make  this  into  a  comic  with  four 
panels  and  15  words  a  day?’”  recalled 
Robinson.  “But  they  told  me  to  keep 
doing  it  the  way  I’d  been  doing  it.” 

Universal,  which  introduced 
“Making  It”  in  December,  has  had  no 
reason  to  regret  its  decision.  The  syn¬ 
dicate  has  sold  the  feature  to  the  Balti¬ 
more  Morning  San,  Chicago  Tribune, 
Dallas  Morning  News,  Denver  Roc/ty 
Mountain  News,  Detroit  Free  Press, 
Houston  Chronicle,  Los  Angeles 
Herald  Examiner,  Minneapolis  Star 
and  Tribune,  Nashville  Tennessean, 
Orlando  Sentinel,  Sacramento  Bee, 
Seattle  Times,  Tampa  Tribune,  and 
about  40  other  papers.  These  clients 
run  the  weekly  feature  —  available  in 
color  or  black  and  white  —  in  their 
Sunday  comic  sections  or  in  other 
parts  of  their  Sunday,  Saturday,  or 
weekday  editions. 

“Making  It,”  as  its  full  title  indi¬ 


cates,  usually  sports  an  advice  for¬ 
mat.  But  Robinson  is  basically  offer¬ 
ing  satire,  not  advice.  He  lampoons 
fads,  trends,  people  overly  concerned 
with  image,  people  striving  like  man¬ 
iacs  to  get  ahead,  and  more. 

“If  there’s  a  message  in  ‘Making 
It,”’  said  Robinson,  “it’s  ‘CALM 
DOWN !’  People  work  so  hard  to  keep 
up  and  not  look  foolish,  but  they’re 
looking  foolish  doing  it!” 

Specific  topics  of  Robinson’s 
humor  have  included  yellow  power 
ties,  business  cards,  parties,  sushi 
bars,  computer  dating,  roommates, 
“what  the  well-dressed  coffee  table  is 
wearing  this  year,”  radio  stations, 
movies,  and  high  school. 

In  the  last-mentioned  “Making  It,” 
Robinson  wrote:  “Think  carefully 
before  becoming  student  body  prez  or 
head  cheerleader  or  football  captain. 
Can  you  maintain  this  success  for¬ 
ever?  In  ten  years  will  you  be  running 
for  Congress?  Have  your  own  tv 
show?  Be  quarterback  for  the  Raid¬ 
ers?  Or  will  you  be  pumping  gas  by 
day,  reading  the  yearbook  by  night? 
Nothing  is  sadder  than  someone  who 
peaked  in  high  school.” 

“Making  It”  is  peopled  by  recur¬ 


ring  yuppie  and  non-yuppie  charac¬ 
ters,  several  of  whom  are  based  on 
Robinson’s  friends.  Robinson  fre¬ 
quently  gets  “Making  It”  ideas  from 
listening  to  these  acquaintances  talk, 
and  also  gets  ideas  from  his  own  con¬ 
versations. 

“I’ll  be  sitting  around  complaining 
about  1950s  [and  1960s]  songs  being 
used  in  commercials,”  noted  Robin¬ 
son.  “Five  minutes  later  my  friends 
say,  ‘Sounds  like  a  cartoon  to  me!”’ 

Then  Robinson  has  to  sit  down  to 
write  and  draw.  Sometimes  he  creates 
a  “Making  It”  in  under  an  hour,  but  it 
usually  takes  four-to-six  hours  or 
longer  —  especially  when  a  lot  of 
research  is  involved. 

The  32-year-old  Robinson  works 
on  “Making  It”  at  his  Manhattan 
Beach,  Calif.,  apartment  three  blocks 
from  the  Pacific  Ocean.  He  has  lived 
in  the  Los  Angeles-area  community 
since  birth  —  and  has  developed 
humorous  projects  a  good  part  of  his 
life.  Robinson  recalls  convincing  a 
junior  high  teacher  in  1967  to  allow 
him  to  shoot  a  film  parody  rather  than 
write  a  book  report  on  Fahrenheit  45 1 
—  which  was  quite  ambitious  for  a 
time  when  there  wasn’t  exactly  a 
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VCR  in  every  home.  Then,  in  a  high 
school  class,  Robinson  created  a 
funny  poster  instead  of  a  book  report. 

Robinson  later  started  a  16-page 
monthly  humor  magazine  while 
studying  computer  science  at  Califor¬ 
nia’s  Northrop  University,  and  then 
contributed  to  the  already  existing 
humor  magazine  at  UCLA  while 
earning  a  master’s  in  computer  sci¬ 
ence. 

After  college,  Robinson  did  televi¬ 
sion  special  effects,  designed  video 


games  for  Mattel  (where  he  created 
funny  films  on  the  side),  wrote  free¬ 
lance  stories,  and  developed  com¬ 
puter  software.  Robinson  has  also 
done  graphic  design  work  via  his 
Strand  Cruisers  company,  although 
he’s  moving  away  from  this  as  “Mak¬ 
ing  It”  becomes  more  popular. 

Robinson’s  graphic  feature  began 
in  1985  after  he  converted  a  short 
fiction  story  into  a  cartoon — and  won 
grand  prize  in  an  Easy  Reader  con¬ 
test.  The  newspaper  asked  Robinson 


Michael  Ramirez  and  one  of  his  cartoons. 


Copley  offering  Ramirez  cartoons 


The  work  of  Michael  Ramirez  is 
being  offered  as  part  of  Copley  News 
Service’s  editorial  cartoon  package. 

Ramirez  —  whose  caricatures  are 
also  available  —  works  for  the  San 


Clemente  Daily  Sun-Post  and  the 
weekly  Newport  Ensign  in  California. 
He  recently  received  a  California 
Newspaper  Publishers  Association 
award  for  best  editorial  cartoonist  in 
the  category  of  weekly  papers. 


WPWG  is  offering  humor  coiumn 


A  twice-weekly  topical  humor  col¬ 
umn  by  best-sellirg  author  Stephanie 
Brush  will  be  syndicated  by  the 
Washington  Post  Writers  Group 
starting  March  21. 


Stephanie  Brush 


“One  thing  I  want  my  column  to  do 
is  provide  an  outlet  for  all  those  peo¬ 
ple  who  are  a  little  bit  stressed  out 
(okay,  everyone  on  Earth)  and  spare 
them  the  trouble  of  having  to  go  down 
and  deploy  nuclear  weapons  at  the 
supermarket,”  she  said. 

Brush,  33,  is  the  author  of  two 
Simon  &  Schuster  books  of  essays  — 
Men:  An  Owner’s  Manual,  which  has 
been  translated  into  five  languages, 
and  Life:  A  Warning.  She  has  been  an 
editor  at  Viva  and  Seif,  and  her  stories 
from  the  U.S.,  Asia,  Europe,  South 
America,  Australia,  and  the  Arctic 
have  appeared  in  magazines  such  as 
People,  Vogue,  Cosmopolitan, 
Mademoiselle,  and  Family  Weekly. 


Addis  cartoon  enters  syndication 

“Bent  Offerings,”  a  daily  cartoon  I  Petersburg  Evening  Independent  and 


panel  by  Don  Addis,  has  been  intro¬ 
duced  by  Creators  Syndicate. 

Addis  has  been  an  editorial  car¬ 
toonist  for  the  (now-defunct)  St. 


St.  Petersburg  Times  since  1964.  He 
also  writes  a  humor  column  for  the 

(Continued  on  page  38) 


to  create  a  weekly  cartoon,  and 
“Making  It  at  the  Beach”  was  born. 
Robinson  focused  his  satire  on  South¬ 
ern  California  beach  life  for  a  while 
before  giving  “Making  It”  a  new 
name  and  wider  focus  in  1986. 

The  Los  Angeles  Times  article  that 
year  also  resulted  in  another  person, 
besides  the  agent,  contacting  Robin¬ 
son.  A  tv  producer  asked  about  devel¬ 
oping  a  “Making  It”  project.  Robin¬ 
son  said  an  option  has  been  taken  out 
for  a  live-action  series. 

“Making  It”  greeting  cards  are  also 
in  the  offing,  and  Robinson  is  heavily 
involved  in  designing  them.  He  also 
spends  time  serving  as  president  of 
the  Manhattan  Beach  Historical  Soci¬ 
ety  and  chairperson  of  Pier  Pressure, 
a  citizens’  group  fighting  to  restore 
the  Manhattan  Beach  pier.  And 
Robinson  enjoys  reading  comics, 
including  “The  Far  Side”  by  Gary 
Larson,  “Doonesbury”  by  Garry 
Trudeau,  “Calvin  and  Hobbes”  by 
Bill  Watterson,  and  “Bloom  County” 
by  Berke  Breathed  of  the  Washington 
Post  Writers  Group.  The  first  three 
comics  are  distributed  by  Universal. 

And  book  buyers  began  to  enjoy 
“Making  It”  this  month,  because  the 
Robinson  collection  Harper  &  Row 
agreed  to  last  year  has  just  been 
released. 


DRESS  FOR 
READERSHIP 
SUCCESS. 
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What's  hot  on  the  designer  runways 
from  Milan  to  New  York  heats  up 
readership  from  Maine  to  Nebraska. 
So  dress  up  your  lifestyle  pages 
with  weekly  fashion  features  from 
our  COODLIFE and  AMERICAN 
SCENE  packages.  Plus  our  once-a- 
month  BEAUTY  BEAT.  Or  go  for 
broke  with  our  one-time,  ^-feature 
SPRINC/SUMMER  and  FALL/WINTER 
Special  Ad  Packages  available  with 
art  and  optional  color  photos. 

Call  toll-free  800-445^555  for  a 
free  sample  of  what  the  best  pages 
are  wearing.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package  that 
ties  up  readership  and  revenues. 
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Times,  and  does  free-lance  cartoons 
for  magazines  such  as  Playboy  and 
National  Lampoon. 

The  52-year-old  Hollywood,  Calif., 
native  —  who  served  in  the  U.S. 
Army  and  then  majored  in  advertising 
design  at  the  University  of  Florida  — 
formerly  did  the  syndicated  “Briny 
Deep”  and  “Babyman”  comics. 


Named  by  magazine 

A  number  of  syndicated  creators 
were  among  the  250  people  named  as 
members  of  “The  New  American 
Establishment”  in  a  special  February 
8  edition  of  U.S.  News  &  World 
Report. 

Included  were  columnists  David 
Broder  of  the  Washington  Post  Writ¬ 
ers  Group,  William  F.  Buckley  Jr.  of 
Universal  Press  Syndicate,  Michael 
Kinsley  of  United  Feature  Syndicate, 
Charles  Krauthammer  of  WPWG, 
Robert  Novak  of  North  America  Syn¬ 
dicate,  Norman  Podhoretz  of  NAS, 
William  Safire  of  the  New  York  Times 
News  Service,  William  Schneider  of 


- 

Probably  not  a  frequent  flyer. 

the  Los  Angeles  Times  Syndicate 
(LATS),  Thomas  Sowell  of  Scripps 
Howard  News  Service,  George  Will  of 
WPWG,  and  Garry  Wills  of  Univer¬ 
sal.  The  only  cartoonist  cited  was 
“Doonesbury”  creator  Garry  Tru¬ 
deau  of  Universal. 

Also  named  were  several  syndi¬ 
cated  people  who  are  primarily 
known  for  their  non-journalistic 
endeavors,  such  as  columnist  Jeane 
Kirkpatrick  of  LATS. 


News  about  Garfield 

“Garfield”  by  Jim  Davis  of  United 
Feature  Syndicate  finished  first  in  a 
recent  Aberdeen  (S.D.)  American 
News  comic  poll. 

In  other  news,  the  characters  of 
Garfield  and  Orson  (from  Davis’ 
United-distributed  “U.S. Acres” 
comic)  were  featured  in  ads  promot¬ 
ing  Newspaper  in  Education  Week 
March  7-11. 

Also,  Garfield  —  who  won  the 
humor  award  for  his  float  in  the  Tour¬ 
nament  of  Roses  Parade  —  and  Davis 
will  be  grand  marshals  of  the  Indian¬ 
apolis  500  Festival  in  May. 

Stamp  writer’s  prize 

Self-syndicated  “Stamping 
Grounds”  columnist  Joseph  Zollman 
was  among  those  receiving  Certifi¬ 
cates  of  Award  in  the  recent  1987 
COPO  Philatelic  Writers  Competi¬ 
tion. 

Zollman  —  based  at  P.O.  Box  632, 
Long  Beach,  N.  Y.  11561  —  writes  for 
the  South  Shore  Record  in  Long 
Beach. 


FINALLY. 

THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


Exclusive  text,  B&W  photos  and  color  slides  from  Fairchild  Publications’  WOMEN’S  WEAR  DAILY,  W  AND  M. 

For  details  on  this  new  5-day-a  week  news  and  feature  service,  and  information  about  availability  in  your  area,  call  Dan  Barber  at 
The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 
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This  big  bird  doesn't  appear  on  'Sesame  Street. 

Two  AIS  comics  discuss  animais 


Two  animal-related  comics  are 
being  offered  by  the  American-Inter¬ 
national  Syndicate  (AIS). 

“Adventures  in  Nature”  is  a  daily 
panel  by  Robert  Peterson,  while  “The 
World  of  the  Wild”  is  a  daily  (or  Sun¬ 
day)  strip  by  Joe  Seidita.  They  both 
offer  facts  about  such  matters  as  the 


Cartoonists  will  talk 

A  number  of  cartoonists  —  includ¬ 
ing  several  syndicated  ones  —  will 
speak  at  a  weekly  course  this  spring  at 
the  Smithsonian’s  Hirshhorn  Art 
Gallery  in  Washington,  D.C. 

Appearing  April  1 1  will  be  “Berry’s 
World”  creator  Jim  Berry  of  Newspa¬ 
per  Enterprise  Association,  followed 
by  former  Mad  staffer/T/me  cover 
creator/advertising  cartoonist  Jack 
Davis  on  April  18,  cartoonist/carica¬ 
turist  (for  the  Washington  Post  and 
magazines)  Richard  Thompson  on 
April  25,  and  editorial  cartoonist  Pat 
Oliphant  of  Universal  Press  Syndicate 
on  May  2. 

Then  comes  caricaturist/A/«(/  con- 
tributor/T/me  cover  creator  Mort 
Drucker  on  May  9,  “On  the 
Fastrack”  creator  Bill  Holbrook  of 
King  Features  Syndicate  on  May  16, 
the  “Crock”  and  “Out  of  Bounds” 
team  of  Bill  Rechin  and  Don  Wilder  of 
North  America  Syndicate  on  May  23, 
and  “Gasoline  Alley”  cartoonist  Jim 
Scancarelli  of  Tribune  Media  Services 
on  June  6. 

Coordinator  and  moderator  of  the 
course  is  cartoonist  and  cartoon  col¬ 
lector  Art  Wood,  who  is  a  past  presi¬ 
dent  of  the  Association  of  American 
Editorial  Cartoonists. 


Shulman  at  TV  Data 

TV  Data,  the  United  Media  com¬ 
pany  that  supplies  newspapers  with 
television  listings,  has  hired  Larry 
Shulman  as  director  of  information 
and  production  systems. 

Shulman’s  previous  jobs  include 


locales,  sizes,  speeds,  and  eating 
habits  of  various  animals. 

AIS  is  based  at  P.O.  Box  997,  Suite 
103D,  3801  Oakland  St.,  St.  Joseph, 
Mo.  64506. 


THE  CHEETAH 

THIS  lONG  SLEWER  AFRICAH 
CAT  HAS  THE  ABILITY  TO  RUN  AT  THE 
SPEEP  OF  nikH/h  (69^a^X 
m<tNG  IT  THE  FASTEST  MAMMAL. 

IT  SELECTS  ITS  TKEY  WHILE 
IN  HIRING ,  THEN  AFTER  A  SHORT 
BURST  OF  SPEEP.  THE  CHEETAH 
EASILY  OVERPOWERS  ITS  ViaiM. 


Exceeds  55  mph  speed  limit. 


Daily  ‘Zippy’  has  more  continuity 


By  Mark  Fitzgerald 

Moving  “Zippy  the  Pinhead”  into 
daily  newspapers  has  moved  the 
offbeat  comic  more  in  the  direction  of 
continuity  strips,  cartoonist  Bill  Grif¬ 
fith  says. 

“That’s  one  of  those  things  that  can 
only  happen  in  daily  comics,”  Griffith 
said  in  an  interview  in  Chicago  while 
on  tour  to  promote  his  latest  “Zippy” 
book  collection.  “At  first  1  wasn’t 
comfortable  with  [stories  that  lasted 
several  days].  But  as  I  got  into  it,  1 
was  more  and  more  comfortable,  and 
liked  it  more  and  more.  That  had 
always  been  something  I  wanted  to 
do,  but  it  isn’t  possible  on  a  weekly 
basis.” 

managing  development  and  opera¬ 
tions  for  the  Video  Group  at  Time, 
Inc. 

Peters,  others  In  CP 

The  current  issue  of  Cartoonist 
Profiles  features  a  cover  story  by 
Mike  Peters,  who  talks  about  his 
work  on  “Mother  Goose  and  Grimm” 
(Tribune  Media  Services)  and  editorial 
cartoons  (Dayton  Daily  Acu  s/United 
Feature  Syndicate). 

The  magazine  —  based  at  P.O.  Box 
325,  Fairfield,  Ct.  06430  —  also 
includes  an  interview  with  sports  car¬ 
toonist  Drew  Litton  of  the  Denver 
Rocky  Mountain  News  and  Newspa¬ 
per  Enterprise  Association,  a  piece  by 
Don  Addis  on  his  “Bent  Offerings” 
panel  for  Creators  Syndicate,  and 
comments  from  “The  Better  Half’ 
cartoonist  Randy  Glasbergen  of  King 
Features  Syndicate. 


If  recent  strips  have  had  continuity, 
however,  they  have  also  retained  the 
offbeat  humor  that  has  attracted 
devoted  fans  from  the  time  “Zippy" 
appeared  only  in  underground 
“comix”  and  alternative  weeklies. 

One  recent  episode,  for  example, 
had  Zippy  in  Tibet  with  a  religious 
cult  dedicated  to  the  Sgt.  Bilko  tv 
character.  Soon,  Griffith  said,  a 
multi-strip  story  line  will  have  the 
Pinhead  —  who  believes  he  is  already 
president  —  “throwing  his  bow  into 
the  ring”  for  reelection. 

Moving  to  dailies  has  not  presented 
the  King  Features  Syndicate-distrib¬ 
uted  “Zippy”  with  the  same  size 
problems  as  other  strips,  Griffith  said. 
Not  only  does  his  contract  mandate  a 
44-pica-wide  size,  but  Griffith  has 
always  drawn  his  strip  in  a  different 
proportion  from  the  standard  comic. 

“It’s  taller,  so  that  even  if 
[newspapers]  shrink  it,  it  would  still 
be  taller,”  he  said.  “1  tend  to  write 
more  so  1  want  space  for  the  balloons. 
Cartoonists  should  not  only  be  saying 
that  strips  should  be  [printed]  bigger, 
but  they  should  draw  them  so  they 
have  to  be  bigger.” 

“Zippy”  draws  the  same  kind  of 
intense  loyalty  in  dailies  as  in  week¬ 
lies.  “‘Zippy’  fans  are  fanatics,”  said 
Griffith  (who  was  profiled  in  E&P, 
August  23,  1986). 

The  comic  also  continues  to  be 
dogged  by  complaints  from  readers 
who  say  they  just  don’t  “get”  the 
Pinhead’s  idiosyncratic  humor.  “I 
don’t  hold  anyone  by  the  hand,”  Grif¬ 
fith  said.  “I  ask  the  reader  to  step 
towards  the  strip.  I’m  not  trying  to  be 
obscure,  it’s  just  that  I’m  not  trying  to 
appeal  to  everyone.” 
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IN  BRIEF 


Paper  ceases 
publication 

Crippled  by  a  strike,  the  Ottawa- 
Hull  Le  Droit  has  ceased  publication 
and  canceled  plans  for  its  75th 
anniversary  celebration. 

About  180  production  and  office 
staff  are  on  strike  against  contract 
concessions  the  company  says  it 
needs  to  restore  the  newspaper’s  eco¬ 
nomic  health. 

Another  100  employees,  including 
59  newsroom  staff  and  13  advertising 
staff,  have  been  temporarily  laid  off. 

The  strike  first  forced  cancellation 
of  one  of  the  paper’s  weekend  edi¬ 
tions,  and  management  and  union 
spokesmen  said  there  would  be  no 
paper  until  the  strike  ends. 

Company  spokesperson  Guylaine 
de  Muy  said  that  publisher  Gilbert 
Lacasse  will  review  the  paper’s  future 
in  early  March  if  the  strike  is  still  on. 
Lacasse  has  warned  that  the  newspa¬ 
per  may  never  publish  again  if  the 
strike  is  long. 

Union  leader  Jacques  Charlebois 
pointed  out  that  simitar  warnings 
were  made  in  1982  when  a  strike 
forced  the  paper  to  stop  publication 
for  three  weeks.  The  paper  lost  more 
than  $1  million  (Canadian)  in  that 
strike. 

Pierre  Lebel,  head  of  the  paper’s 
journalists’  union,  said  if  the  strike 
lasts  beyond  a  few  weeks  “it’s  possi¬ 
ble  it  could  shut  down  altogether.” 

He  questioned  whether  manage¬ 
ment’s  stance  is  its  own  or  that  of  the 
owner,  financier  Conrad  Black.  Eight 
months  ago,  Hollinger  Inc.,  which  is 
controlled  by  Black,  purchased 
Unimedia,  which  owns  Le  Droit  and 
several  Quebec  papers. 

Lebel  said  management  has  twice 
refused  to  ratify  an  agreement 
reached  with  editorial  staff  because 
Hollinger  has  insisted  no  contract  be 
signed  until  the  dispute  with  the  other 
unions  is  settled. 

—  CP 

Gazette  and  union 
reach  an  agreement 

The  Montreal  Gazette  and  the 
union  representing  locked-out  press¬ 
men  and  maintenance  workers  have 
agreed  to  a  settlement,  ending  a 
seven-month  contract  dispute. 

The  140  pressmen  and  maintenance 
workers  were  locked  out  last  July  10, 
and  74  mailroom  employees  went  on 
strike  Aug.  14.  The  newspaper  con¬ 


tinued  to  publish,  with  management 
personnel  running  the  presses. 

The  dispute  had  been  marked  by 
incidents  of  vandalism,  such  as  bro¬ 
ken  windows  in  the  newspaper  build¬ 
ing  and  slashed  tires  on  employees’ 
cars,  but  publisher  Clark  Davey  said 
he  expected  an  end  to  “the  bitterness 
that  is  bound  to  develop  after  seven 
months  on  the  street.” 

The  contract  provides  for  annual 
wage  increases  of  3%,  3.5%  and  4%. 
Pressmen  and  paper  bundlers  on  the 
night  shift  went  immediately  to  $840 
from  $816  (Canadian)  for  a  30-hour, 
four-day  week.  Tradesmen  in  the 
maintenance  department  will  be 
brought  up  to  parity  with  the  press¬ 
men. 

A  key  issue  in  the  dispute  was 
manning  —  the  number  of  people 
required  to  operate  the  presses. 
Davey  said  a  complicated  new  for¬ 
mula,  which  varies  daily  depending 
on  the  size  of  the  newspaper,  will 
require  fewer  people  and  give  man¬ 
agement  more  flexibility  in  assigning 
personnel. 

Davey  said  it  also  meant  the  news¬ 
paper  could  begin  publishing  seven 
days  a  week  on  Feb.  28,  as  planned, 
without  hiring  any  additional  press¬ 
room  staff. 

—  CP 

Maxwell  asks 
govt,  to  relax 
owner  rules 

British  publisher  Robert  Maxwell, 
who  intends  to  move  into  the  Cana¬ 
dian  newspaper  market,  has  called 
upon  Ottawa  to  relax  rules  which  pre¬ 
vent  foreigners  from  controlling 
Canadian  media. 

Speaking  at  a  business  luncheon. 
Maxwell  said  he  has  already  met  with 
federal  officials  to  discuss  the  issue 
and  believes  the  regulations  will  be 
relaxed. 

Maxwell  is  a  minority  partner  in  a 
new  Montreal  tabloid,  the  Montreal 
News,  being  launched  by  Quebecor 
Inc. 

Federal  regulations  now  prohibit 
foreigners  from  holding  a  controlling 
interest  in  a  Canadian  newspaper,  or 
from  owning  more  than  80%  of  the 
voting  stock  in  a  cable  tv  or  broad¬ 
casting  company. 

Pierre  Peladeau,  the  Quebecor 
chairman  who  was  also  present  at  the 
news  conference,  said  later  he  sup¬ 
ports  Maxwell’s  view  and  is  against 
all  restrictions. 


Each  reader  gets 
original  artwork 

An  original  work  of  art  created  and 
designed  by  famed  artist  David  Hock¬ 
ney  expressly  for  the  Los  Angeles 
Herald  Examiner  was  included  in 
each  Feb.  5  copy  of  the  paper. 

The  NewsPrint  entitled,  “Two 
Apples  and  One  Lemon  and  Four 
Flowers,”  was  in  the  centerfold  of  the 
Friday  Weekend  magazine. 

A  Herald  spokesperson  said  the 
work  was  neither  a  reproduction,  nor 
a  copy,  but  an  original  print  “literally 
assembled  in  the  newspaper’s 
presses.  It  did  not  exist  before  the 
presses  printed  it.” 

Each  of  the  thousands  of  News- 
Prints  were  virtually  identical  to  the 
others,  yet  all  were  simultaneously 
originals,  she  added. 

“It’s  suitable  for  framing,”  Hock¬ 
ney  said. 

The  NewsPrint,  it  was  reported, 
was  made  with  the  aid  of  an  ordinary 
office  copier  with  color  printing  capa¬ 
bility. 

According  to  Hockney,  an  office 
copier  is  a  cross  between  a  printing 
press  and  a  camera.  He  made  a  pro¬ 
totype  of  the  painting  by  using  the 
black,  red,  yellow  and  blue  settings 
on  the  machine. 

Because  the  colors  of  the  prototype 
were  far  from  exact  and  the  paper  and 
inks  were  substantially  different  from 
those  of  the  newspaper,  the  prototype 
was  considered  something  like  a 
sketch  drawn  with  a  copier  rather 
than  a  pencil. 

The  actual  NewsPrint,  Hockney 
noted,  was  created  at  the  newspaper, 
using  four  separate  sheets  of  paper, 
each  printed  in  a  primary  color. 

The  Herald’s  NewsPrint  also  was 
displayed  at  a  major  exhibition  of 
Hockney’s  works  at  the  Los  Angeles 
County  Museum  of  Art. 

Germain  appointed 
as  ARF’s  treasurer 

Gerald  Germain,  executive  vice 
president/chief  financial  officer  of 
DDB  Needham  Worldwide,  has  been 
appointed  by  the  Advertising 
Research  Foundation  board  of  direc¬ 
tors  as  ARF  treasurer  for  1988  to  fill 
the  unexpired  term  of  Robert  F. 
Lyman,  executive  vice  president/ 
chief  financial  and  administrative  offi¬ 
cer  of  Jordan  McGrath  Case  &  Taylor 
Inc.,  who  recently  resigned  after  eight 
consecutive  years  in  the  position. 
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1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1987) 
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EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 
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“What  it  comes  down  to  is  this: 
if  you  want  to  reach  the  people  who 
make  the  buy,  E&P’s  the  way  to  do  it.” 


“Sure  we  were  pleased  with  the  response  to 

our  ads  in  E&P,  we  received  call  backs  from 

them !  One  editor  called  because  his  publisher, 

after  seeing  one  of  our  ads ,  told  him  to  find  out  ^ 

more  about  AFP. 

“I  think  the  readership  for  E&P  is  different.  It 
consists  of  people  who  are  going  to  make  the 
decision. 

“AFP’s  the  oldest  wire  service  in  the  busi-  v"  W  ^ 

ness.  This  is  our  153rd  year.  We  are  the  sec-  ^  ^ 

ond  largest  news  service  in  the  world,  and  we 

do  more  negative  color  than  anyone  else.  _ mI  ^ 

That’s  important.  We’re  represented  with 

news  bureaus  in  166  different  countries,  and  DireT?o7of£keting 

have  photo  bureaus  in  over  50.  All  in  all  that  Agence  France-Presse 

makes  us  a  major  force,  a  major  wire  service, 

worldwide  and  we’re  becoming  one  in  the  United  States.  We  have  an  advertising  campaign 
going  in  E&P  to  let  people  know  we’re  a  major-story,  hard-news  photo  network,  and  we’re 
backing  it  up  with  aggressive  service  and  pricing.  As  we  said  in  the  first  ad  this  year,  ‘we 
make  front  page  news  every  day!’ 

“So,  basically,  what  it  comes  down  to  is  this:  if  you  want  to  reach  the  people  who  make  the 
buy,  E&P’s  the  way  to  do  it.’’ 
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tance  to  use  computer  entry,  manage¬ 
ment  indecision  and  physical  con¬ 
straints  on  equipment  arrangement. 

Such  issues  were  addressed  by 
Boston  Globe  makeup  manager 
Donald  Pound,  who  urged  others  to 
learn  what  to  expect  and  prepare  for 
change. 

“Our  in-house  situation  is  not  set 
up  right,”  noted  Pound,  who  later 
remarked  that  “You’ve  got  to  get 
your  house  cleaned  before  you  can 
expect  any  system  to  work.” 

Pound  added,  “Atex  is  a  great  sys¬ 
tem,  but  we  haven’t  done  our  prepa¬ 
ration  yet.” 

Technical  problems,  however, 
were  not  absent. 

According  to  Pound,  a  single  key¬ 
ing  error  once  caused  the  loss  of  an 
entire  paper.  The  staff  found  itself 
assembling  the  paper  from  scratch  at 
8  p.m.,  reportedly  making  people 
gun-shy  with  the  system. 

Pound  reported  only  some  progress 
in  the  last  year,  noting  “We’re  in  kind 
of  a  holding  pattern,”  pending  a 
planned  departmental  reorganization. 

Lack  of  adequate  interdepartmen¬ 
tal  coordination  was  a  major  concern 
for  Pound.  The  display  desk  should 
not  have  to  run  the  show,  in  Pound’s 
(and  others’)  view.  He  stressed  a  need 
for  planning  representation  from  edi¬ 
torial  and  production.  Layout  books 
for  advertising,  editorial  and  produc¬ 
tion,  he  noted,  have  not  always  been 
identical. 

According  to  Pound,  whether 
problems  involve  equipment,  person¬ 
nel,  communications,  logistics  or 
almost  anything  else,  it  seems  blame 
always  finds  its  way  to  layout. 

Pound  awaits  delivery  of  a  better, 
debugged  program  and  is  uncertain 
whether  to  bring  in  Atex  to  train  many 
staffers  or  send  one  person  to  Atex 
who  would  return  and  teach  the  staff. 
He  also  said  he  does  not  believe 
promises  of  newsprint  saving  and 
does  not  anticipate  staff  cuts. 

The  New  York  Times,  also  an  Atex 
user,  faced  a  matter  Pound  under¬ 
stood  well:  the  ergonomics  question 
of  whether  to  find  out  what  is  required 
and  create  an  appropriate  environ¬ 
ment  or  implement  the  system  first 
and  build  around  it.  Advertising  pro¬ 
duction  manager  Joseph  Valenti  said 
that  the  implementation  schedule 
forced  the  Times  to  start  up  first. 

Automation  was  begun  with  reser¬ 
vation-taking  on  a  no-zone  (Saturday) 
product  together  with  continued  writ¬ 
ten  recording  —  discontinued  ahead 


of  schedule  owing  to  the  accuracy  of 
the  Atex  system).  Layout  then  went 
electronic,  although  composing  con¬ 
tinued  both  manual  and  electronic 
methods.  Forty  percent  of  Times  ads 
are  preassigned  before  even  going 
into  automatic  dummying. 

Other  than  some  late  ads,  “We 
haven’t  had  any  real  problems,”  said 
Valenti. 

Noting  that  there  was  no  down¬ 
grading  of  job  classifications  and  that 
staff  was  reduced  by  only  one  night 
entry  person,  Valenti  reported  that 
“so  far  there  hasn’t  been  any  impact” 
with  respect  to  unions. 

Valenti  said  automation  carried  no 
firm  scheduling  dates,  only  week-by- 
week  objectives  and  motivation  sup¬ 
plied  by  management  scrutiny. 
Papers  considering  electronic  layout, 
said  Valenti,  should  plan  with  as 
many  people  as  possible,  including 
financial  and  sales  staffs,  to  achieve 
vested  interests  in  making  it  work. 

Robert  Pyper,  advertising  adminis¬ 
tration  manager  at  the  Providence 
(R.l.)  Journal  and  Bulletin,  expressed 
satisfaction  that  electronically  pagi¬ 
nated  classifieds  looked  better  than 
hand  layouts. 

The  same  three-person  staff  dum¬ 
mies  daily  ads  with  the  Journal’s  own 
system  (now  marketed  as  Layout 
ADvisorby  Information  International 
Inc.)  and  paginates  the  section  with 
Sun-based  Atex  equipment  earlier 
tested  in  Providence. 

According  to  systems  director 
Donald  B.  Almeida,  it  all  “runs 
superbly.” 

Pyper  anticipates  moving  closing 
from  1  to  4  p.m.,  offering  more  selling 
time.  “This  is  the  only  system  we’ve 
installed  [from  which]  we’ve  seen 
later  deadlines  come  about,”  said 
Pyper.  Pagination  testing  is  begin¬ 
ning  for  Sunday  classifieds. 

The  Journal’s  Sun-based  news  lay¬ 
out  system  is  “a  continuation  of  [the 
same]  in-house  development 
effort  ...  as  the  ad  layout  system,” 
according  to  Almeida.  Pyper  said 
about  30  pages  are  currently  done  on 
the  news  layout. 

Reports  on  current  in-house  devel¬ 
opment  efforts  included  the  Toronto 
Star,  and  Wall  Street  Journal.  At  the 
former,  progress  on  the  TEDS  elec¬ 
tronic  layout  system  (also  based  on  a 
Sun  graphics  workstation)  has 
slowed,  said  Star  systems  analyst 
David  Russill,  who  cited  a  potential 
all-union  strike,  priority  introduction 
of  a  new  CText  editorial  system,  clas¬ 
sified  volume  that  exceeded  expecta¬ 
tions  for  1987  and  the  library  system’s 
migration  from  DOS  to  MBS. 

Technical  difficulties  alone  seemed 
daunting.  Russill  described  an  enor¬ 
mous  undertaking  that  included  lan¬ 


guage  learning,  debugging,  crash 
tracing,  training,  systems  design  and 
sending  back  reconciliation  data  to 
ADMARC  order  entry. 

The  Wall  Street  Journal’s  own  Sun- 
based  Automated  Layout  System  is 
expected  to  be  functioning  by  May, 
although  additions  and  modifications 
will  be  necessary,  according  to  pro¬ 
duction  manager  Ken  Hawbaker.  It 
will  complement  the  triple-I  ad  pagi¬ 
nation  system  functioning  at  the 
paper’s  Orlando,  Fla.,  production 
facility. 

“Classifieds  have  multiplied 
rapidly”  said  Hawbaker,  but  are  still 
manually  pasted  up  in  Chicopee, 
Mass. 

ALS  design  goals  include  faster, 
more  efficient  completion  of  layouts, 
a  user  interface  reducing  necessary 
layout  skill  levels  and  a  system  per¬ 
mitting  flexibility  in  the  paper’s  size. 
ALS  represents  the  third  generation 
of  system  design  specifications, 
which  Hawbaker  ascribed  to  the 
arrival  of  subregional  advertising  for 
regional  editions. 

Hawbaker  said  they  wanted  pull¬ 
down  menus  for  easy  function  selec¬ 
tion. 

“We  wanted  a  way  to  add  pages 
easily”  and  save  layouts,  he  added. 
The  system  had  to  have  a  consistent 
user  interface,  was  to  be  parameter- 
based  and  menu-driven,  would 
“dynamically  allocate  lists”  so  as  not 
to  limit  the  number  of  pages  it  could 
handle,  and  would  be  automatic  and 
interactive,  permitting  manual 
intervention  wherever  necessary  or 
desired. 

The  system  will  eventually  inform 
operators  when  they  are  over  on 
page-killers  before  layout  begins. 
There  is  assignment  of  double  trucks, 
but  no  press  configuration  capability. 
Full-page  printouts  for  classified 
dummies  are  under  consideration;  for 
now,  printouts  measure  IIV2"  x  17". 
Color  monitors  distinguish  new 
issues,  previous  ad  positions  and  legal 
or  redemption  notices. 

System  hardware  is  Sun  3/60  work¬ 
stations  (8  MB  memory  and  141  MB 
hard-disk  drive)  operating  on  Unix 
and  utilizing  C  language.  It  fulfills 
requirements  of  a  large,  bit-mapped 
display  with  mouse  control  for  graph¬ 
ics,  SunView  windowing  and  the 
ability  to  network  with  varied  sys¬ 
tems.  Sun  provided  windowing  that 
emulates  IBM  capability  to  download 
from  an  IBM  mainframe.  Windows 
allow  ad  creation  and  placement  into 
an  existing  list. 

An  assessment  of  the  Journal’s 
dummying  system  that  was  presented 
to  the  meeting  succinctly  described 
the  advantages  and  disadvantages  of 
home-grown  systems.  Support  avail- 
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ability,  in-house  technology  and 
design  tailored  for  specific  needs  are 
balanced  against  the  learning  curve, 
time  invested  in  development  and  a 
need  for  a  paper  to  do  all  its  own 
testing. 

^aith  Christine,  of  the  Minneapolis 
Star  Tribune,  discussed  that  paper’s 
efforts  to  derive  computerized  book¬ 
ing  possibilities  to  assist  planning 
press  configurations  for  the  Sunday 
advance  news  sections  and  classi¬ 
fieds — which  will  soon  be  the  paper’s 
only  remaining  collect  run,  with  edi¬ 
tion  schedules  for  the  new  printing 
plant  permitting  all  straight  weekday 
runs.  The  program  considers  both  his¬ 
torical  and  known  future  information 
for  editorial,  display  and  classified 
requests. 

The  system  is  not  called  upon  for 
the  immensely  complex  possibilities 
for  color  positioning,  and  is  allowed 
no  more  than  six  pages  to  pad  out  the 
run  to  arrive  at  a  quarterable  page 
sum  required  for  a  collect  run. 
Christine  noted  that  the  accounting 
department  also  found  the  system 
useful.  (It  would  always  know,  for 
example,  that  newsprint  consumption 
was  at  a  minimum  for  the  Sunday 
collect.)  Among  planned  enhance¬ 
ments  is  making  an  electronic  version 
of  layout’s  list  available  in  the  press¬ 
room. 

Updates  from  vendors 

Representing  Atex,  group  products 
manager  Paul  Farrell  announced 
testing  of  release  two  of  Architect  at 
several  large  dailies.  The  layout  sys¬ 
tem,  said  to  offer  quick  remake  or 
redesign  and  built-in  dummying  rules, 
can  function  with  Atex  classified 
pagination  on  the  same  Sun  68020- 
based  workstation.  The  Sizer  addi¬ 
tion  to  Architect  determines  publica¬ 
tion  size,  allowing  operator  review 
and  modification.  It  considers 
presses,  color,  style,  positions,  sec¬ 
tions  and  page-killers.  In  spring,  said 
Farrell,  the  Boston  Globe  will  test 
integration  of  Architect  and  News 
Layout  through  the  Page  Production 
Node. 

Farrell  also  mentioned  that  efforts 
to  link  Atex’s  Integrated  Advertising 
System  with  Neasi- Weber ’ s 
ADMARC  advertising  management 
system,  announced  at  last  year’s 
meeting,  had  stalled  at  the  New  York 
Daily  News  test  site.  He  estimated  it 
was  about  80%  completed.  With  work 
finished  on  the  translator — the  major 
piece  of  software — Farrell  said  other 
test  sites  are  being  considered. 

*  *  * 

Brae  Tucker  described  integration 
efforts  by  Camex,  which  include  the 
linking  of  its  classified  ad  system  with 
a  Newspaper  Systems  Support  and 


Engineering  Associates  pagination 
device  and  work  on  managing  display 
and  classified  ads  in  paginated  form 
through  the  generation  of  an  image  in 
the  native  page  description  language 
of  an  output  device.  Among  remain¬ 
ing  developmental  “black  holes,” 
Tucker  listed  combined  news  and  ad 
pagination.  Camex,  which  moved  to 
PCs  last  year,  w'as  said  to  be  awaiting 
fourth-generation  products  and 
improvements  to  PostScript  for  faster 
handling  of  complex  imaging. 

^  3<c  :)c 

CText  product  manager  Dan 
Blewett  described  an  as-yet  weak 
pagination  capability  as  “pseudopagi¬ 
nation,”  but  predicted  a  migration  of 
the  ADEPT  product  from  MS-DOS  to 
OS/2,  a  window  environment  with 
control  of  halftones,  listing  contrast, 
brightness  and  dot  size  using 
improved  memory. 

CText  page  layout,  he  said,  was  in 
its  “infancy,”  lacking  sufficient 
memory  for  desirable  full,  fast  capa¬ 
bilities. 

Its  300  terminals  at  the  Toronto 
Star  operate  on  Novell  in  a  Unix  envi¬ 
ronment.  Blewett  mentioned  text 
editing  would  move  from  Xy  Write  11 
to  111,  and  that  ADEPT  display  ad 
stations  feature  14"  and  19"  screens  on 
with  pull-down  menus  for  easy  train¬ 
ing  and  over  100  screen  fonts. 

*  *  * 

Dewar  Information  Systems,  said 
president  Stewart  Dewar,  is  convert¬ 
ing  to  a  PC  system  for  ad  dummying. 
The  company  wants  a  straight  PC,  he 
said,  not  other  so-called  standard 
platforms  using  proprietary  cards. 
Dewar  added  news  layout  last  year 
but  is  taking  a  cautious  approach  to 
graphics. 

*  *  * 

Layout  8000,  by  Software  Consult¬ 
ing  Services,  is  run  at  150  sites  for  240 
newspapers,  according  to  SCS  mar¬ 
keting  director  Robert  Benson,  who 
noted  that  zoning  software  has  been 
in  operation  at  several  sites  for  a  few 
months.  He  emphasized  the  pro¬ 
gram’s  flexibility  with  respect  to 
operation  and  choice  of  vendor  (the 
PC  product  has  45  interfaces  now  in 
use). 

Layout  8000  can  provide  direct 
input  to  the  SCS  WebPresser.  The 
software  selects  the  simplest  of  possi¬ 
ble  press  webbing  solutions  based  on 
equipment  and  layout.  Impositioning 
and  configurations  take  into  account 
size  and  color  placement,  yielding 
information  on  plating,  angle  bar  and 
color  deck  placement  and  color 
schedule.  It  is  designed,  said  Benson, 
as  a  “negotiating”  tool  for  layout 
managers  when  dealing  with  the 
pressroom  in  seeking  optimal  con¬ 


figurations.  It  can  assist  when  press¬ 
room  and  layout  personnel  work  dif¬ 
ferent  shifts.  About  20  newspapers 
are  said  to  be  using  the  program  in 
production. 

Omaha  paper  to 
buy  Crosfield 
equipment 

The  Omaha  (Nebr.)  World-Herald 
has  placed  orders  for  Crosfield  edito¬ 
rial,  color  and  picture  desk  equip¬ 
ment. 

The  employee-owned  regional 
daily  (224,000  circulation)  will  pur¬ 
chase  a  four-CPU  DEC  1 1/84-based 
2400  editorial  system  linked  to  a 
DEC/Battelle  library  system.  It  will 
include  83  Edit  1 12/B  terminals  and  12 
Edit  112/PCs. 

Planning  to  do  all  its  photography  in 
color,  the  World-Herald  order 
includes  a  Magnascan  635EF  scanner 
and  a  Scanview  600  for  preview  and 
color  adjustment  on  a  high-resolution 
monitor.  A  PC-based  Newsline  2610 
picture  desk  will  receive  AP  Wirepho- 
tos — 10-20%  of  which  are  run  by  the 
World-Herald.  The  electronic  picture 
desk  will  allow  editors  to  review, 
select,  enhance  and  output  the  photo¬ 
graphs. 

Crosfield  also  announced  it  will 
soon  install  a  three-CPU,  DEC-based 
2400  editorial  and  classified  advertis¬ 
ing  system  and  five  AdWizard  work¬ 
stations  for  the  Union  Leader  and 
New  Hampshire  Sunday  News,  of 
Manchester,  N.H.  Exisitng  equip¬ 
ment  consists  of  DEC  TSM  and  CMS 
systems.  Reporters,  ad  takers  and 
composing  room  staff  will  use  47  Edit 
and  CT  1 12/B  terminals,  while  depart¬ 
ment  heads,  editors  and  credit  manag¬ 
ers  will  work  on  23  1 12/PCs. 

The  VAX-based  AdWizards, 
replacing  Harris  2220  workstations, 
will  be  linked  by  Ethernet/DECnet  to 
the  2400  systems  for  front-end  trans¬ 
mission  of  ad  copy.  Output  will  be 
Lasercomp  Express  typesetters. 


Show  manager 
purchases  show 

Graphic  Arts  Show  Co.,  which 
manages  the  PRINT  and  GRAPH 
EXPO  shows,  has  purchased  Graphic 
Arts/The  Charlotte  Show,  from 
Printing  Industries  of  the  Carolinas 
Inc.,  and  Southprint,  from  Printing 
Industry  Assn,  of  the  South.  The 
spring  shows  are  held  every  other 
year  in  Charlotte  and  Nashville, 
respectively. 
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UPl  meets 

(Continued  from  page  II) 


tinue  past  practices.  It  lacked  the 
hostility  that  characterized  some  ses¬ 
sions  with  former  UPI  managers. 

“This  group  seemed  open  to  listen¬ 
ing  and  came  to  the  conclusion  that  a 
different  marketing  concept  was  neces¬ 
sary  for  UPI,”  said  Bob  Brandt,  a  man¬ 
aging  editor  at  Newsday. 

“I  was  heartened  by  the  fact  that 
they  were  asking  the  industry  what  they 
should  do  before  doing  it  first  ...  I 
think  it’s  a  stronger,  more  understand¬ 
ing  group  than  the  one  before,”  Brandt 
said,  calling  the  meeting  partly  a 
“credibility-building  process.” 

Paul  Davis,  news  director  for  WGN- 
tv  in  Chicago  and  chairman  of  UPI’s 
broadcast  advisory  board,  was  “fairly 
positive”  about  the  meeting,  maintain¬ 
ing  “concern”  about  management 
plans. 

“I  feel  I’ve  been  down  this  road  be¬ 
fore,”  he  said,  noting  that  WNW  ex¬ 
ecutives  appeared  more  informed  about 
UPI  than  previous  management.  He 
said  they  had  access  to  venture  capital 
and  were  experienced  in  saving  busi¬ 
nesses  but  he  was  “cautiously  optimis¬ 
tic.” 

“I  don’t  think  anybody  is  a  cock¬ 
eyed  optimist.  They’re  all  anxious, 
concerned,”  Davis  observed. 

Charles  Glover,  chief  editor  of  Cox 
newspapers,  described  UPI  manage- 


Payments 

(Continued  from  page  II) 

er  who  owes  about  $2,000  for  medical 
services.  “I  let  them  pile  up,  including 
letters  from  collection  agencies.” 

During  a  period  of  escalating  losses 
prior  to  the  February  management 
change,  payments  were  withheld  from 
the  self-insurance  account  in  what  was 
described  as  “a  question  of  prioritiz¬ 
ing.” 

UPI  President  Paul  Steinle  acknowl¬ 
edged  that  the  company  was  “behind  in 
its  payments  for  just  about  everything. 
UPI  owes  money  to  almost  all  its  credi¬ 
tors,  including  employees.  We  are  trying 
to  raise  money  to  pay  all  bills.” 

Steinle  said  he  does  not  know  how 
much  the  company  owes,  but  said  debts 
are  “substantial”  and  include  bills  for 
health  insurance,  stringers,  rent  and  ad¬ 
vertising,  among  other  things. 

Under  the  current  hospitalization 
plan,  single  employees’  contributions  of 
a  month  were  eliminated,  and  the 
monthly  premium  on  their  behalf 
dropped  from  $125  each  to  $91,  fully 


ment  as  open  and  candid. 

“They  seemed  to  have  a  great  deal 
of  confidence  in  their  ability  to  turn  the 
situation  around,”  Glover  said.  “I  ad¬ 
mired  their  forthrightness  and  their 
candor  .  .  .  They  seem  to  have  a  good 
track  record.  We  mostly  listened  but 
came  away  with  a  positive  feeling 
about  the  new  owners.” 

The  gathering  convinced  one  execu¬ 
tive  there  was  “an  enormous  reservoir 


of  the  research  process  seeking  frank 
discussion  away  from  public  scrutiny. 

Meetings  also  were  being  set  up  with 
groups  of  editors  and  publishers,  em¬ 
ployees  were  being  consulted,  and 
market  research  was  under  way. 

“They  are  extremely  confident  they 
can  make  something  work,”  stated 
Newsday ’s  Brandt.  “They  have  a  track 
record  for  turning  companies  around. 
I’m  not  sure  they  have  a  track  record 


“I  was  heartened  by  the  fact  that  they  were  asking  the 
industry  what  they  should  do  before  doing  it  first . . .  / 
think  it’s  a  stronger  more  understanding  group  than  the 
one  before ...” 


of  good  will  still  out  there  for  UPI.” 

Another  in  attendence  said  he  was 
encouraged  by  the  candor  of  UPI’s  dis¬ 
closures  and  its  record  of  turn  arounds. 

Some  who  attended  declined  to  talk 
about  the  meeting.  Fred  Smith,  presi¬ 
dent  of  of  Donrey  Media  Group,  re¬ 
fused  to  comment,  saying,  “You  call 
UPI,  it  was  their  meeting.” 

Harvey  Nagler  of  WCBS  Radio  in 
New  York  said,  “I’m  not  sure  if  I’m  at 
liberty  to  talk  about  it,”  and  indicated 
he  would  call  back,  but  did  not. 

Steinle  told  E&P  that  clients  were 
queried  about  marketing,  and  that  their 
responses  would  contribute  to  UPI’s 
turnaround  plan. 

Beyond  that,  he  said  of  the  meeting, 
“essentially  it  was  confidential,”  part 


company  paid.  For  employees  with  de¬ 
pendents,  whose  $354-a- month  premi¬ 
um  was  funded  by  a  $122  payroll  de¬ 
duction  and  UPI’s  $232  contribution, 
the  new  monthly  premium  dropped  to 
$258,  $35  paid  by  the  employee  and 
$223  by  the  company. 

UPI  spokesman  Christopher  Smith 
blamed  paperwork  associated  with  the 
management  change,  but  said  paying 
hospitalization  bills  was  “at  the  top  of 
the  critical  ’to-do’  list.” 

He  said  he  did  not  know  exactly  why 
bills  were  not  being  paid,  but  pointed 
out  there  was  come  confusion  in  UPI’s 
Reston,  Va.,  accounting  office  because 
one  clerk  had  quit  and  another  was  laid 
off. 

Journalism  grant 

The  Journalism  Department  of  the 
University  of  Hawaii  at  Manoa  has  re¬ 
ceived  a  check  for  $35,050  as  its  1988 
share  of  a  continuing  grant  from  the 
Scripps  League  Newspapers  Education 
Fund  for  the  support  of  journalism  edu¬ 
cation. 


for  turning  global  wire  services 
around.” 

Editors  said  it  is  up  to  UPI  to  answer 
questions  about  what  kind  of  products 
it  will  produce:  Will  they  be  credible, 
will  they  be  accepted,  and  will  they 
attract  revenue  to  support  the  service? 

“I’m  more  hopeful  than  I’ve  been  in 
the  last  couple  of  years,”  said  Tom 
Winship,  former  Boston  Globe  editor 
and  member  of  UPI’s  editorial  review 
board  who  did  not  attend.  “I  just  hope 
they  do  succeed  because  I  feel  uncom¬ 
fortable  when  any  voice  is  snuffed  out 
in  the  information  business.” 


Submarine 

(Continued  from  page  13) 


added  that  $20,000  worth  of  renova¬ 
tions  were  recently  completed  and  the 
association  has  enough  money  to  pay 
its  bills.  He  told  the  newspaper,  how¬ 
ever,  that  the  association  cannot 
repay  the  loan. 

He  said  moving  the  submarine 
would  be  like  "moving  a  city,”  but  he 
did  not  calculate  the  insurance  costs 
involved  in  getting  two  tugboats  at 
high  tide  to  move  the  submarine. 

According  to  the  article  in  the  Rec¬ 
ord,  the  312-foot-long  USS  Ling  is 
listed  in  the  state  and  national  regis¬ 
ters  of  historic  places.  The  submarine 
was  on  its  way  from  the  Panama 
Canal  to  the  Pacific  when  the  war 
ended,  so  it  never  saw  combat,  but  it 
is  typical  of  the  submarines  used  dur¬ 
ing  World  War  11. 

More  than  540,000  people  have 
reportedly  toured  the  sub  since  it 
arrived  in  Hackensack  in  1973  —  it 
took  seven  hours  for  the  sub  to  go  the 
20  miles  through  the  New  York  and 
Newark  bays  and  past  the  Hudson 
County  waterfront  —  and  it  also 
serves  as  a  meeting  place  for  World 
War  II  veterans. 
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Shop  talk 

(Continued  from  page  56) 


know  what  kind  of  research  would  be 
useful  to  the  profession.  High-grade 
research  can  be  useful  —  it  all 
depends  on  the  subject.  Pragmatic 
people  are  more  likely  to  do  research 
in  areas  helpful  to  the  industry. 

3.  News  media  would  find  that 
they  benefit  from  the  research  coming 
out  of  the  universities,  which  is  rarely 
the  case  at  present.  Conversely,  the 
industry  should  be  more  willing  to 
finance  such  research. 

This  is  not  a  charitable  program  on 
behalf  of  future  faculty  or  the  univer¬ 
sities.  In  a  very  real  way,  it  should  be 
an  investment  on  the  part  of  the 
media.  The  payoff  would  be  in  better 
education  for  entry-level  journalists 
and  more  worthwhile  research  gener¬ 
ated  by  university  faculty. 

It  would  seem  logical  either  to  do 
this  through  an  existing  organization 
or  to  set  up  a  new  foundation  with  the 
backing  of  the  American  Newspaper 
Publishers  Association  and  the 
National  Association  of  Broad¬ 
casters.  Certainly  the  mechanics 
would  not  be  hard  to  work  out,  and 
there  are  plenty  of  people  who  would 


Censorship 

(Continued  from  page  17) 


ing  countries,”  the  representatives 
declared. 

The  four  organizations  testifying 
were  the  International  Press  Institute, 
Inter  American  Press  Association, 
International  Federation  of  Newspa¬ 
per  Publishers  and  the  International 
Federation  of  the  Periodical  Press. 

The  presentations  in  Geneva  were 
coordinated  by  the  World  Press  Free¬ 
dom  Committee  as  part  of  the  activi¬ 
ties  of  its  new  Fund  Against  Censor¬ 
ship. 


Guyana 

(Continued  from  page  22) 


Standard  as  “the  sole  independent 
voice  in  Guyana.”  The  association 
has  accused  the  government  of  using 
its  control  of  newsprint  to  harass  the 
paper,  which  has  a  circulation  of 
10,000. 

In  1985,  Father  Morrison  was 
awarded  Columbia  University’s 
Maria  Moors  Cabot  Citation, 
regarded  as  one  of  the  top  journalism 
citations  in  the  Americas. 

Guyana’s  771,000  population  is  less 
than  10%  Catholic. 


be  interested  in  getting  the  degrees 
and  making  the  switch. 

While  the  media  moguls  are  at  it, 
why  not  start  a  program  of  hiring  pro¬ 
fessors  for  a  summer  or  a  semester  to 
work  in  the  newsroom?  1  have  done  it 
the  last  three  summers,  but  I  had  to 
work  to  get  the  papers  to  try  it.  The 
editors  and  news  directors  of  the 
nation  might  be  surprised  to  find  out 
how  many  people  teachingjournalism 
can  function  in  the  field  very  well. 

Ideally,  journalism  professionals 
should  be  able  to  move  freely 
between  newsroom  and  classroom. 
We  should  see  the  two  as  complemen¬ 
tary,  as  law  schools  and  medical 
schools  do.  Ever  hear  of  anyone 
teaching  surgery  who  has  not  done  it? 

A  teaching  assignment  would  be  a 
great  midcareer  step  for  the  pros.  Not 
every  move  need  be  to  a  bigger  paper 
or  a  station  in  a  larger  city. 

We  have  to  make  such  suggestions 
work.  Right  now,  academics  scoff  at 
professionals:  What  do  they  know 
about  academe?  Pros  scoff  at 
academics:  What  do  they  know  of  the 
real  world?  Both  sides  make  it  diffi¬ 
cult  to  combine  the  academic  and  pro¬ 
fessional  worlds  in  one  career  or  life¬ 
time. 

How  about  it,  publishers  and  sta¬ 
tion  owners?  Do  you  really  want  to 
improve  journalism  education? 


Converts 

(Continued  from  page  13) 


“It’s  very  uncommon  to  find  two 
newspapers  in  a  town  the  size  of  Carrol 
(pop.  10,()(X)).  We’re  here  just  to  do  a 
good  job  and  get  our  share  of  the  mar¬ 
ket,’’  he  said. 

The  competition  between  the  two 
newspapers  is  heating  up,  Warner  said. 

“Since  I  have  been  here,  we’ve  add¬ 
ed  color  and  pictures  galore.  Now 
they’re  using  pictures.  A  lot  of  things 
we’re  doing  they’re  doing  now.’’ 

Noting  that  the  Times-Herald  does 
not  presently  run  local  editorials, 
Warner  commented,  “I  wouldn’t  be 
surprised  to  see  them  start.’’ 

Agency  named  to 
N.Y.  Post  account 

Lois  Pitts  Gershon  Pon/GGK  has 
been  awarded  the  New  York  Post 
advertising  account. 

The  reportedly  $2.5  million  assign¬ 
ment  will  be  tailored  to  attract  retail 
advertising,  as  well  as  to  reassure  the 
public  of  continuity  within  the  news¬ 
paper,  recently  sold  to  real  estate 
developer  Peter  Kalikow. 


Chronology 

(Continued  from  page  15) 


federal  Fol  Act  which  would  restrict 
access  to  government-generated  sci¬ 
entific  and  technical  information.  If 
enacted,  the  Reporters  Committee 
said,  this  would  have  been  the  first 
new  exemption  to  the  22-year-old  Fol 
Act. 

Revelations  by  Lt.  Gen.  William  E. 
Odom,  head  of  the  National  Security 
Agency,  that  he  regularly  refers  cases 
of  news  leaks  to  the  Justice  Depart¬ 
ment  and  asks  for  prosecution  of  jour¬ 
nalists  under  the  espionage  laws. 

Requests  by  the  FBI  to  20  New  York 
area  libraries  for  surveillance  of  library 
use  by  foreigners. 

Attempts  by  former  National  Secu¬ 
rity  Adviser  Adm.  John  Poindexter  to 
exclude  television  cameras  from  the 
Iran-contra  hearings. 

Continued  limitations  on  media 
pool  access  to  military  escort  opera¬ 
tions  in  the  Persian  Gulf. 

A  12-page  memorandum  from  the 
Justice  Department  urging  federal 
agencies  to  restrict  public  interest  fee 
waivers  to  requesters  under  the  1986 
Fol  Reform  Act,  despite  floor  state¬ 
ments  that  the  new  act  would  make 
fee  waivers  more  available. 

Copies  of  the  53-page  survey  are 
available  for  $1.50  each  from  the 
Reporters  Committee,  Suite  300,  8(K) 
18th  St.,  NW,  Washington,  D.C., 
20006. 


Confidentiality 

(Continued  from  page  14) 


“Nothing  the  government  does  sur¬ 
prises  me,”  Kirtley  said,  adding  that 
reporters  should  “think  long  and 
hard”  before  granting  confidentiality 
to  sources,  because  reporters  might 
have  to  go  to  jail  to  protect  sources 
who  have  no  such  allegiance. 

Cauley  said  that  her  covering  the 
hearings  also  put  her  in  the  “awk¬ 
ward”  position  of  reporting  informa¬ 
tion  on  which  she  was  the  subject. 

Morning  News  drive 
raises  over  $400G 

The  Dallas  Morning  News  Chari¬ 
ties  raised  $401,560.18  in  its  1987-88 
campaign  drive,  conducted  from 
Thanksgiving  Day  1987  to  Jan.  15, 
1988.  The  non-profit  corporation  con¬ 
tinues  to  accept  contributions  for  the 
hungry  and  homeless  in  Dallas,  and 
funds  are  channeled  directly  to  1 1 
designated  agencies. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


COMPUTERS 


THE  COMPUTER  FORMAT 
is  THE  lay  reader  column  about  Person¬ 
al  Computing.  Use  alone  or  in  series. 
$3.00  each  or  $30.00  for  Volume  I  (12 
cols.)  Call  or  write  for  samples. 

SYNDICATION  ASSOCIATES,  INC. 

PO  Box  1000,  BIXBY,  OK  74008 
(918)  366-6532 


FINANCIAL 


MONTHLY  NEWSLETTER  on  taxes  and 
social  security  for  sale,  merger,  partner, 
sponsor,  distributor,  etc.  Write  P.O.  Box 
175,  Sellersburg,  IN  47172  or  call 
Peyron  (502)  637-7483. 


FOOD 


THE  KITCHEN  DETECTIVE  -  Food  reve¬ 
lations  column.  $9/week,  samples. 
Chuck,  Box  11652,  Houston,  TX 
77293. 


“SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  ((l&A).  Sixth  year,  30  newspap¬ 
ers.  “Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


READERIPROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


REAL  ESTATE 


INMAN  REAL  ESTATE 
NEWS  FEATURES 

Cartoon,  graphic  service,  and  column 
(California  only).  Features  carried  by 
Miami  Herald,  Chicago  Sun-Times, 
New  York  Daily  News,  San  Francisco 
Examiner,  San  Diego  Union  and  many 
others.  Call  or  write  Bradley  Inman, 
5321  Manila  Ave.,  Oakland,  CA 
94618,  (415)  658-9252. 


SPORTS 


SPORTS  COLUMNS  for  national  scope 
are  now  available  for  your  weekly,  at  a 
price  that's  sure  to  please.  For  samples 
and  more  info,  write:  SportNet,  PO  Box 
991,  Stratford,  CT  06497. 

_ TRAVEL _ 

MONTHLY  800-WORD  travel  feature  by 
globetrotting  pro.  Exclusive  your  region. 
Pictures  included.  Reasonable  tee. 
Inquiries:  International  Reports  Syndi¬ 
cate,  Box  19039,  Denver,  CO  80219. 


BUSINESS  OPPORTUNITIES 


BOATING  NEWSPAPER.  Northern  Cali¬ 
fornia's.  Twice-monthly  issues.  Estab¬ 
lished  5  years.  One/half  ownership, 
working  partner  sought.  “Longitude 
122",  1150  Marina  Village  Pkwy,  Ste. 
103,  Alameda,  CA  94501.  (415) 
865-0120.  Bob  or  Jerry. 


FELLOWSHIPS 


FELLOWSHIP  FOR  MINORITIES 
The  Bodenwein  Fellowship  for  Minori¬ 
ties  will  be  offered  this  Fall  at  The  Day 
of  New  London,  Connecticut.  Fellow¬ 
ship  will  be  sen/ed  in  the  newsroom  and 
the  southeastern  Connecticut  commun¬ 
ity.  In  the  newsroom,  the  fellow  will 
work  either  as  a  reporter,  copy  editor, 
photographer  or  graphics  artist.  In  the 
community,  the  fellow  will  work  with 
schools  and  minority  organizations. 

The  fellowship  will  begin  in  September 
and  end  in  June.  The  fellow  will  earn 
$350  a  week.  The  Day  will  pay  for 
moving  expenses.  The  applicants  must 
either  live  in  New  England  or  New  York 
State,  or  attend  school  there. 

Send  applications  by  May  1st,  to  editor 
and  publisher,  Reid  MacClu^age,  The 
Day  Publishing  Company,  47  Eugene 
O'Neill  Dr.,  PO  Box  1231,  New  London, 
CT  06320.  Applications  must  include  a 
full  resume  and  a  short  essay  explaining 
why  the  candidate  should  be  chosen. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
Appraisals*Consulting*Brokerage 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


NEWSPAPER  BROKERS 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 


DEAN  WAITE 
Media  Sen/ices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
(614)  889-9747  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)361-4486  (918)834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
_ (513)  381-7775 _ 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503-Austin,  TX  78716 
(512)  476-3950 

EDITOR 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPER  CONSULTANTS 


James  M.  Adkins,  Sr. 

JMA  Consultants 
Newspaper/Consultants 
All  Phases 

8102  Windwood  Way 
Parker,  CO  80134 
(303)  841-4087 


NEWSPAPERS  FOR  SALE 


ANY  REASONABLE  OFFERS  consid¬ 
ered.  Profitable  Florida  bi-monthly 
newspaper.  Must  have  about  $100,000 
down,  good  terms  on  balance.  Good 
opportunity.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


WISCONSIN  WEEKLIES,  shopper, 
combined  gross  $700,000,  ideal 
regional  market,  vacation  areas. 

NORTH  CALIFORNIA,  semi-weekly, 
shopper,  gross  $900,000,  project  $1.2 
million  '88,  6-unit  web,  growth  area. 
Terms. 

TWO  KANSAS  dailies,  combined  gross 
$1.1  million. 

SMALL  OKLAHOMA  DAILIES,  each  has 
web  plant,  one  college  town,  buy 
together,  separately.  Terms. 

NEW  JERSEY  WEEKLY,  excellent 
product  paid  circulation  base.  Gross 
$700,000  plus.  Prefer  cash. 
TENNESSEE  SUBURBAN  weeklies, 
project  $1  million  volume,  '88.  5 
issues,  fast  growth. 

DAKOTA  county  seat  weekly,  exclusive, 
3,800  paid  circ.,  gross  $450,000, 
Terms. 

NORTHWEST  mountain  area  semi¬ 
weekly,  gross  $1.2  million,  large 
market-circulation  market. 

MICHIGAN  WEEKLY  &  shopper,  6,500 
paid  circ.,  gross  $450,000.  Serves 
affluent  market.  Terms. 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4210  Johnson  Dr.  Su  lOOA 
Fairway,  KS  66205 


BUSINESS  TABLOID  in  choice  Florida 
market  needs  rebuilding  .  Inexper¬ 
ienced  owner  will  sell  part  or  all.  Great 
potential.  $100,000  negotiable  terms. 
Call  Bill  Ebersole.  (904)  373-3583,  M. 
M.  Parrish  &  Assoc.  Inc.  Broker. 


Newspaper  People 
Trust 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COASTAL  resort  area  shopper,  grossing 
$400,000.  Please  write:  BARRY 
FRENCH,  Broker-Appraiser,  Ashlawn 
Road,  Assonet,  MA  02702. 


Nevada  Weekly  $395,000  gross  sell  lx 
growth  plus  real  estate.  Bruce  Wright, 
Media  Consultants,  Box  910,  Orange¬ 
ville,  CA  95662.  (916)  988-8959. 

Several  Texas  weeklies  available,  owner 
financing  on  most.  Free  list.  ATN,  Inc., 
Bill  or  Ed  Berger,  PO  Box  161503, 
Austin,  TX  78716.  (512)  476-3950. 

SMALL,  SUCCESSFUL  Montana  week- 
k.  Growing  fast.  Outdoor  paradise. 
(Jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


VIRGINIA  MOUNTAIN  WEEKLY  Long- 
established  weekly  and  job  shop  in  rural 
area  far  from  crowds,  crime  and  pollu¬ 
tion.  Owner  financing  for  experienced 
individual  (no  chains)  with  $40,000  to 
invest.  Send  resume,  with  references  to 
Box  2641,  Editor  &  Publisher. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


WELL-KNOWN  public  communications 
company  with  reputation  for  quality 
community  newspapers  seeks  small  to 
medium  sized  dailies,  weeklies  with 
potential  to  go  daily,  or  small  newspap¬ 
er  groups.  Company  is  well  financed, 
able  to  pay  cash,  experienced  in  acquis¬ 
itions,  and  intersted  in  keeping 
management  in  place.  Confidentiality 
guaranteed.  Write  Box  2749,  Editor  & 
Publisher. 


PUBLICATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


MEDIA  TELEMARKETING 
Weekly  Newspaper  Specialists 
(312)  771-4035 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-80(5-247-2338. 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

EVERY  newspaper  that  our  company 
has  been  contracted  to  do  their  tele¬ 
marketing  in  the  past  5  years  have  all 
GAINED  in  paid  circulation.  With  that 
kind  of  record,  why  don’t  you  use  DCA 
Promotions  for  your  next  sales 
campaign?  No  newspaper  is  too  large  or 
too  small  for  us  to  improve  your  circula¬ 
tion.  DCA  Promotions,  3864  Center 
Rd.,  Brunswick,  OH.  (216)  225-7440. 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 

COMPUTER  SERVICES 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column  inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 

Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (405)  381-2287. 

WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 

EQUIPMENT 

&  SUPPLIES 

CAMERA  &  DARKROOM 

INSTANT  VIDEO  PROOFING 

Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTERS 

COMPUGRAPHIC  DUAL  UTS  System 
with  11  terminals,  Tl  810  Printer, 
Paper  Tape  Reader  and  Punch,  4  Disk 
Drives  per  controller  and  many  spare 
parts.  Includes:  Typesetter  Interfaces, 
Printer  Interfaces,  News  Wire  Inter¬ 
faces,  Dual  Controller  Interfaces,  and 
OCR  Interface.  Compugraphic  main¬ 
tained.  Can  be  seen  operating  'til  April 
15.  Priced  at  $10,000.  Call  The  Brad¬ 
ford  Era,  Joe  Errera  or  Linda  Cardamone 
at  (814)  368-3173. 


EQUIPMENT  &  SUPPLIES 


_ COMPUTERS _ 

AMERICA  EAST  SHOW  SPECIALS 
PC's  designed  for 
newspaper  applications: 

Package  #1  $1349 
EZ  XT  Turbo  64  OK,l  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board,  LTI  12”  Amber  Monitor 
Package  #2  $1479 
EZ  XT  TURBO  640K,  2  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12“  Amber  Monitor 
Package  #3  $1633 
EZ  XT  TURBO  640K,  1  360K  Flop¬ 
py,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12"  Amber  Monitor,  20  MEG 
Hard  Disk  Drive 
Package  #4  $1733 
EZ  XT  TURBO  640K,  2  360K  Flop- 
pys,  AT  Style  Keyboard,  Multi  10 
Board, 

LTI  12"  Amber  Monitor,  20  MEG 
Hard  Disk  Drive 
Package  #5  $2280 
EZ  AT  lOMHZ  640K,  1  1.2  MEG 
Floppy,  Enhanced  AT  Style 
Keyboard,  Multi  10  Board,  1  360K 
Floppy,  30  MEG  Hard  Disk,  14”  LTI 
Color  Monitor,  Color  Graphics  Board 

Each  package  includes  PCCOM  news¬ 
paper  communications  software  and  is 
warranteed  for  ONE  YEAR. 

Contact:  EZ  Electronics,  579  DW  HWY, 
Merrimack,  NH  03054.  Tele:  (603) 
424-4161 


COMPUGRAPHICS  FOR  SALE.  CG 
Editwriter  777011  with  8  type  faces  and 
12  point  sizes,  70  pica  width;  CG  IVB 
TG,  8  type  faces,  6-72  point  and  45 
pica  width;  CG  2961TL,  serial  No. 
1186;  CG  Unified  Terminal  System 
with  6  terminals;  CG  7200H,  30-120 
point.  Call  Jack  Larkin  at  (618) 
253-7147. 


_ MAILROOM _ 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS,  Rome,  NY  (315) 
336-3100. 


1985  227S  5/1  Muller  inserter.  1 
year’s  use.  (818)  885-5995. 


KANSA  320  4  Station  inserter  (3  into 
1).  Has  single  sheet  attachment  on  3 
stations.  1/4  and  1/2  fold  plus  spare 
parts.  Call  Jimmy  Ruff  l-(205) 
875-2110. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


(2)  Stepper  model  730,  (1)  Stepper 
model  720  for  sale.  Call  or  write 
Lombard  News  Agency,  100  W.  St. 
Charles,  Lombard  ,  IL  60148.  (312) 
627-0800  8AM  to  2PM. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

AVAILABLE  8600  with  38  fonts 
$14,000.  To  be  reduced  $500  each 
week  until  sold.  Call  Bob  Vedder  (813) 
484-2611. 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  IV;  Fonts;  devipr; 
bargain.  Curtis,  (703)  521-1089. 

FOR  SALE  3  Compuscan  Alpha  Scan¬ 
ners  and  spare  parts.  Make  offer.  Phone 
(313)  242-1100  ext.  66. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER.  (216)  831-0480. 

LOW  PRICES  ON  POSTSCRIPT  PRINT¬ 
ERS!  QMS  PS  Jet.  11  faces,  $3200; 
QMS  PS  Jet  -I- ,  35  faces,  $3400;  QMS 
PS  810  w/35  faces,  SX  Engine  -  Call! 
These  printers  i/f  w/Apple  or  IBM 
computers  &  300  dpi  resolution. 

BOB  WEBER.  (216)  831-0480. 


MCS  8668  $20,000  or  $490  mo.  MCS 
8216HR  $3,950  or  $138  mo.  Edit 
7770HR  $5,950  or  $145  mo.  MCS 
100  $7,950  or  $195  mo.  MCS  5 
$2,450  or  $60  mo.  rebuilt  90  day 
warranty.  Jeff  (216)  729-2858. 

FOR  SALE:  Complete  editorial  system 
Varityper  Epics  6100  typesetter,  6 
epics  314  terminals,  18  fonts  included. 
Must  sell.  Call  Jorge  (617)  232-6841. 


The  Classified  Pages  of  EDITOR  & 
PUBLISHER  move  mountains...of 
equipment,  supplies,  services...for 
the  newspaper  trade.  Call  us,  when 
you  need  Classified.  (212)  675-4380 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MYCRO-TEK  1100  system,  9  termi¬ 
nals.  2  12  MB  hard  disk,  wire  capture, 
classy  sort  and  bill.  Also  Mitel  SX/2O0 
phone  system.  Must  sell.  (409) 
291-3558. 


TYPESETTING  SYSTEMS 
BUY/SELL/BROKER  Our  in-house,  full¬ 
time  technical  staff  will  provide  you 
with  an  easy,  risk-free  means  to  satisfy 
your  system  needs.  GRAPHIC 
SYSTEMS  EXCHANGE  (716) 
385-3027. 


USEDTYPESEHING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


RECONDITIONED  COMPUGRAPHIC 
TYPESETTING  EQUIPMENT 


□  Terminals 

□  Front-ends  21 5/439-1 942 

□  Typesetters  1106  Hanover  Avenue  1 

AHenlown.  PA  18103  | 

PRESSES 

1979  Web  Leader 

8  units  with  2  folders  set  up  as  two  4 
unit  presses  to  run  separately  or  collect. 
50  hp  (X:  drives.  Includes  spare  parts, 
hoist,  half  and  quarter  folder,  kickers. 
Water  system  upgrade.  (504) 
447-4055. 


4-color  for  1650 

Available  Immediately.  Harris  4-color 
units.  Double  width,  22  3/4"  cutoff. 
Engineering  services  available  for  incor¬ 
porating  these  units  into  your  pressline. 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


FIRST  TIME  OFFER 
Windmoeller  Hoelscher  FLEXO  Press 
4  -  Units 

3  -  Halfdecks 

1  -  Double  3:2  folder,  23  9/16”  cut¬ 
off 

4  -  Automatic  reels 

Installed  new  1984  and  available 
mid-1989.  Runs  and  looks  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Telex  4-2362 


NEW  OFFERING 

5  UNIT  HARRIS  V-15A  with  JF15 
FOLDER.  Available  now  and  can  be 
inspected  under  power  in  Florida.  Good 
mechanical  condition  and  priced  to 
sell.  Call  Inland  at  l-(800)  255-6746 
or  (913)  492-9050. _ 

Goss  Metro,  4  units,  1  deck 

Urbanite,  4  units,  2  3-colors 
Urbanite  'lOOO’series  folder 
Suburban,  8  units.  Urbanite 
folder 

SC  4  units  (circ.),  1978 
SC,  3  units.  1972-75 
Upper  formers  for  Goss  folders 
ONE  Corporation 

(404)  458-9351  Telex  700563 
HARRIS 

Harris  V15-A  add  on  units, 

Harris  V-25  add  on  units 
Harris  V-25,  V-22  and  V-15A  available. 
Completely  rebuilt  available  on 
exchange  basis. 

GOSS 

4  unit  community  SSC  21  1/2  ” 

5  unit  community  SSC  21  1/2  " 

MISCELLANEOUS 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
We  have  in  stock  V15-A,  V15-D,  V22, 
V25  Goss  community  cylinders  and 
copper  rollers. 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


EQUIPMENT  &  SUPPLIES 


HARRIS 

-N-845,  5  units,  1-RBC2,  1974 
-V-15D,  8  units,  JF-25.  JF-4,  1980 
-V-15A,  4  units 
-V-22,  6  units. 

GOSS 

-Metro,  2  units,  22  3/4  add-on 
-Urbanite,  9  units,  1  folder 
-Urbanite.  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


HARRIS  V-22,  6-units,  half,  quarter 
folder,  5  rollstands,  gluer,  hoist.  50 
h.p.  motor,  very  good  condition.  Avail¬ 
able  now.  Bell-Camp,  Inc.  (201) 
796-8442. 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40",  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Make  your  old  R.T.P.'s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


There  is  nothing 
stronger  in  the  world 
than  gentleness. 

Han  Suyin 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  staler 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls 

42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 

COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 

These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (jail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


Selling  S 

Buying  o 
Us^  Equ 


Whether  it’s  a  press,  phototypesetting  or 
mailroom  equipment,  camera  and  dark¬ 
room  equipment  and  supplies,  or  com¬ 
puters  and  computer  software,  you’ll  find 
better  prospects  and  better  buys  in  E&P 
Classified. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19‘"  St. 

New  York,  NY  10011 
(212)  675-4380 


When  you  need  Classified, 
we’re  here — every  week! 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


PRESS  EQUIPMENT 
1  Stacked  set  of  News  King  add-on 
units  fully  reconditioned,  1975  vintage 

5  Add-on  News  King  units  -  floor 
position 

6  Unit  News  King,  KJ6  folder,  40  H.P. 
1970/74 

5  Unit  Color  King,  KJ6  folder,  60  H.P. 

3  Community  oil  lub,  units  as  add-on  or 
with  Community  folder 

1  Community  oil  lub,  add  on  1975  unit 

2  Community  SSC  1/2  and  1/4  page 
folders  1980/84 

1  Community  SC  1/2  and  1/4  page 
folder  1975 

5  Unit  SSC  1983  -  22  3/4”,  4-high,  1 
floor  position,  Gregg  imprinter,  Enkel 
splicer 

7  Unit  SSC,  1983  21  1/2",  4  high,  3 
floor  position  units,  excellent  condition 

2  Unit  Goss  Suburban  1100  series. 
Suburban  folder  S-1131 

4  Unit  Goss  Urbanite  II,  21  1/2"  cutoff, 

3  pasters  1985  vintage 

1  Harris  VI 5A  add-on  doctor  unit 

2  Harris  V-15A  add-on  continuous  ink 
units  1974 

1  Harris  JF7  1/2  and  1/4  page  folder 

4  Unit  Harris  VI 5A  continuous  feed, 
JF7  1974  vintage,  excellent  condition 

4  Unit  Harris  V15A  1977/78,  JF7 
folder  -  3  units  with  circ.  reg. 

5  Unit  Harris  V-15A,  JF7  folder,  50 
H.P. 

6  Unit  Harris  V-15A,  JF7  folder 
1974/77 

7  Unit  Harris  V-15A,  JF7  folder 
1974/77 

4  Unit  Cottrell  Vanguard 
4  Unit  Harris  V-25,  JFIO  folder  1978 
Enkel  zero  speed  splicer;  Web  Special¬ 
ties  3  web  ribbon  deck;  Imprinters,  and 

3  Count-O-Veyors. 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Goss  Metro 

2  add-on  units,  22  3/4” 
perfect  condition  with  RTF’s. 

BELL-CAMP  INC. 

Telex  130326 
Telephone  (201)  796-8442 


Press  Motor,  60  HP  Westinghouse 
D.C.,  550  Arm  Volts,  1750/2400 
R.P.M.,  Style  70E57734 
Replaced  by  new  100  H.P. 
due  to  added  urbanite  units. 
Price  $5,000 
Contact:  Ronald  Schultz 
Press  Foreman 
Rome  Sentinel  Co. 

J  333  W.  Dominick  St. 

Rome,  NY  13440 
Phone  (315)  337-4000 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 

EDITOR  &  PUBLISHER  for  March 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED  Nikon  Rangefinder 
(Pre-1960)  Cameras,  Motors,  Lenses 
21mm  to  1000mm  Higham,  4328  S. 
Union  Ave,,  Alliance,  OH  44601.  Days 
(216)  821-3510,  Eves.  (216) 
823-7465. 


In  matters  of  principle, 
stand  like  a  rock,  in 
matters  of  taste,  swim 
with  the  current. 
Thomas  Jefferson 


HELP 

WANTED 

ACADEMIC 


ENGLISH:  Opening  expected  for  Assis¬ 
tant  Professor,  beginning  Fall,  1988, 
to  teach  basic  and  advanced  courses  in 
journalism  and  professional  writing 
courses  at  both  the  undergraduate  and 
graduate  levels.  Advanced  degree  in 
journalism  and  newsroom  or  media 
experience  are  both  required.  Send 
credentials  by  April  22  to  Dr.  Edward  L. 
Galligan,  Chair,  English  Department, 
Western  Michigan  University,  Kalama¬ 
zoo,  Ml  49008-5092;  (616) 
387-2571.  AA/EOE 


MASS  COMMUNICATIONS  DEPART¬ 
MENT,  ST.  PETERSBURG  REGIONAL 
CAMPUS  -  Opening  for  senior-level 
instructor  to  institute  graduate  program 
in  Print  Journalism  and  act  as  liaison 
with  Poynter  Institute;  also  coordinate 
with  USF,  Mass  Communications  Prog¬ 
ram  and  teach  undergraduate  courses. 
Required  are  professional  and  teaching 
expertise  in  courses  for  news-editorial 
majors  in  beginning,  advanced  and 
public  affairs  reporting.  Applicants 
should  also  be  qualified  to  teach  news 
editing,  mass  communications  and 
society  and  research  methods.  Profes¬ 
sional  experiences  in  reporting/editing, 
appropriate  university  teaching  experi¬ 
ence  and  Ph.D.  in  Mass  Communica¬ 
tions  required.  The  position  will  be  a 
9-month  appointment,  beginning 
August,  1988,  and  requires  credentials 
appropriate  to  associate  or  professor 
rank.  Salary  is  competitive.  Apply  by 
April  4,  1988  to  Dr.  Emery  L.  Sasser, 
Department  of  Mass  Communications, 
CPR  416,  University  of  South  Florida, 
Tampa,  FL  33620-5550.  The  Universi¬ 
ty  of  South  Florida  is  an  affirmative 
action  equal  opportunity  institution.  All 
prospective  candidates  should  be 
informed  that,  in  accordance  with  Flori¬ 
da’s  "Sunshine  Amendment"  to  the 
State  Constitution,  their  dossiers  are  a 
matter  of  public  record  and  are  avail¬ 
able,  upon  request,  to  its  residents. 


INSTRUCTOR/COORDINATOR: 
Masters  in  Mass  Communications. 
Required  teaching  experience.  Respon¬ 
sibilities  include  administrative  duties, 
curriculum  development,  research  and 
instruction  in  print,  broadcast  and  publ¬ 
ic  relations.  Annual  salary  $20,000. 
Applications  accepted  until  March  28, 
1988.  Send  resume  to  Job  Services  of 
Florida,  1307  N.  Monroe  St.,  Tallahas- 
see,  FL  32302  (Job  order 
FL-5822613). 

19,  1988 


HELP  WANTED 


ACADEMIC 


TEACH  TWO  news/editorial  classes, 
advise  daily  ca.mpus  newspaper,  assist 
with  scholastic  journalism  programs. 
Master’s  degree,  five  years  professional 
or  student  media  experience; 
$32,000-$36,000,  12-month,  tenure- 
track.  Apply  by  April  15  to  Dr.  Dave 
Adams,  Dir.,  Student  Publications  Inc., 
Kansas  State  University,  Kedzie  Hall, 
Manhattan,  KS  66506-7167,  with 
letter,  references,  vita.  KSU  is  an  EOE 
employer. 


_ ACCOUNTING _ 

SENIOR  AUDITOR 

Challenging  senior  auditor  position  with 
a  rapidly  growing  international  publish¬ 
ing  company  at  their  corporate  head¬ 
quarters  in  Princeton,  NJ.  Degree  in 
accounting  and  2-3  years  public 
accounting  experience  required.  Experi¬ 
ence  with  PC’s  and  exposure  to  EDP 
systems  preferred.  CPA  or  candidate  a 
plus. 

Responsibilities  include  finanacial  and 
operational  audits  of  newspapers, 
acquisition  reviews  and  special 
projects.  Travel  approximately  30-35%. 
This  position  offers  a  competitive  salary 
and  comprehensive  benefits  package. 
Send  resume,  including  salary  require¬ 
ments  to:  Box  2822,  Editor  & 
Publisher. 


ADMINISTRATIVE 


EXECUTIVES  U.S. 
specializes  in  the  quality  placement 
of  a  select  number  of  newspaper 
executive  positions  nationwide,  ie; 
Publisher,  General  Manager,  Adver¬ 
tising  Director,  Circulation  Manager, 
Sales  Manager  or  Production  Manager 
If  you  have  a  stable  job  history, 
a  progressive  track  record  and  wish 
to  make  a  quantum  lead,  and  not  just 
a  position  change,  call  or  write  me. 
KERRY  A.  RICE,  CPC 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  weekly  in 
lovely  San  Francisco  suburb.  Call  or 
write  Stan  Carter,  The  Record,  PO  Box 
848,  Mill  Valley,  CA  94942.  (415) 
388-3211. 


ADVERTISING  DIRECTOR 
THE  WAUSAW  DAILY  HERALD,  a 
Gannette  daily  newspaper  is  seeking 
strong,  goal-oriented  advertising  direc¬ 
tor  for  a  healthy  market  with  the  fastest 
growing  Sunday  newspaper  in  the  State 
of  Wisconsin.  Will  be  responsible  for 
working  with  the  retail  advertising 
manager,  classsified  advertising  mana¬ 
ger  and  advertising  services  manager  to 
develop  new  programs  designed  to 
increase  advertising  lineage  and 
revenue.  Ideal  candidate  will  have  sales 
experience  in  both  retail  and  classified 
with  management  experience 
in  one  of  the  two.  A  college  degree  in 
marketing  and/or  advertising  is 
preferred.  Position  requires  the  ability 
to  clearly  analyze  market  needs  and 
potential,  develop  quantifiable  action 
plans  accordingly  and  assess  those 
plans  with  success  or  failure  as  part  of 
overall  strategy  of  building  a  program  of 
advertising  growth  .  Excellent  commu¬ 
nications  and  self  skills  are  essential. 
Send  resume  and  salary  requirements 
tO:  Sonja  Craig,  Publisher,  Wausaw 
Daily  Herald,  PO  Box  1286,  Wausaw, 
Wl  54402-1286. _ 

RETAIL  ADVERTISING  MANAGER 
Zone  2.  We  offer  excellent  incentives  to 
a  hands-on  retail  advertising  sales 
manager  who  can  produce  results.  Our 
company’s  recent  expansion  has 
created  this  opportunity  to  direct  the 
experienced  sales  staff  of  this 
lOO-year-old,  twice-weekly  community 
newspaper.  C)ur  group  of  one  daily  and 
six  weekly  newspapers  creates  many 
additional  marketing  opportunities. 
Applicants  must  have  proven  sales  and 
management  experience.  Call  Gladys  at 
(201)  542-4000.  Equal  Opportunity 
Employer. 


Classified  Advertising: 
(212)  675-4380 


RECRUITMENT  MANAGER 
Gannett  Co.  Inc.  Headquarters 

Rosslyn,  Virginia 

Gannett  Co.  Inc.,  leader  in  the  communications  industry,  is 
looking  to  fill  a  newly  created  position  -  Recruitment  Man¬ 
ager.  Primary  responsibilities  include  company-wide  recruit¬ 
ment  of  professional  and  managerial  talent  and  consultation 
with  field  personnel  on  employee  relations  issues. 

We  expect  that  the  ideal  candidate  is  an  experienced  per¬ 
sonnel  generalist  with  a  proven  track  record  recruiting  quality 
professional  and  managerial  talent,  has  a  thorough  under¬ 
standing  of  personnel  practices,  superior  communication 
skills,  a  keen  sense  of  judgment,  knowledge  of  the  communi¬ 
cations  industry,  and  is  a  results-oriented  inividual  who  has 
the  freedom  to  travel  frequently. 

If  you  think  your  knowledge,  skills,  background  and  interests 
make  you  a  strong  candidate  send  your  resume  and  com¬ 
pensation  requirements  to: 


Manager/Headquarters  Personnel 
PO  Box  7858  ERM 
Washington,  DC  20044 

EOE 


'V jif 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 

One  of  Pennsylvania’s  most  progres¬ 
sive  smaller  dailies,  The  Carlisle 
Sentinel,  has  an  opening  for  an  aggres¬ 
sive  and  capable  ad  director  whose 
marketing  skills  can  continue  the 
growth  weVe  been  experiencing  in  the 
past  years. 

We're  located  in  South  Central  Penn¬ 
sylvania,  in  one  of  the  nation’s  most 
beautiful  and  friendly  communities. 
There  is  a  high  quality  of  life  here  that  is 
ideal  for  families  of  all  ages. 

If  you  have  good  solid  educational 
and  work  history,  strong  marketing 
skills,  and  can  effectively  manage 
people  in  classified,  retail,  tele- 
ma.'keting  and  ad  production  for  a 
17,000  daily,  then  let  me  hear  from 
you. 

Send  a  complete  resume  including 
salary  history,  tO:  Wayne  Powell, 
Publisher,  The  Sentinel,  PO  Box  130, 
Carlisle,  PA  17013.  No  phone  calls, 
please. 


ENERGETIC,  KNOWLEDGEABLE  and 
experienced  advertising  professional 
wanted.  We’re  looking  for  a  community- 
minded,  family-oriented  person  for  our 
ad  director's  position.  Abilities  to  teach 
and  relate  to  people  well  are  a  must.  We 
are  part  of  a  small  group  of  dailies  in  a 
beautiful  area  of  Wisconsin.  Excellent 
salary,  commissions  and  benefits.  Send 
resume,  references  and  samples  to: 
Publisher,  The  Daily  Register,  309 
DeWitt  St.,  Portage,  Wl  53901. 


DISPLAY  ADVERTISING  MANAGER 
The  Columbian,  Southwest  Washing¬ 
ton’s  largest  independently  owned, 
daily  newspaper  (48,000  daily  with 
annual  gross  revenues  of  $28  million), 
has  an  immediate  opening  for  a 
display  advertising  manager.  Located 
in  the  Portland,  Oregon  metropolitan 
area,  our  community  offers  a  subur- 
ban/rurai  market  of  211,000  peopie 
centered  between  the  Southern 
Washington/Northern  Oregon  coast 
and  the  beautiful  Cascade  Mountains. 
Combined  with  the  Columbia  River, 
every  type  of  outdoor  recreation  is 
within  a  90  minute  drive. 

The  successful  applicant  will  have 
three  to  five  years  of  results-oriented 
display  advertising  saies  manage¬ 
ment  experience  including  competi¬ 
tive  selling,  product  development, 
proven  motivational  and  leadership 
ability,  multiple  product  sales  as  well 
as  administrative  skills  such  as  budg¬ 
eting.  delegation  and  demonstrated 
ability  to  clearly  communicate  strate¬ 
gic  goals  and  objectives. 

The  Columbian  produces  a  daily  and 
Gunday  newspaper,  four  geographic 
ROP  zones,  our  own  weekly  total 
market  coverage  product,  a  television 
magazine  and  weekly  entertainment 
magazine.  In  addition,  we  have  an 
aggressive  speciai  sections  philoso¬ 
phy.  If  you  have  experience  in  these 
areas,  we  wouid  iike  to  hear  from  you. 
Our  staff  is  an  energetic,  goal- 
directed  group  of  28  sales  and 
support  professionals  who  deserve 
the  best  in  their  department  mana¬ 
ger. 

The  Columbian  offers  an  excellent 
benefit  package  including  company 
matched  401K,  Profit  Sharing  Pian, 
fuli  medical/dentai  and  four  weeks 
paid  vacation.  Starting  salary  will  be 
$45,000  to  $50,000  depending  on 
experience,  p'us  moving  allowance. 
To  apply  please  call  or  write  for  your 
application  packet:  Ann  Michael,  Vice 
President,  Human  Resources,  POi 
Box  180,  Vancouver,  WA  98666.  (206) 
694-3391. 

Equal  Opportunity  Empioyer  : 


HE(  e  WANTED 


_ ADVERTISING _ 

RETAIL  ADVtK  USING  MANAGER  to 
supervise,  direct,  train  and  motivate  a 
staff  of  nine  on  a  20,000  circulation 
newspaper.  This  University  of  Kansas 
city  affords  a  good  quality  of  life,  close 
to  Kansas  City.  Good  communications 
and  self  skills  required.  Prefer  exper¬ 
ienced  degreed  person  with  good  lead¬ 
ership  skilTs.  Salary  commensurate  with 
experience,  401-k  plan.  Please  send 
resume,  cover  letter,  salary  history  to: 
Gene  Armstrong,  Advertising  Dirctor, 
Lawrence  Daily  Journal-World,  PO  Box 
888,  Lawrence,  KS  66044-0888. 


THE  GREENVILLE  NEWS-PIEDMONT, 
a  112,000  daily/126,000  Sunday  is 
looking  for  a  retail  ad  manager. 
Successful  candidate  should  possess  at 
least  3  years  experience  in  retail  ad 
sales  and  management  plus  selling 
skills  and  superior  ability  to  motivate 
others.  Excellent  salary/commission 
and  full  benefits.  Send  resume  to:  Loui¬ 
sa  Koken,  c/o  The  Greenville  News- 
Piedmont,  PO  Box  1688,  Greenville, 
SC  29602. 


ARTIGRAPHICS 

CHIEF  NIGHT  ARTIST 
The  Providence  Journal-Bulletin  is 
seeking  a  talented,  informational 
graphics  person  to  supervise  a  staff  of 
artists  to  act  as  liaison  with  news  editors 
requesting  graphics  and  to  produce 
informational  graphics.  Candidates 
should  have  newsroom  experience, 
strong  skills  in  graphics  editing  and 
creative  flair. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package.  Send  your  portfolio, 
resume  and  a  cover  letter  outlining  your 
qualifications  to:  Donald  W.  Zimmer¬ 
man,  The  Providence  Journal  Co.,  75 
Fountain  St.,  Providence,  Rl  02902. 
An  equal  opportunity  employer. 

INFO  GRAPHICS  ARTIST  San  Francis¬ 
co  Bay  area  metropolitan  daily  seeks  a 
night  maps  and  charts  specialist  with  at 
least  3  years  newspaper  experience. 
Proficiency  on  the  Macintosh  required. 
We  are  an  equal  opportunity  employer. 
Resumes,  samples  by  April  1  to  Box 
2830,  Editor  &  Publisher. _ 


SUBSCRIBE  TODAY! 
(212)  675-4380 


CARTOONIST 


OPPORTUNITY  FOR  talented,  steady 
student/intern  interested  to  study  and 
develop  as  a  political  cartoonist  under 
the  auspices  of  an  international  syndi¬ 
cate.  No  pay  involved  from  either  side. 
Studio  location  in  mid-Manhattan,  the 
Trump  Tower.  Please  send  resume  and 
drawing  samples  with  self-addressed 
return  envelope  tO:  Mrs.  Karen  Smith, 
Administrator,  Cartoonews  Inc.,  721 
5th  Ave.,  New  York,  NY  10022. 


HELP  WANTED 


CIRCULATION 


AGGRESSIVE  COMPANY  with  cluster  of 
weekly  newspapers  and  shoppers  in 
fast-growing  area  of  Zone  8  looking  for 
industrious  and  resourceful  individual 
to  run  Circulation  Department.  Must  be 
capable  of  launching  a  major  paid 
circulation  program  with  our  newest 
product.  Wage  commensurate  with 
experience.  Send  resume  to  Box  2829, 
Editor  &  Publisher. 


CIRCUUTION 

CUSTOMER  SERVICE  SUPERVISOR 
The  Daily  News  of  Los  Angeles  (Morning 
180.000)  is  seeking  a  positive,  energe¬ 
tic  supervisor  for  its  customer  service 
department.  The  successful  candidate 
should  have  a  circulation  background, 
and  be  capable  of  leading  a  staff  of 
phone  representatives  and  dispatch 
personnel  in  our  fast-paced,  on-line, 
ACD  environment.  Compensation  pack¬ 
age  includes  full  medical,  dental  and 
life  insurance  benefits,  as  well  as  excel¬ 
lent  advancement  opportunities  within 
our  expanding  corporation.  Send 
resume  to  Linda  Olsan,  Circulation 
Operation  Manager,  The  Daily  News,  PO 
Box  4200,  Vifoodland  Hills,  CA 
91365-4200. 


CIRCULATION  DIRECTOR  needed 
immediately.  Able  to  take  150,000 
TMC  weekly  group  in  Zone  3  out  of  mail 
to  doorstep  delivery  in  6  months.  Salary 
negotiable.  Send  resume  to  2809, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  16,000 
daily  in  eastern  Washington.  Walla 
Walla  Union-Bulletin  is  a  Seattle  Times 
subsidiary,  proud  of  our  product  and 
good  reputation.  Successful  candidate 
will  have  minimum  of  2  years  supervis¬ 
ory  or  management  experience  with  a 
daily  newspaper.  Position  requires 
knowledge  of  all  aspects  of  operation  of 
circulation  department,  also  ABC,  TMC 
and  computerized  systems.  Salary, 
bonus,  pension,  savings,  flexible  bene¬ 
fits  package,  4  weeks  vacation.  Send 
resume,  salary  history  and  references  to 
Norma  Austin,  Personnel  Manager, 
Walla  Walla  Union-Bulletin,  PO  Box 
1358,  Walla  Walla,  WA  99362.  An 
Equal  Opportunity  Employer. 


CIRCULATION  MANAGER 
Aggressive  Zone  7  six-day  PM  in 
15,000  range  seeks  young,  knowledge¬ 
able,  go-getter  circulation  leader  to  join 
strong  management  team.  We’re  grow¬ 
ing  and  want  to  continue.  Excellent 
product  to  sell.  Postal  and  ABC  experi¬ 
ence  important.  Must  be  good  organiz¬ 
er,  delegator,  trainer  and  results  gener¬ 
ator.  Competitive  salary  and  fringes. 
Growth  potential.  Send  resume,  refer¬ 
ences  and  salary  needs  to  Box  2796, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  two  small 
dailies  in  Southeastern  Michigan.  Must 
be  familiar  with  both  carrier  and  mail 
distribution,  promotion,  and  TMC  distri¬ 
bution.  This  is  a  ideal  position  for  a 
number  two  person  ready  to  move  up. 
Send  resume  and  salary  requirements 

tO: 

Howard  A.  Kaiser,  Publisher 
Ionia  Sentinel  Standard 
114  N.  Depot 
Ionia,  Michigan  48846 


DIVISION  MANAGER 

We  are  seeking  an  ambitious,  self  moti¬ 
vated,  people-oriented  individual  tc 
direct  our  circulation  branch  operations 
and  branch  managers.  Qualified  candi- 
ates  should  have  3-5  years  circulation 
experience  with  emphasis  on  home 
delivery  management.  Candidates 
should  also  be  goal/results  oriented  and 
possess  strong  motivational  and  prob¬ 
lem  solving  skills.  Send  resume  and 
references  to  Box  2825,  Editor  & 
Publisher. 


HOME  DELIVERY  MANAGER 
Needed  for  Rhode  Island  Central  daily 
newspaper  with  10,000  circulation. 
You  must  be  aggressive  and  able  to 
motivate  carriers  with  Sales,  Service, 
and  Collections. 

Please  send  resume  tO:  Lawrence 
Priest,  Kent  County  Daily  Times,  1353 
Main  St..  West  Warwick,  Rl  02893. 


NEED  EXPERIENCED  (at  least  6  to  8 
years)  circulation  director.  Zone  5. 
Must  be  completely  knowledgeable  of 
all  aspects  including  ABC,  TMC. 
Outstanding  profit  sharing  program, 
medical  and  dental  benefits  included. 
Award-winning  daily.  20,000  paid, 
20,000  TMC.  Very  competitive  salary. 
Send  complete  resume  and  salary 
requirement  to  Box  2832,  Editor  & 
Publisher. 


NEW  YORK  CITY  based  international 
daily  business  newspaper  has  position 
available  for  experienced  single  copy/ 
distribution  professional.  Position 
requires  travel  and  extensive  liaison 
with  distributors,  wholesalers  and 
retailers.  Salary  commensurate  with 
experience.  Please  send  resume  with 
salary  requirements  to  Box  2818, 
Editor  &  Publisher. 


SALES  AND  MARKETING  MANAGER 
Growing  Zone  4  metro  daily  and  Sunday 
is  seeking  an  experienced  professional 
to  manage  our  sales  department.  Quali¬ 
fied  applicants  must  have  5-1-  circula¬ 
tion  management  experience,  prefer- 
rably  complemented  with  a  business 
degree  and  a  proven  track  record  in 
sales  development  through  telemarket¬ 
ing,  sales  crews  and  direct  mail.  We 
offer  a  unique  opportunity  to  advance 
your  career  goals  in  an  aggressive 
results-oriented  circulation  depart¬ 
ment.  Excellent  salary,  complete  fringe 
benefits  package  and  more.  Please 
send  resume,  references  and  salary 
requirements  to: 

Circulation  Director 
The  Palm  Beach  Post 
PO  Box  24700 

West  Palm  Beach,  FL  33416-4700. 


Single  Copy  Sales  Manager 

Fast  Growing  Midwest  daily  is  seeking 
an  aggressive  hands-on  manager  to 
further  develop  and  direct  single  copy 
sales.  Heavy  emphasis  on  establishing, 
organizing,  and  servicing  retail  outlets. 
Vending  machine  maintenance  is  a 
plus.  The  successful  candiate  must 
have  a  proven  track  record  in  single 
copy  sales  and  promotions.  Please  send 
resume  and  references  to  Box  2824, 
Editor  &  Publisher. 


SCOTT  PUBLICATIONS 
CIRCULATION/PROMOTION  MANAGER 

Amos  Press,  Inc.,  the  leader  In  philatelic  publications,  is  recruiting 
for  the  position  of  CIRCULATION/PROMOTION  MANAGER  for 
our  SCOTT  PUBLISHING  DIVISION.  This  position  requires  excel¬ 
lent  promotion,  advertising,  and  PR  writing  skills,  expertise  in  circu¬ 
lation  functions,  knowledge  of  advertising  production,  and  a  strong 
background  in  philately. 

If  you  possess  these  qualifications  and  would  like  to  pursue  your 
career  with  a  dynamic  company  that  offers  an  excellent  compensa¬ 
tion  and  benefits  package,  send  your  resume  and  salary  require¬ 
ments  today  to;  Personnel  Manager 
Amos  Press,  Inc. 

PO  Box  4129 
Sidney,  OH  45365 
equal  opportunity  employer 
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HELP  WANTED 


DATA  PROCESSING 


D.P.  MANAGER 

40,000  daily  in  Zone  5  is  seeking  a 
self-motivated  individual  to  manage  its 
business  data  processing  operation. 
Must  tje  proficient  in  COBOL,  RPG,  and 
systems  design.  The  selected  candidate 
will  also  be  directly  involved  in  the 
purchase  of  a  new  production  front  end 
system.  Send  resume  to  Box  2813, 
Editor  &  Publisher. 


_ EDITORIAL _ 

AMERICA'S  LEADING  GARDEN  MAGA¬ 
ZINE  seeks  seasoned  senior  editors  and 
writers  to  join  our  team  in  producing  an 
exciting  new  format  -  four-color,  full 
size  “  each  month.  We’re  looking  for 
magazine  professionals  interested  in 
bringing  the  best  quality  gardening 
information  to  our  1.2  million  readers. 
Pleasant  location,  one  hour  from 
Philadelphia  and  two  hours  from  NYC. 

Please  send  resume,  salary  require¬ 
ments  and  clips  to: 

Personnel  Dept.  (E-EP) 
RODALE  PRESS,  INC. 

33  East  Minor  St. 

Emmaus,  PA  18098 

E.O.E. 


ARE  YOU  looking  for  a  place  to  call  your 
own?  Are  you  an  award-winning  editor 
wholly  committed  to  community  jour¬ 
nalism  and  small  town  life?  Do  you  have 
the  necessary  skills  to  cover  all  beats 
and  to  produce  an  outstanding  paper 
from  A  to  Z.  Photography/darkroom/ 
layout  included  but  no  advertising. 
Please  send  applicable  information  to 
Yvonne  Frauenfelder,  The  Napa  Valley 
Times  Nppr  Grp,  3188  Jefferson  St., 
Napa,  CA  94558. 


ARTS  EDITOR:  Are  you  inspired  by  the 
classical  arts?  The  New  Haven  Register 
(100,000-plus)  is  seeking  an  arts  editor 
to  organize  inspiring  coverage  of  classi¬ 
cal  music,  visual  arts,  ballet  and 
architecture  in  this  coastal  New 
England  city  that's  home  to  Yale.  We 
require  strong  writing  ability,  copy  edit¬ 
ing  skills,  some  knowledge  of  layout  and 
the  ability  to  plan  and  motivate.  Please 
send  resume,  covering  letter,  clips  and 
salary  requirements  to  Mary  Marak, 
Human  Resources  Dept.,  New  Haven 
Register,  40  Sargent  Dr.,  New  Haven, 
CT  06511.  EOE. 


ASSISTANT  CITY  EDITOR 
Must  be  energetic,  competitive  with 
strong  local  news  background.  Zone  4. 
Send  resume,  best  ten  clips  to:  Box 
2823,  Editor  &  Publisher. 


CITY  EDITOR 

The  York  Dispatch  is  looking  for  a  city 
editor  to  challenge  and  unify  a  diverse, 
talented  staff.  At  50,000  circ.,  we  are 
the  leader  in  a  hotly  competitive  area. 
Our  recent  sale  to  (iarden  State  News¬ 
papers  strengthens  us  and  will  propel  us 
in  new  directions.  A  strong  city  editor 
will  play  a  key  role  in  shaping  our 
future.  Send  resume  and  your  ideas 
about  local  news  to:  Phil  Klinedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


CITY  EDITOR  for  40,000  AM  quality 
oriented  daily.  Good  editing  skills  and 
even  better  leadership  ability  to  aggres¬ 
sively  manage,  challenge  and  direct 
staff  of  seven  reporters.  We’re  lookirig 
tor  an  experienced  news  editor  who  will 
generate  interesting  local  coverage. 
Excellent  salary  and  benefits.  Write  to 
Robert  D.  Veillette,  Managing  Editor, 
The  Republican,  389  Meadow  St., 
Waterbury,  CT  06722. _ 

Winning  isn’t 
everything  -  but 
wanting  to  is. 

Vince  Lombardi 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

International  Jewish  news  agency  seeks 
copy  editor  to  help  edit  copy  for  elec¬ 
tronic  wire  and  daily  news  publications. 
Also  responsible  for  coordinating  repor¬ 
ters’  assignments  and  assembling 
weekly  community  news  and  feature 
publications.  Good  copy  editing  skills, 
reporting  background,  computer  litera¬ 
cy  essential.  Must  also  be  familiar  with 
American  Jewish  community  and  Israel. 
Send  resume,  clips,  salary  require¬ 
ments  tO:  Mark  Joffe,  c/o  JTA,  165 
West  46th  Street,  Suite  511,  New  York, 
NY  10036. 


COPY  EDITOR 

Mid-sized  Zone  2  PM  seeks  top-of-the- 
line  headline  writer.  Good  place  to  live 
and  work.  Two  years  experience.  Some 
layout  helpful.  Box  2806,  Editor  & 
Publisher. 


COPY  EDITOR 

For  medium  sized  metro-daily, 
125,000  Sunday  circulation.  Must  be 
good  word  person,  able  to  spot  hold  in 
stories  and  smooth  out  writing.  Layout 
skills  a  plus,  but  we  will  teach.  Experi¬ 
ence  preferred,  but  will  consider  top 
recent  grad.  We  are  in  an  amiable  and 
affordable  city  in  the  beautiful  blue 
ridged  mountains.  Send  resume,  clips, 
and  a  one-page  biography  to  William  K. 
Wairen,  Managing  Editor,  The  Roanoke 
&  World  News,  PO  Box  2491,  Roanoke, 
VA  24010.  An  Equal  Oppportunity 
Employer. _ 

COPY  EDITOR.  The  Medina  County 
Gazette,  a  16,500  morning  daily  in 
northern  Ohio,  anticipates  an  opening 
on  its  copy  desk.  The  right  person  will 
have  experience  working  under  pres¬ 
sure  “  editing,  writing  headlines,  lay¬ 
outs.  Send  resume,  work  samples  and 
salary  history  to:  Liz  Sheaffer,  Manag¬ 
ing  Editor,  Medina  County  Gazette,  885 
W.  Liberty  St.,  Medina,  OH  44256. 


COPY  EDITORS  needed  at  42,000-cir¬ 
culation  daily.  Beautiful  historic  area  on 
Chesapeake  Bay.  Send  resume  to  Tom 
Marquardt,  Managing  Editor,  The  Capi¬ 
tal,  PO  Box  911,  Annapolis,  MD 
21404. 


COPY  EDTOR 

The  Columbian  newspaper  (circulation 
47,900)  in  Vancouver,  WA  is  looking  for 
a  top-notch  copy  editor  who  can  design 
an  inviting  news  page  then  aggressively 
edit  copy  and  create  crisp  headlines. 
Must  be  highly  productive  and  have 
excellent  knowledge  of  AP  style.  Must 
have  recent  daily  newspaper  experi¬ 
ence.  Experience  editing  wire  copy  and 
VDT  desirable. 

In  return  you  can  expect  to  start 
between  $1,855  to  $2,203  a  month 
depending  on  experience  and  enjoy  a 
full  benefit  package  including  27  paid 
days  off  annually  and  profit  sharing/ 
company  matched  401(k)  plan. 
Excellent  working  conditions  and  staff. 
Great  town  on  the  Columbia  River.  Inde¬ 
pendent  daily  newspaper  with  a  54-per¬ 
son  news  department.  Located  just  90 
minutes  from  ocean  beaches  or  Mount 
Hood  skiing. 

Even  if  you’re  really  happy  in  your 
present  job,  we  think  you’ll  be  happier 
here.  Please  send  resume,  examples  of 
pages  you  have  designed  (copies 
reduced  if  possible)  and  heads  you've 
written  to:  The  Columbian,  Att:  Human 
Resources  Dept.,  PO  Box  180, 
Vancouver,  WA  98666. 

Equal  Opportunity  Employer 


COPY  EDITOR  needed  fo"  morning 
paper  in  Connecticut.  Prefer  copy  edit¬ 
ing  experience  on  dailies,  but  will 
consider  bright  beginners  with  solid 
editing  internships.  Send  clips  and 
layout  samples  to  Box  2794,  Editor  & 
Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

COPY  EDITOR  for  business  department 
of  Connecticut  paper.  Requires  know¬ 
ledge  of  business,  ability  to  analyze 
P&L  statements,  layout  pages.  Send 
clips  and  resume  to  Box  2793,  Editor  & 
Publisher. 

DAILY  NEWS  of  Lebanon,  PA,  seeks 
general  assignment  reporter.  Experi¬ 
ence  preferred,  but  will  consider  recent 
grad.  Send  resume  and  clips  to  Jim 
Burchik,  Managing  Editor,  South  8th  & 
Poplar  Sts.,  17042. 


EDITORIAL  F-T 

Experienced  business  reporter  needed 
for  weekly  section  of  expanding  news¬ 
paper  group.  Please  send  resume  and 
clips  to: 

Jeanne  Dugan 
Record  Newspapers 
PO  Box  248 

Port  Jefferson,  NY  11777 


EDITOR  Michigan  Catholic  weekly 
newspaper  with  36,000  circulation 
needs  aggressive,  take-charge  editor 
with  in-depth  knowledge  of  the  Catholic 
Church,  five  years  experience  as  work¬ 
ing  journalist  on  daily  or  weekly. 
Management  and  leadership  qualities  a 
must.  Supportive  environment  for  an 
editor  who  can  manage  staff,  finances 
and  all  that  goes  with  running  a  weekly 
in  a  busy  archdiocese.  Excellent  salary 
and  benefits.  Resume,  salary  history, 
clips  to:  Rev.  Walter  A.  Hurley,  305 
Michigan  Ave.,  Detroit,  Ml  48226. 

EDITOR  WANTED  Major  NYC  based 
company  seeking  editor  for  start-up 
publication.  Must  have  working  know¬ 
ledge  of  desk-top  publishing  and  able  to 
work  in  an  entrepreneurial  environment. 
Good  editing  skills  a  must  and  funda¬ 
mental  knowledge  of  production.  4 
years  publishing  experience  mandatory. 
Submit  resume,  salary  requirements  to 
Box  2819,  Editor  &  Publisher. 

EDITOR  part-time  for  monthly  Jewish 
community  newspaper.  7,500  circula¬ 
tion.  Responsible  for  editing  and  writ¬ 
ing,  production,  layout,  supervision  of 
advertising.  Good  salary  and  working 
conditions.  Experience  only.  Resume  to 
Executive  Vice  President,  130  Sessions 
St..  Providence,  Rl  02906. _ 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  NY  10011 


HELP  WANTED 


_ EDITORIAL _ 

ENTERTAINMENT  REPORTER/ 
EDITOR  for  wire  service  wanted.  Must 
have  previous  wire  service  reporting 
experience.  Interest  (or  experience)  in 
entertainment  helpful.  Immediate 
opening  based  in  Los  Angeles  area.  Box 
2805,  Editor  &  Publisher. 


ENTRY-LEVEL  REPORTER  for  3,800 
weekly,  owned  by  diverse  publishing 
and  broadcasting  company.  J-School 
degree  desired,  but  not  requir^.  Send 
resume  to  Randy  Rodgers,  Editor,  Galva 
News,  Box  GG,  Galva,  IL  61434. 

EXPERIENCE 

If  you’re  ready  for  a  fresh  challenge  and 
have  at  least  five  years  experience,  we 
have  just  the  job  for  you.  We’re  looking 
for  experience  reporters,  copy  editors 
and  section  editors  (features,  business, 
regional).  Help  us  take  an  award¬ 
winning  65,000  daily  suburban  news¬ 
paper  to  a  new  level  of  professional 
achievement.  Competitive  market.  New 
office,  press  coming  soon.  Good  pay, 
benefits.  Send  references  with  resume 
to  Box  2802,  Editor  &  Publisher. 

FEATURE  EDITOR/WRITER  for 
constantly  improving  100,000-1-  week¬ 
ly  magazine  and  daily  sections.  Must 
have  strong  layout  feature  and  hard 
news  experience.  Generous  pay  and 
benefits.  Send  resume,  references,  four 
best  published  stories  plus  four  layout 
samples  to  Toni  Polancy,  Features, 
Times  Publishing  Co.,  Times  Square, 
Erie,  PA  16534. 


FEATURES  REPORTER 
Imaginative,  experienced  features 
reporter  sought  for  56,000  circulation 
daily  Midwest  newspaper.  We  are  look¬ 
ing  for  someone  with  a  bright  writing 
style.  You  will  be  assigned  a  wide  varie¬ 
ty  of  features  subjects  including  some 
entertainment  coverage.  If  qualified 
and  interested,  send  your  resume  and 
writing  samples  to  John  D.  Gibson, 
Editor,  Greenbay  Press-Gazette,  PO  Box 
19430,  Greenbay,  Wl  54307-9430. 
An  Equal  Opportunity  Employer. 

FEATURE  WRITERS 
Jersey  Shore  weekly  newspaper  has  full- 
and  part-time  positions  open.  Work  in 
Cape  May  County.  No  beginners.  We’re 
looking  for  substance  and  style.  Send 
resume  and  clips  to  The  Sandpaper,  c/o 
Joe  Daly,  Box  90,  Ocean  City,  NJ 
08226.  Start  immed. 


Copley  News  Service,  a  news  and  feature  syndicate 
headquartered  in  San  Diego,  has  the  following  position 
open: 

Reporter,  Mexico  City 

COPLEY  NEWS  SERVICE  is  seeking  seasoned  reporter 
to  open  bureau  in  Mexico  City.  Must  be  able  to  cover 
spot  news  as  well  as  work  up  in-depth  features  on  Mexi¬ 
co.  On  occasion,  beat  will  include  Central  American 
areas  such  as  Nicaragua. 

Preferred  applicant  will  have  distinctive  writing  style, 
knowledge  of  Latin  political-economic  issues,  fluency  in 
Spanish  and  some  news  photography  ability.  Excellent 
salary  and  company  benefits. 

Submit  resume,  6  writing  sampies,  salary  history  and 
references  to:  Charles  OhI,  Editor,  Copiey  News  Service, 
P.O.  Box  190,  San  Diego,  CA  92112.  No  phone  calls, 
please. 


COPLEY 
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GENERAL  ASSIGNMENT  REPORTER 
The  Globe  Times  is  looking  for  a  first- 
rate  story  teller  committed  to  communi¬ 
ty  journalism  and  able  to  make  even 
tne  dullest  assignment  sparkle.  Salary 
in  line  with  ability  and  experience.  Send 
resume  and  clips  to;  Margurite  P. 
Saylor,  Managing  Editor,  The  Globe 
Times,  202  West  4th  Street,  Bethle¬ 
hem,  PA  18015. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 

GREAT  EDITOR  WANTED  seasoned  news- 
room  leader,  preferably  with  experi- 
ience  in  business,  law  or  both,  to  super¬ 
vise  staff  of  tough,  fast-growing, 
specialty  daily  in  exciting  part  of  coun¬ 
try,  Zone  4.  Excellent  salary.  Respond 
to  Box  2826,  Editor  &  Publisher. 

GROWING,  mid-sized  East  Coast  daily 
and  Sunday  paper  seeking  an  energetic 
reporter  with  a  minimum  of  3  years 
daily  experience  to  write  about  business 
in  the  fast-growing  Trenton/Princeton 
area.  Business  writing  experience 
preferred.  Salary  competitive.  Send 
letter,  clips  and  resume  to  Chris  W. 
Biddle,  Business  Editor,  The  Times,  PO 
Box  847,  Trenton,  NJ  08605. 


MANAGING  EDITOR 
Major  New  Jersey  weekly  in  fast  growing 
suburban  market  seeks  managing  editor 
to  direct  staff  of  30  photographers, 
reporters  and  assistant  editors.  Applic¬ 
ants  must  have  management  experi¬ 
ence  and  know  all  phases  of  newsroom 
operation.  Please  send  resume  to  Jay 
Langley,  Editor,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822.  Please  include  personal  and 
business  references. 


MANAGING  EDITOR 
for  39,000,  seven-day-a-week  daily 
located  in  Southeastern  Massachusetts. 
Close  to  ocean,  easy  access  to  ski  areas, 
45  minutes  from  Boston,  25  minutes  to 
Newsport,  Rl,  easy  commute  to  Cape 
Cod.  This  is  the  top  newsroom  position. 
Personnel  and  budget  management 
experience  needed.  Send  resume  to 
Edward  F.  St.  John,  Publisher,  Fall 
River  Herald  News,  Fall  River,  MA 
02722. 


MANAGING  EDITOR 
Zone  2  twice-weekly  seeks  second  in 
command  for  busy  newsroom.  Please 
call  Howard  Gall  (201)  838-9000  ext. 
60. 


MANAGING  EDITOR 
Our  paid  circulation  is  only  8,000,  but 
our  editorial  staff  consists  of  14  repor¬ 
ters  and  3  full-time  photographers.  We 
are  looking  for  strong,  aggressive  lead¬ 
ership.  Located  in  southeastern  Arizo¬ 
na,  our  climate  is  great  and  the  area  is 
growing.  Send  resume,  copy  of  present 
newspaper  and  clips  tO:  Steve  Krehl, 
Sierra  Vista  Herald,  102  Fab  Ave.,  Sier¬ 
ra  Vista,  AZ  85635. 


MEDIA  RELATIONS  SPECIALIST, 
Oregon  Health  Sciences  University.  Will 
strengthen  OHSU  presence  in  regional 
and  national  media.  Some  responsibili¬ 
ty  for  development,  coordination  and 
implementation  of  long  range  plan 
based  on  institutional  goals  and  priori¬ 
ties;  respond  to  media  on  health  related 
topics,  issues  and  patient  information. 
Must  have  5-10  years  reporting,  writing 
or  editing  exp.  on  daily  newspaper,  wire 
sen/ice,  radio  or  TV;  excellent  interper¬ 
sonal  skills  and  positive  attitude;  must 
be  able  to  translate  complex  scientific 
thought  into  English  and  have  strong 
writing  skills.  Some  nights,  evenings 
and  travel.  Salary  $27-30,000. 
Resume  and  3  writing  samples  tO; 
OHSU,  L217,  3181  SW  Sam  Jackson 
Pk.  Rd.,  Portland,  OR  97201.  Equal 
Opportunity  Employer. 


NEWS  ARTIST 

Florida  Daily  seeks  experienced  Mac 
intosh  new  artist.  Must  be  fast,  accu¬ 
rate,  and  imaginative.  Send  resume,  10 
clips  to  Box  2823,  Editor  &  Publisher. 

NEWS  EDITOR:  A  key  player  on  the  new 
team  shaping  our  news  product.  We’re  a 
30,000  morning  daily  in  the  upper 
midwest  that  has  just  won  a  national 
first  place  award  for  best  front  page. 
Give  us  clips  that  show  the  best  in  edit¬ 
ing,  headlines  and  design,  we’ll  give 
you  a  job.  Send  resume  and  clips  to: 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502.  Posi¬ 
tion  closes  April  1 1,  1988. 


It’s  your  people-to-people  meeting  place 


EXECUTIVE  EDITOR 


Sun  Newspapers  is  the  nation's  largest  group  of  paid  weeklies, 
publishing  18  papers  in  the  suburbs  of  Greater  Cleveland.  The 
present  Executive  Editor,  with  editorial  responsibility  for  the  18 
papers,  will  be  retiring  this  year. 

For  a  truly  outstanding  individual  this  job  offers  challenge  and 
excitement.  The  editorial  budget  is  substantial.  We  are  committed 
to  improving  already  good  papers.  We  are  proven  acquirers  of 
additional  properties  and  intend  to  create  new  products. 

Sun  Newspapers  has  an  editorial  staff  of  seventy,  and  excellent 
facilities  with  a  one-man  plant  and  six  satellite  offices.  Each  satellite 
office  has  an  individual  editor  responsible  for  I  -5  individual  publica¬ 
tions.  These  offices  have  a  full  photographer  and  copy  editor,  along 
with  the  general  assignment  reporters.  Sun  Newspapers’  technol¬ 
ogy  is  on  the  cutting  edge  and  four-color  graphics  are  now  in  place. 

Candidates  should  have  succesful  print  media  experience  at  the 
editor  level,  and  be  results-driven  in  the  creation  and  editorial 
management  of  quality  products. 

The  salary  range  is  open  and  commensurate  with  the  top  skill  level 
we  expect  to  hire. 

Send  resume  to:  President,  c/o  Executive  Editor  Project,  Sun 
Newspapers,  5510  Cloverleaf  Parkway,  Cleveland,  Ohio  44125. 
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NEWS  EDITOR 

Five-day  moring  daily  needs  news  editor 
with  layout  experience.  Small  commun¬ 
ity  with  good  schools,  hospitals,  ect. 
Contact  Publisher,  Northern  Wyoming 
Daily  News,  Box  508,  WY  82401,  (307) 
347-3241. 


NEWS  EDITOR  for  paid  community 
weekly  on  the  Maryland  coast.  Will  over¬ 
see  staff  and  cover  a  beat.  Solid  writing, 
layout,  editing  skills  required.  Photo¬ 
graphy  skills  desirable.  Send  resume, 
clips,  references  to  Ocean  City  Times, 
Box  479,  Ocean  City,  MD  21842. 


PART-TIME  Copy  Editors  needed  for 
social  science  journal.  N.  Virginia. 
Knowledge  of  Arabic  preferred/not 
must.  Reply  PO  Box  669,  Herndon,  VA 
22070.  Attn:  Copy  Editor.  Include 
resume  and  related  info. 


REPORTER  for  resort  free-distribution 
weekly.  We’re  not  looking  for  a  beat 
reporter,  but  a  good  writer  who  thinks 
keeping  up  with  issues  and  then  writing 
about  them  is  more  satisfying  than 
cranking  it  out  in  the  pyramid  form. 
Send  resume,  clips,  references  to 
Ocean  City  Times,  Box  479,  Ocean 
City,  MD  21842. 


REPORTER  to  do  general  assignment 
work  for  13,500  Illinois  daily.  Bright 
recent  grad  ok.  Clips,  resume  to  Tim 
Zgonina,  Daily  News,  Box  370,  Effing¬ 
ham.  IL  624(51. 


REPORTER  wanted  for  weekly  news¬ 
paper  on  lawyers  and  the  law  in  Connec¬ 
ticut.  Salary  range  $25-32K.  You 
should  be  a  fantastic  writer  and/or  a 
great  reporter.  A  legal  or  investigative 
reporting  background  plus.  Reply  with 
resume  and  samples  to  V.  Sederis, 
Connecticut  Law  Tribune,  62  South- 
field  Avenue,  Stamford,  CT  06902.  No 
Calls  Please. 


REPORTERS  WANTED  at  The  Capital  in 
Annapolis,  Maryland,  42,000  circula¬ 
tion.  Send  resume  to  Tom  Marquardt, 
Managing  Editor,  The  Capital,  PO  Box 
911,  Annapolis  ,  MD  21404. 


SENIOR  REPORTERS  for  state’s  largest 
paid  weekly  newspaper,  respected  for 
strong  community  journalism  in  a  thriv¬ 
ing  suburban  market.  We  want  exper¬ 
ienced  municipal  and  county  reporters 
to  join  our  editorial  staff  of  thirty.  Salary 
in  line  with  experience  and  ability. 
Apply  to  Jay  Langley,  Hunterdon  County 
Democrat,  PO  Box  32,  Flemington,  NJ 
08822. 


NEED  A  JOB? 

Then  you  need  MediaLine. 
MedlaLine  is  a  daily  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers,  editors,  photograph¬ 
ers,  or  circulation  managers. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 


EDITOR 


SMALL  LOUISIANA  AM  daily  seeks 
sports  editor.  Prefer  one-year  experi¬ 
ence,  but  will  consider  very  sharp 
recent  graduate  with  a  solid  internship 
or  part-time  experience  on  daily.  Photo¬ 
graphy  capability  is  a  must.  VDT  experi¬ 
ence  helpful.  Car  necessary.  Clips, 
references  and  salary  history  to  Bob 
Houston,  Beauregard  Daily  News,  PO 
Box  698,  DeRidder,  LA  70634. 


SMALL  TEXAS  Gulf  Coast  daily  needs  a 
sports  writer  for  a  two-man  department. 
Some  layout  will  be  required.  Entry- 
level  will  be  considered.  Send  clips, 
resume  to  Will  Hampton,  Box  1551, 
Bay  City,  TX  77414.  Or  call  (409) 
245-5555. 


SPORTS  COLUMNIST  for  Honolulu 
Advertiser.  9 5 , 000 -i- /da  i  I y , 
200,000 -I- /Sunday.  Resume,  clips  to 
Gerry  Keir,  Managing  Editor,  PO  Box 
3110,  Honolulu,  HI  96802. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


SPORTS  EDITOR  for  award-winning 
30,000  PM  in  Zone  2.  Must  be  strong 
candidate  in  writing,  editing  and  layout. 
Organizational  skills,  creativity  and 
management  of  staff  important.  Send 
resume  and  clips  to  Box  2820,  Editor  & 
Publisher. 


SPORTS  WRITER 

Small  Zone  7  daily  accepting  applicants 
for  sports  writer/editor  position.  Layout 
and  headline  writing  skills  required. 
Cover  prep,  and  outdoor  sports,  edit 
wire.  Box  2828,  Editor  &  Publisher, 


SYSTEMS  EDITOR  -  The  Des  Moines 
Register  (Sunday  circ.  325,000)  is 
seeking  a  systems  editor  to  oversee 
newsroom  computer  operations.  Candi¬ 
date  should  excel  in  making  systems 
responsive  to  newsroom  needs.  Respon¬ 
sibilities  include  systems  training  and 
serving  as  newsroom  Mason  with  other 
departments  and  computer  vendors. 
Specialized  systems  editing  skills  and 
basic  knowledge  of  news  editing 
process  preferred.  SI  I  system  experi¬ 
ence  a  plus.  Please  send  cover  letter 
and  resume  to  Diane  Graham,  Deputy 
Managing  Editor,  PO  Box  957,  Des 
Moines,  IW  50304. 

THE  LUFKIN  DAILY  NEWS  is  seeking 
an  imaginative  layout  and  design  person 
for  our  copy  desk.  Solid  copy  editing 
skills  also  required.  Macintosh  experi¬ 
ence  helpful  but  not  necessary.  Energy 
and  imagination  more  important  than 
experience.  Send  resume  and  examples 
of  work  to:  Phil  Latham,  Managing 
Editor,  Lufkin  Daily  News,  PO  Box 
1089,  Lufkin,  TX  75901. 


TOP  WRITERS/STRINGERS  wanted  for 
new  national  financial  weekly.  Must  be 
astute  in  analysis  of  assignments  and 
generate  lively  copy.  Send  resume, 
clips,  and  specialty  in  financial  writing 
to  East  River  Assoc.,  650  First  Ave., 
New  York,  NY  10016. 


lake  a  GIANT  STEP  .  .  . 
towards  a  better  job  .  .  . 
by  placing  an  ad  in  tbe 
“Positions  Wanted”  section. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

Company 

Addras.s 

City 

Rtato 

7ip 

Phnnn 

Classification 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1988 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service. 


POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

MARKETING 

VERSATILE  SPORTS  WRITER 

Zone  2  daily  (43,000  PM  and  106,000 
Sunday)  needs  bright,  energetic  person 
to  assist  on  sports  desk,  handle  copy, 
and  till  in  on  the  beats.  Great  opportuni¬ 
ty  for  person  who  enjoys  all  aspects  of 
sports  reporting.  Good  salary  and  bene¬ 
fits.  Send  resume  and  clips  to  Box 
2791,  Editor  &  Publisher. 

KPTM  42 

CO-OP  MARKETING  SPECIALIST 
KPTM  42,  a  Pappas  Telecasting 
Station,  has  an  immediate  opening  for  a 
Co-Op  Marketing  Specialist  to  serve  our 
advertisers  in  the  Omaha/Lincoln  mark¬ 
ets.  The  successful  candidate  will  have 
previous  experience  in  broadcast,  print, 
agency  or  retail  and  will  possess  the 
necessary  expertise  to  plan,  develop, 
implement  and  evaluate  a  comprehen¬ 
sive  cooperative  advertising  program 
for  the  station.  College  degree 
preferred.  Qualified  applicants  need 
only  apply.  Reply  in  confidence  to:  Jim 
McKernan,  Retail  Marketing  Manager, 
KPTM  42.  4625  Farnam,  Omaha,  NE 
68132. 

Trans  Atlantic  Agency  requires  state¬ 
side  partner  with  print  news  experience 
and  sales  contracts,  to  start  up  and 
develop  news  service  to  US  and  UK 
media.  Box  2817,  Editor  &  Publisher. 

WIRE  SERVICE  general  desk  editor 
wanted.  Previous  wire  sen/ice  experi¬ 
ence  helpful  but  must  have  at  least  2 
years  professional  journalism  experi¬ 
ence  in  news  reporting/editing.  Also 
have  openings  for  other  reporting/ 
editing  positions,  all  to  be  based  in  Los 
Angeles.  Box  2804,  Editor  &  Publisher. 

TELEMARKETING  MANAGER 

The  Syracuse  Newspapers  (The  Post- 
Standard,  The  Herald-Journal  and  The 
Herald  American)  a  combined  daily 
circulation  of  approximately  200,000, 
Sunday  235,000,  is  looking  for  a  tele¬ 
marketing  manager.  The  person  with 
newspaper  advertising  background  will 
direct,  train  and  motivate  telemarketing 
staff.  Responsibilities  will  include  deve¬ 
loping  leads  and  promotional  ideas  and 
assure  advertising  revenue  growth  by 
identifying  developments  in  the  busi¬ 
ness  community  and  advertising  oppor¬ 
tunities.  Candidates  must  have  experi¬ 
ence  in  newspaper  advertising  sales  and 
management  and  possess  excellent 
communication  and  interpersonal 
skills.  Previous  telemarketing  manage¬ 
ment  experience  preferred.  Please  send 
resume  and  salary  requirements  tO:  The 
Syracuse  Newspapers,  PO  Box  4915, 
Syracuse.  NY  13221.  Att:  Linda 
Hennessey. 

UBRARY 

LIBRARIAN 

Expanding  daily  and  Sunday  newspaper 
is  seeking  a  librarian  to  supervise  daily 
library  functions  and  a  support  staff  of 
two.  Previous  newspaper  librarian 
experience  would  be  helpful.  Library 
science  degree  a  real  plus.  We  need 
someone  who  is  hard-working,  innova¬ 
tive,  flexible  and  a  committed 
professional. 

In  return  the  Times  offers  an  excellent 
starting  salary  and  100  percent 
company  paid  benefits  package. 
Cafeteria  on  premises.  Free  parking. 

If  you  feel  you  are  the  professional  we 
are  seeking,  please  send  your  resume 
including  salary  guidelines  to  Molly 
Delzell,  Personnel,  The  Times  News¬ 
paper,  500  Perry  St.,  Trenton,  NJ 
08618. 

INTERMEDIATE  RESEARCH  ANALYST 
The  successful  candidate  will  be 
responsible  for  all  phases  of  primary 
research,  analyzing  data  to  identify 
marketing  and  advertising  trends, 
designing  creative  and  actionable  sales 
presentation  and  initiating  advertising 
recommendations. 

A  degree  and  two  years  experience  in 
primary  research  including  question¬ 
naire  design,  survey  methods,  statistical 
analysis  and  report  writing.  This  posi¬ 
tion  requires  strong  analytical  skills, 
statistical  competence,  creativity,  and 
excellent  verbal  and  written  communi¬ 
cation  skills.  We  offer  excellent 
compensation,  benefits  and  opportuni¬ 
ties  for  advancement.  Send  resume 
(including  salary  history)  to  The  Hous¬ 
ton  Chronicle,  Personnel  Dept.,  801 
Texas  Ave.,  Houston,  TX  77002.  EOE/ 
M/F 

MAILROOM 

MAILROOM  SUPERVISOR  -  excellent 
opportunity  with  large  media  company 
located  in  Connecticut  Shore  Line 
Community.  Large  group  of  weekly 
publication,  present  circulation 
215,0(X)  with  expected  growth  in  1988 
to  300,000  +  .  Method  of  distribution 
through  postal  service.  Must  have  know¬ 
ledge  of  Muller-Martini  227  inserter, 
Muller-Martini  4250  addressing 
system,  310  Muller  Martini  stacker, 
and  Cheshire  labeling  machine. 
Advancement  possible.  Write  to  Dick 
DeHaven  PO  Box  349,  Gilford,  CT 
06437. 

ATTEI 

NTION 

ADVERTISERS: 

EDITOR  &  PUBLISHER’S  offices 
will  be  closed  on 
Friday,  April  1st. 

The  deadline  for  line  ads, 
extensions  and  cancellations 
is  on 

Monday,  March  28, 

12  noon  (EST) 

The  deadline  for  display  ads 
is  on 

Thursday,  March  24. 
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HELP  WANTED 


_ PHOTOGRAPHY _ 

RELIABLE  FREE  LANCES  sought  in  all 
areas  for  color  assignments.  $200  mini¬ 
mum.  Write  to  Photo  Editor,  Insight 
magazine,  3600  New  York  Ave.  N:E., 
Washington,  DC  20002  for  terms  and 
contract.  Insight,  a  national  newsweek¬ 
ly  with  1  mil.-plus  circulation,  also  buys 
one-time  rights  for  stock  photography. 


PHOTOJOURNALIST  for  award-winning 
daily.  Reporting,  photo,  darkroom 
experience  required.  Send  resume  & 
clips  Glenwood  Post,  Box  550,  Glen- 
wood  Springs,  CO  81602. _ 

Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 

_ PRODUCTION _ 

COMPOSING  ROOM  MANAGER  with  3 
to  5  years  experience  in  management  is 
needed  for  growing  Florida  daily. 
Successful  candidate  will  be  expected 
to  manage  a  staff  of  15,  handle  all 
supervisory  clerical  duties  and  insure 
that  deadlines  are  met.  Good  pay  and 
excellent  company  benefits  in  a  growing 
commercial  and  residential  area.  Non- 
smoker.  Submit  resume  along  with 
salary  requirements  to  Vero  Beach  Press 
Journal,  PO  Box  1268,  Vero  Beach,  FL 

32961.  EOE. _ 

100,000+  MORNING  DAILY  seeks  a 
candidate  with  strong  leadership  skills. 
Minimum  5-years  management  experi¬ 
ence,  knowledge  of  Goss  Urbanite  a 
plus,  mechanical  abilities,  quality  color 
reproduction  and  productivity  oriented. 
Must  be  able  to  train,  motivate  and  have 
good  organizational  skills.  Send  resume 
and  salary  requirments  to  William  Lang- 
man  ,  The  Washington  Times,  3600 
New  York  Ave.  NE,  Washington,  DC 
20002. 


COMPOSING  ROOM  MANAGER  for  a 
large  weekly  tabloid  with  circulation  of 
100,000  must  have  excellent  people 
skills  to  manage  10  to  15  people.  Must 
be  highly  organized.  Must  desire  to 
produce  a  top  quality  product.  Non 
smoker.  Zone  9.  Send  resume  to  Box 
2821,  Editor  &  Publisher. 


ELECTRONIC  TECHNICIAN 
Performs  corrective  and  presentive 
maintenance  on  newspaper  production 
equipment.  Experience  with  CFI  type¬ 
setting  system  a  plus.  Must  have  exten¬ 
sive  background  in  troubleshooting  and 
repairing  to  component  level  varied 
equipment  such  as:  high  speed  print¬ 
ers,  terminals,  APF  mycro  five  typeset¬ 
ters,  film  processors,  personal  compu¬ 
ters,  main  frames  and  comput¬ 
erized  telephones  PBX.  This  job 
requires  that  you  work  various  shifts 
needed  to  maintain  equipment.  The  job 
also  requires  the  ability  to  work  and 
make  decisions  both  independently  and 
as  a  team.  Send  resume  to  Tucson- 
Newspapers  Inc.,  Human  Resources 
Dept.,  PO  Box  26887,  Tucson,  AZ 
85726.  EOE 


PRODUCTION  MANAGER 
Zone  2.  Multi-location  plan.  Mind  set 
on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780,  Editor  & 
Publisher. 


HELP  WANTED 


_ PRODUCTION _ 

COMPOSING  ROOM  MANAGER 
Chain  of  4  Southern  Wisconsin  Shoppers 
circulation  120,000  looking  for  an 
experienced  composition  manager  to 
grow  with  an  aggressive  company.  We 
have  the  latest  typesetting  equipment 
that  compugraphic  has  to  offer.  An  8 
unit  King  Press,  a  fully  equipped  bind¬ 
ery  and  in  spring  will  break  ground  for 
our  new  30,000  square  foot  production 
facilities.  We  need  someone  with  the 
ability  to  lead  and  train  our  composition 
people  in  the  production  of  not  only  our 
own  publications  but  also  numerous 
commercial  jobs  and  to  prepare  for  the 
rapid  growth  that  we  anticipate  in  the 
near  future.  The  manager  we  are  looking 
for  must  be  a  people  oriented  individual 
enjoys  solving  problems,  and  has 
solid  successful  management  experi¬ 
ence. 

Excellent  opportunity  for  someone  to 
advance  their  career  while  living  and 
working  in  Wisconsin’s  finest  vacation 
area.  Call  Steve  Karstaedt,  (414) 
728-3424. 


IMMEDIATE  OPENING:  Pressroom 
Supervisor.  Goss  community  presses. 
Weekly  300,000  circulation  plus 
commercial.  Human  relations  skills  a 
must.  Bilingual  skills  favorable.  Send 
resume  tO:  Dennis  Ray,  14814  Shot- 
tery,  Houston,  TX  77015.  Salary 
commensurate  with  experience. 


NEEDED  IMMEDIATELY!  Take-charge 
pre-press  Production  Coordinator  for  3 
weekly  publications  in  Zone  3, 
150,000  total  circulation.  Must  be 
team  player.  Familiarity  with  Macintosh 
preferred  -  will  train.  Salary  negotiable. 
Send  resume  to  2808,  Editor  & 
Publisher. 


PRESS  OPERATORS  -  Goss  SC  press 
operators  needed  immediately.  Large 
web,  sheet  fed  and  newspaper  opera¬ 
tion.  Bindery  personnel  also  needed. 
Contact  Ginny  (800)  339-3633  or 
(605)  339-3633,  Sioux  Falls,  SD. 
Monday-Friday  central  time. 

PRESSROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  pressroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
pressroom  equipment  and  procedures 
including  knowledge  of  Goss  headliner 
offset  or  metro.  Salary  in  the  high  $30’s 
with  excellent  benefit  package.  Send 
resume  and  salary  requirements  to  Box 
2776,  Editor  &  Publisher. 


MAILROOM  MANAGER 
Zone  2  large  metropolitan  newspaper 
seeking  an  experienced  mailroom 
manager.  We  are  a  100,000  plus  circu¬ 
lation  newspaper  Monday-Saturday  and 
140,000  plus  Sunday.  Experience 
must  include  full  understanding  of  all 
mailroom  equipment  and  procedures. 
Knowledge  of  Harris  1472-A  inserting 
machines,  sleeve  wrap  machines, 
computer  spreadsheets  and  application 
desirable.  Salaiy  in  the  high  $30's  with 
excellent  benefit  package.  Send  resume 
and  salary  requirements  to  Box  2775, 
Editor  &  Publisher. 


PRESSROOM  MANAGER 
Zone  2  Gannett  daily  and  Sunday  news¬ 
paper  seeks  candidate  with  strong  lead¬ 
ership  skills,  Goss/Dilitho  experience  a 
plus,  mechanical  knowledge  and  qual¬ 
ity  oriented.  Must  have  ability  to  train 
and  motivate  and  have  good  organiza¬ 
tional  skills. 

Excellent  benefit  package.  Send 
resume  including  work  history  and 
salary  requirements  to  Box  2622, 
Editor  &  Publisher. 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP  WANTED 


PRODUCTION 


PRESSROOM  FOREMAN  to  take 
Charge  of  our  pressroom.  Must  know 
Goss  Mark  II  Headliner.  Good  benefits 
and  salary.  Located  in  Southern  Califor¬ 
nia.  Send  name  and  telephone  number 
to  Box  2812,  Editor  &  Publisher. 


PRESSROOM  SUPERVISOR 
The  Houston  Post,  a  large  morning 
newspaper,  needs  a  press  supervisor  for 
a  100%  Goss  Metro  offset  operation. 
Supervisory  experience  preferred  but’ 
not  necessary.  Good  wages  and  bene¬ 
fits.  Contact  Larry  Scrase,  Pressroom 
Foreman,  (713)  940-8240  or  send 
resume  to  Employee  Relations,  The 
Houston  Post,  PO  Box  4747,  Houston, 
TX  77210-4747. 


PRODUCTION  DIRECTOR 
10,000  daily  newspaper  and  commer¬ 
cial  printing  operation  seeks  candidate 
to  manage  pre-press,  press,  mailroom, 
building,  commercial  operation  and 
physical  plant.  Heavy  emphasis  on 
commercial  account  development, 
scheduling,  costing  and  quality  control. 
7-unit  SSC  with  UOP,  on-line  glue 
system  and  three  (3)  knife  trimmer. 
Responsible  for  budgeting  and  expense 
control.  Excellent  salary,  benefits  and 
bonus  package.  Located  50  miles  west 
of  New  York  City.  Send  resume  snd 
salary  history  to  James  A.  Wells, 
Publisher,  North  Jersey  Advance,  PO 
Box  800,  Flanders,  NJ  (578  36.  Affiliate 
of  Media  News  Group. 


STRONG,  FAST-GROWING  publishing 
company  in  Zone  8  seeks  responsible, 
hard-working  individual  as  press  fore¬ 
man.  Web  Leader  single-width  web 
offset  press  with  Color  Quad.  Four-color 
experience  a  must.  Wage  commensu¬ 
rate  with  experience.  Send  resume  to 
Box  2815,  Editor  &  Publisher. 


Deadline  for  line  ads  is 
Tuesday,  12  noon 
for  the  current  week’s  issue. 


HELP  WANTED 


ARE  YOU  an  entrepreneurially  inclined 
sales  manager  trapped  in  the  corporate 
hierarchy?  Do  you  have  an  outstanding 
record  in  display  sales  and  management 
in  a  competitive  market?  Are  you  willing 
to  say  what  you  can  do  for  the  company 
rather  than  ask  what  the  company  can 
do  for  you?  If  you  are,  a  one-time  ground 
floor  opportunity  awaits  you  with  an 
award-winning  newspaper  group  on  the 
move.  Pleas  send  applicable  informa¬ 
tion  to  Yvonne  Frauenfelder,  The  Napa 
Valley  Times  Nppr  Grp,  3188  Jefferson 
St.,  Napa,  CA  94558. 


MAJOR  ACCOUNTS  SALES 


Immediate  opening  in  Charlotte,  North 
Carolina  for  an  aggressive  advertising 
sales  person  with  a  proven  track  record 
to  handle  major  retail  accounts  in  a 
competitive  market.  Excellent  sales  and 
presentation  skills  required.  College 
degree  preferred.  Salary  commensurate 
with  experience  plus  excellent  company 
benefits.  Send  resume,  salary  history 
and  requirements  to: 


PERSONNEL  SERVICES  MANAGER 
The  Charlotte  Observer 
600  South  Tryon  Street 
Charlotte,  NC  28202 


The  Good:  Earn  $50K  to  $150K  selling 
computer  systems  to  the  Newspaper 
Industry.  We  have  the  leads,  the 
products,  and  the  support,  but  we  are  a 
bunch  of  techs  who  need  a  top-notch 
closer. 

The  Bad:  Lots  of  travel,  lots  of  hours, 
lots  of  hard  work. 

The  Ugly:  There  is  nothing  ugly  about 
us.  Just  ask  our  staff  and  clients  what 
kind  of  company  we  are.  We  are  15 
years  young  and  still  growing.  Forward 
all  inquiries  tO: 

Data  Sciences,  Inc. 

8555  16th  Street 
Silver  Spring,  MD  20910 
Attn:  Mark  Ganslaw,  President 
(301)  587-3700 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  Correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  sen/e  you  better! 


HELP  WANTED 


SALES  REPRESENTATIVE 
Newspaper  distribution  equipment 
manufacturer  offers  an  excellent  oppor¬ 
tunity  for  an  aggressive  sales  represen¬ 
tative.  We  are  seeking  an  individual 
preferably  with  sales  experience  to 
service  our  East  Coast  market.  Reloca¬ 
tion  not  necessary.  Excellent  salary, 
commissions  and  growth  potential. 
Send  resume  to  Box  2811,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


ACADEMIC 


“LET'S  DO  IT"  TYPE  TEACHER/ 
ADMINISTRATOR  with  strong  profes¬ 
sional  and  academic  credentials  and 
extensive  contacts  after  35  years  in 
journalism  seeks  news  challenge  in 
field-oriented  programs  in  reporting, 
editing  and  management  with  an  eye 
toward  the  merging  of  the  mass  media 
as  we  move  into  the  21st  century.  Solid 
committment  to  the  development  of 
minority  journalists;  field  work  accom¬ 
plishment  evidenced  by  co-directorship 
of  National  Conventions  Project,  which 
since  1976  has  organized  the  involve¬ 
ment  of  students  in  media  work  at  the 
Democratic  and  GOP  national  nominat¬ 
ing  conventions,  the  inaugurations  and 
the  1984  Summer  Olympics.  Basically 
a  print  person  but  horrified  by  those 
who  speak  of  "broadcast”  and  "journal¬ 
ism”  as  though  they  are  mutually  exclu¬ 
sive.  Not  an  ivory-tower  type,  as 
evidenced  by  still  working  weekends  for 
major  daily  after  10  years  while  still 
teaching.  Obligated  to  1988  political 
conventions  but  available  after  June 
30.  Dr.  Emil  Dansker,  779  Doral  Dr., 
Xenia.  OH  45385.  1-(513)  372-3536. 


CIRCULATION 


CIRCULATION  MANAGER  seeks  work. 
Experience,  4,000  daily,  8,000  North 
Dakota  daily,  12,000  Oklahoma  daily. 
Gene  Springer  (701)  572-3119. 


SALES-ORIENTED,  success-driven 
circulator  with  Bachelor’s  degree  seeks 
employment  with  growing  daily.  10 
years  experience  in  all  areas  of  circula¬ 
tion.  Reply  to  Box  2827,  Editor  & 
Publisher. 


EDITORIAL 


BOOKS  EXCITE  when  reviews  spur 
controversy.  Let  me  enliven  your  brok 
section  or  start  one  from  scratch.  BSJ, 
MA  Lit,  14  years  reviewer,  editor,  repor¬ 
ter.  Conservative  viewpoint.  Resume, 
clips:  Box  212,  Hopewell,  NJ  08525. 


POSITIONS  WANTED 


BUSINESS  EDITOR.  Former  owner/ 
publisher  of  major  business  newspaper; 
5  years  experience  as  business  editor; 
earned  doctorate;  desires  to  serve  as 
Business  Editor  of  a  major  daily.  Box 
2831,  Editor  &  Publisher. 


COPY  EDITOR  strong  on  layout  and 
headlines  seeks  job  in  Zone  8  or  9.  3 
years  experience  in  news,  features, 
sports  on  daily  and  weeklies.  Award¬ 
winning  writer  as  well.  Wouldn’t  mind 
PM  shift.  Call  Joel  (213)  305-8895. 


DYNAMIC,  AWARD-WINNING  reporter 
with  2  years  experience  and  Columbia 
University.  MSJ  seeks  general  asign- 
ment  position  on  daily,  ^ne  4,  6,  8  or 
9.  Spanish  fluency.  Call  Dorsey  (617) 
627-4311  days,  627-9234  evenings. 


NEED  a  correspondent  or  bureau  chief 
for  Dallas?  Veteran  Reporters  available. 
Call  (214)  612-0674. 


REPORTER  WITH  3  1/2  years  on  daily 
wants  crack  at  copy  editing  on  medium 
to  large  daily.  Some  editing  experience 
on  semi-weekly.  Call  Kevin  evenings  at 
(916)  343-1477  for  resume,  clips. 


REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  service  experience  seeks  manage¬ 
ment  position  with  newspaper  in  North¬ 
east.  Excellent  news  judgement.  Strong 
editing  skills.  Will  also  consider  good 
reporting  or  copy  desk  position.  Box 
2788,  Editor  &  Publisher. 


VERSATILE  REPORTER  with  photo 
skills  and  journalism  degree  seeks  any 
reporting  position.  Call  Paul  (717) 
295-3142. 


YOUNG  MAGAZINE  EDITOR  wants 
daily  experience.  2  years  reporting  and 
editing.  Will  move  anywhere.  Box 
2814,  Editor  &  Publisher. 


SPORTS  DESK  man  with  sharp  graphic 
skills  wants  to  move  on  to  better  things. 
Seeks  role  in  decision-making  and 
reshaping  look  of  sports  pages.  Piquant 
writer  can  distinquish  between  propen¬ 
sity  and  propinquity  and  between  Grba 
and  Gubicza.  Clips  and  resume 
supplied  with  alacrity  upon  request. 
Zones  1  and  2.  Box  2836,  Editor  & 
Publisher. 


PRODUCTION 


EXPERIENCED  PAGINATORS  with 
editing,  design  and  writing  skills  look¬ 
ing  for  positions  in  eastern  U.S.  Box 
2816,  Editor  &  Publisher. 


We’re  here  —  when  you 
need  Classified! 

212  675-4380 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
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SHOP  TALK  AT  THIRTY 

Breaching  the  wall 


By  Hugh  S.  Fullerton 

For  two  decades,  1  have  been  hear¬ 
ing  criticism  of  journalism  education 
from  newspeople.  Indeed,  1  have 
been  one  of  the  critics,  at  least  to  my 
friends  in  the  profession  because,  for 
most  of  those  two  decades,  1  was  in 
the  newsroom  myself. 

Now  1  have  crossed  the  street.  In 
my  six  years  of  teaching,  at  two  uni¬ 
versities,  I  have  come  to  this  conclu¬ 
sion:  There  is  a  lot  of  ineffective,  and 
misguided,  journalism  education  going 
on. 

It  is  not  that  the  professors  are  not 
trying  but,  increasingly,  we  are  seeing 
at  the  front  end  of  our  classrooms  not 
seasoned  news  pros  but  Ph.D.  prod¬ 
ucts  with  little  or  no  practical  experi¬ 
ence. 

The  universities  have  a  dilemma. 
Newsroom  pros,  unless  they  are  truly 
eminent,  can  usually  be  offered  no 
more  than  entry-level  assistant  pro¬ 
fessorships  at  salaries  that  make  even 
some  newsroom  pay  scales  look 
good;  and  many  universities  have 
policies  or  biases  which  make  it  diffi¬ 
cult  to  tenure  and  promote  people 
who  are  not  researchers  —  read  that 
who  do  not  have  a  Ph.D. 

From  the  distance  of  the  news¬ 
room,  we  can  rant  about  the  short¬ 
sightedness  of  the  universities  in  not 
hiring  experienced  pros  on  an  equal 
footing  with  people  of  traditional 
academic  background,  but  the  entire 
blame  should  not  be  laid  at  the  feet  of 
the  universities  and  their  faculties. 

Compared  with  other  professions, 
it  appears  that  the  media  do  little  for 
the  shcools  that  are  now  training  most 
of  their  entry-level  people. 

Yes,  more  and  more  news  organi¬ 
zations  are  taking  interns.  That’s 
laudable  but  it  is  also  self-serving. 
They  get  first  pick  of  the  best  gradu¬ 
ates  and,  ofteA,  some  good  cheap  help 
while  the  interns  are  on  the  job.  A  few 
media-supported  foundations  are 
funding  research  but  it  does  not  seem 
that  many  media  dollars  are  going  into 
it.  A  few  media  organizations  pay  for 
visits  to  campuses  by  members  of 
their  news  staffs.  Many  of  us  use  local 


(Fullerton  is  an  associate  professor 
of  communications  at  the  Univrsity  of 
North  Florida  and  a  Ph.D.  student  at 
the  University  of  Florida.  For  more 
than  20  years,  he  was  associated  with 
newspapers  and  magazines  as 
reporter,  editor  and  owner-publisher.) 


pros  as  one-time  speakers  or  ad¬ 
junct  —  read  that  inexpensive  — 
teachers. 

All  this  is  good  for  students  but  has 
little  real  effect  on  the  quality  of  the 
faculty  or  design  of  the  programs. 
There  may  be  a  better  solution.  I 
know  many  newsmen  who  say  wist¬ 
fully,  “I  sure  would  like  to  try  teach¬ 
ing  some  time.”  Most  of  them  never 
will.  There  are  several  reasons: 

1.  Most  entry-level  teaching  posi¬ 
tions  pay  so  little  that  good  pros  in 
midcareer  cannot  afford  to  make  the 
switch. 

2.  A  great  many  universities 
require  the  doctorate  or  near-comple¬ 
tion  of  it  for  teaching.  Many  of  those 
that  do  not,  do  require  it  for  tenure. 
No  use  debating  the  reasons  now; 
suffice  to  say  that  the  Ph.D.  prefer¬ 
ence  is  not  going  to  disappear  in  the 
near  future. 


3.  It  has  been  difficult  to  move 
gracefully  between  newsroom  and 
classroom.  After  a  person  teaches  a 
few  years,  he  is  regarded  as  an 
academic  and  looked  upon  suspi¬ 
ciously  in  the  newsroom.  1  know  —  it 
has  already  hapened  to  me. 

4.  Research  is  and  will  continue  to 
be  a  requirement  for  tenure  and  pro¬ 
motion  at  many  universities.  Perhaps 
this  should  not  be  so,  but  it  is,  and 
really  good  reaearch  is  something  we 
all  need  more  of. 

The  answer,  it  seems  to  me,  is  to  set 
up  a  system  to  encourage  midcareer 
professionals  to  enter  teaching.  The 
students  know  and  appreciate  the  dif¬ 
ference  between  the  30-year-old 
Ph.D.  who  has  little  experience  and 
the  hoary  20-year  veteran  of  the  news 
wars.  They  much  prefer  the  latter,  if 
he  or  she  can  teach. 

But  we  make  the  transition  very 
difficult.  I  know  a  number  of  profes¬ 
sors  who  gave  up  news  jobs  in  their 
30s  and  40s,  put  in  their  apprentice¬ 
ships  to  earn  a  Ph.D  and  became  very 
successful  teachers  and  researchers. 
They  paid  a  high  price,  though:  sev¬ 
eral  years  of  low-income  living  for 


themselves  and  their  families,  or  car¬ 
rying  a  heavy  academic  load  while 
working  a  full-time  news  job.  Not  a  lot 
of  fun  either  way,  especially  for  a 
person  likely  to  have  heavy  family 
responsibilities. 

Some  institutions  are  willing  to  hire 
good  pros  with  a  master’s  degree  to 
teach.  A  few  define  the  master’s  as 
the  “terminal”  degree  to  thwart  the 
Ph.D.  requirement.  Yet  these  people 
are  often  restricted  to  teaching  skills 
courses,  and  precluded  from  depart¬ 
ment  chairs  or  other  influential  posi¬ 
tions.  Such  insitutions  are  all  too  few, 
anyway. 

What  the  media  need  to  do  is  to 
facilitate  the  midcareer  transition  to 
the  classroom. 

The  news  profession  needs  a 
national  system  of  fellowships  and 
subsidized  teaching  positions  to  sup¬ 
port  news  professionals  while  they 


wend  their  way  through  the  Ph.D.  mill. 

It  need  not  cost  a  great  deal.  The 
universities  should  be  happy  to  get 
these  people  as  students  because  they 
can  help  teach  skills  courses  while 
they  learn  theory.  Yes,  many  institu¬ 
tions  use  poorly  paid  graduate  assis¬ 
tants  now.  Some  of  them  are  good  but 
many  are  short  on  experience. 

Over  the  next  decade  or  so,  the 
impact  on  journalism-mass  communi¬ 
cations  education  could  be  substan¬ 
tial.  By  that  time,  if  the  program  were 
funded  adequately,  there  could  be  sig¬ 
nificant  numbers  of  new  faculty  who 
would  know  the  newsroom,  know 
how  to  teach,  and  know  how  to  con¬ 
duct  good  academic  research.  That 
sounds  like  the  ideal  communications 
faculty  member  to  me. 

The  results  could  be  impressive: 

1.  Better,  more  consistent  and 
more  practical  instruction  should 
result,  especially  in  the  skills  courses. 
There  is  still  nothing  like  experience, 
and  we  could  use  a  lot  more  of  it  in  the 
classroom. 

2.  The  research  should  take  a  more 
practical  track.  News  pros  would 

(Continued  on  page  45) 
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TO  MAXIMIZE 
PRODUCTIVITY. 


GOSS^SINGLE-WIDTH  PRESSES 


For  100  years,  we  have  been  designing  web 
presses  to  improve  print  productivity  and 
quality. 

The  Goss  Community®  family-With 
over  15,000  units  installed,  it  is  the  most  pop' 
ular  web  offset  press  in  the  world.  Depending 
on  your  choice  of  folder,  the  Community  press 
prints  at  speeds  up  to  18,500  or  25,000  cph. 

Available  in  a  wide  range  of  cutoffs,  Commu' 
nity  units  can  be  floor-mounted  and  stacked  up 
to  four-high.  Web  lead  versatility  and,  with 
auxiliaries,  heatset  capacity. 

The  flexible  Goss  Urbanite®  press- 
Printing  up  to  50,000  cph,  the  Urbanite  press 
has  a  worldwide  reputation  for  delivering 
award-winning  color  and  performance.  Over 
5,000  installed  units  in  floor-mounted  or 
stacked-unit  arrangements  testify  to  its  flexibil¬ 
ity  for  the  black-and-white  or  color  printing 
required  by  newspapers  and  contract  printers. 

Goss  presses  are  backed  by  reliable,  respon¬ 
sive  Goss  service  and  support,  from  installa¬ 
tion  through  the  life  of  the  press.  Contact 
Goss  Single-Width  Products,  Graphic 
Systems  Division,  Rockwell  International, 

3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


THECBSERVER 


“It’s  not  that  different  from  covering 
City  Hall.”  That’s  how  Ann  McFeatters 
describes  her  job  as  White  House  corres¬ 
pondent  for  Scripps  Howard. 

She  began  her  reporting  career  in 
America’s  heartland,  covering  local 
government  for  papers  in  Indiana  and 
Penn^lvania.  She  hasn’t  forgotten  how 
to  write  for  average,  everyday  citizens. 
Unfazed  by  the  glamour  of  her  beat  and 


her  contact  with  world  figures,  she  writes 
about  history-making  events  as  if  talking  to 
her  next-door  neighlx)r. 

She  sorts  out  issues  and  puts  them 
into  a  no-nonsense  perspective.  Her  solid 
journalistic  instincts  are  backed  by  old- 
fashioned  common  sense. 

Ann  McFeatters.  Digger.  Observer. 
Interpreter.  One  of  the  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
i!S  NEWSPAPERS 


